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Signals Are Red Against Advertising 
NV Ascy Warns Agency Convention 


Other Speakers Also Emphasize Growing Disbelief In Copy And Need For 
Reform—Kudner Named Board Chairman 
By ROBERT S. MANN 


ASHINGTON, May 23—Adver- 

tising was distinctly on the de- 

fensive this week at the seventeenth 

annual convention of the American As- 

| sociation of Advertising Agencies, held 

at the Mayflower Hotel here May 22 
and 23. 

Beginning with the opening address 
by the chairman of the Four-A Board, 
W. Cc. D’Arcy, president of the 
D’Arcy Advertising Company of St. 
Louis, the discussions kept coming back 
to the precarious standing of advertis- 
ing in the public mind as evidenced by 
criticism and legislative onslaughts. 

“Quite frankly, advertising as we 
have been practicing it is losing public 
confidence,” Chairman D’Arcy told the 
convention. “This is evident in every 
quarter. In no other way can you ex- 
plain the new consumer movements, 
the indignant protests to publications, 
the proposed regulatory bills and laws, 
Consumers’ Research, and those who 
have made a racket of this so-called 
consumers’ crusade. Let’s not forget 
that a man can tell lies on both sides 
of the fence. The tide, gentlemen, 
has turned against us. The signals 
show red.” 

Later in the same session the gath- 
ering vigorously applauded Miss Alice 
Edwards, executive secretary of the 

American Home Economics Association, 
for an address in which she recited 
one instance after another of, consumer 
dissatisfaction with advertising. Wo- 
men’s clubs, she said, are constantly 
coming to her association for guides 
to use in consumer buying, and she 
suggested plainly that the more they 
study their buying, the less they find 
of value in the advertising presented 
to them. She urged that copy should 
give more specific facts such as tensile 
strength of fabrics, instead of dealing 
so much with appearance, and instead 
of concentrating on emotional appeals 
—particularly the fear appeal. 

“Informed consumers are startled and 
sobered when they realize the extent 
to which the unethical, anti-social fringe 
of the various commercial groups dic- 


A group of New Yorkers at the convention. 
dent of Batten, Barton, Durstine & Osborn, Inc.; 
Hubbard & Powel, Inc.; F. 
tive secretary of Four-A; Abbott Kimball, Kimball, 











John Benson, president of the Four-A (left), 


with Arthur H. Kudner, 


president of Erwin, Wasey & Co., 





discussing association matters 
New York, and 


new chairman of the board of the Four-A. 


tates policies and practices followed in 
the business world,” she said. “It is 
doubtful if business could do anything 
at this time which would strengthen 
consumer confidence so much as to get 
behind the speedy enactment of S.2800 
(the Copeland food and drugs bill) in 
a form to give genuine protection to 
consumers.” 

Dr. Paul H. Nystrom of Columbia 
University, president of the Limited 
Price Variety Stores Association and 
president of the American Marketing 
Society, who painted a gloomy picture 
of the prospective results from failure 
of purchasing power to keep pace with 
advancing prices, commented that Miss 
Edwards represented a viewpoint which 
had excellent chances of growth. 

Allyn B. McIntire, vice-president of 
the Pepperell Manufacturing Company, 
Boston, and president of the Associa- 


Left to right—W. H. Johns, presi- 
F. G. Hubbard, Kimball, 


R. Feland, BBDO; Frederic R. Gamble, execu- 


Inc. 


Hubbard & Powel, 


tion of National Advertisers, took a 
different tone, putting emphasis on the 
general honesty of business, rather than 
its defects. : 

“It is unfortunate that advertising 
as well as the whole of business is on 
the defensive,” he admitted. “But it is, 
and we shoulda’t close our eyes to that 
fact. To adequately defend it, to ade- 
auately defend the honest business it 
exists to help, is up to you and to me.” 

“Most advertising men are pretty 
decent citizens. I believe that adver- 
tising, that business, is composed of 
human beings, and that essentially hu- 
man beings are honest. I should hate 
to believe otherwise.” 

Difficulties with operation of the 
NRA code system, and objections to 
too much government restriction of 
business, were other themes of con- 
vention speakers. In particular Henry 
I. Harriman, president of the Chamber 
of Commerce of the United States, 
whose address at the annual banquet 
Tuesday night was broadcast from 
coast to coast, spoke out for a slacken- 
ing of reform efforts. Praising the 
achievements of President Roosevelt 
in restoring morale of the country, he 
went on: 

“The administration indeed has a 
great stake in quick recovery, and many 
of its bold measures depend for their 
success upon speedy business comeback. 

But it is entirely possible that 
measures for the reform of our eco- 
nomic system may be pushed so stren- 
uously as to delay the return of pros- 
perity, and if prosperity does not return, 
nothing can prevent the type of infla- 
tion which has destroyed the business 
life of many nations.” 

Mr. Harriman spoke for amendment 
of the Securities Act and the pending 
Stock Exchange Bill, and for delay 
of the proposed Wagner Labor Dis- 
putes Bill. 

At a closed session May 23, the as- 


sociation elected Arthur H. —" 
president of Erwin, Wasey & Co., New 
York, as chairman of the board, the 
principal elective office, since John Ben- 
son continues as full-time president 
without need for re-election by the as- 
sociation. 

Mr. Kudner served during the last 
year as vice-president. 

Charles Daniel Frey, head of 
Charles Daniel Frey Company, Chicago, 
was elected as vice-president of the 
agency association. Guy C. Smith, of 
Brooke, Smith & French, Inc., Detroit, 
was made secretary, succeeding A. L. 
Billingsley, of Fuller & Smith & Ross, 
Cleveland. E. DeWitt Hill, of Mc- 
Cann-Erickson, Inc., New York, was 
re-elected treasurer. 

Four members were elected to the 
board of directors. T. L. L. Ryan, of 
Pedlar & Ryan, Inc., New York, was 
named to fill Mr. Frey’s unexpired 
term, while the following were made 
directors-at-large: Mr. D’Arcy, the re- 
tiring chairman; J. N. Dawson, of 
Tracy-Locke-Dawson, Inc., Dallas and 
New York, and F. B. Ryan, of Ruth- 
rauff & Ryan, Inc., New York. 

The executive staff headed by Fred- 
eric R. Gamble, executive secretary, 
continues. 

Members of the executive board rep- 
resenting the regional councils were 
elected as follows: 

New York Council, F. 
Federal Advertising Agency, New 
York; New England Council, Henry 
B. Humphrey, of B. Hunphrey 
Company, Boston; Western Council, 
Milton J. Blair, J. Walter Thompson 
Company, Chicago; Atlantic Council, 
Charles A. Oswald, Oswald Advertis- 
ing Company, Philadelphia. 

A rearrangement of the regional 
councils, announced this week, is de- 
scribed on page 31 of this paper, with 
the list of council officers. 

Members of the association assem- 
bled in cheerful frame of mind, so far 


C. Bruns, 








The new secretary and vice-president 
of the Four-A: Guy C. Smith, of 
Brooke, Smith & French, Inc., Detroit 
(left), and Charles Daniel Frey, of the 
Charles Daniel Frey Company, Chicago. 
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Encircled in the map above is the fifty mile Pittsburgh 
trading area, comprising a population of 2,896,000. 
Greater than the population of any one of the shaded 
states ... and greater than the total of the combined 
population of states in black. 


In this great market the Pittsburgh Sun-Telegraph 
enjoys almost fifty per cent of the patronage of the 
Pittsburgh evening newspaper readers . . . And on 
Sunday—overwhelming circulation dominance of the 
entire trading area. 








e IN. TOTAL 
LINAGE 
1933 


The Pittsburgh Sun-Telegraph 


NATIONALLY REPRESENTED BY PAUL BLOCK AND ASSOCIATE! 
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KENTUCKIANA 


The Greater Louisville market, one of the 
richest in the Middle West, includes prac- 
tically all of Kentucky and a large portion of 


Southern Indiana. 
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1934 


Bank clearings consistently well ahead of last year. 


.) 
Income from burley tobacco increased 50% over 
last year. a 


L. & N. Railroad shows net earnings of $1,796,- 
716 in 1933 as compared with a net loss of 
$2,108,875 the year before. 

i] 

Building activities show strong upward trend for 

first time since 1928. 
. 

Tobacco manufacturing plants showing greatest 

gains in history. 


Retail business up ated 150%. 


City concern awarded $413,760 contract on New 
York Postoffice. 


Louisville coast-to-coast trucking company dou- 
bled tonnage during past year. 














QUANTITY plus QUALITY 


ENTUCKY and Southern Indiana 
form one of the richest and most 
stable markets in the Middle West. This 
section, which consists of thriving indus- 
trial centers scattered throughout one of 
the most productive agricultural regions 
in the country, has reacted phenomenally 
to the Recovery Programme, as indicated 


by the facts above. The business increases 
that have been shown in this territory 
attest the responsiveness of the market, 
and advertisers have found that the sale 
of their products in this section can be 
most economically and effectively accom- 
plished by concentrating their messages 
in the one medium which reaches into 
every corner of this vast, rich territory— 


Che Conrier-Zournal 
THE LOUISVILLE TIMES 


Major Market Newspapers, Inc. 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


Audit Bureau of Circulations 
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Gear Enclosures ) 





The Scott Gear Enclosures on the new Scott ‘‘Extra-High-Speed’”’ 
60,000 per Hour Units do more than merely provide all gears 
with oil tight housings, because each enclosure also carries out- 
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board bearings for all inking cylinders and the intermediate gear 
studs. These outboard bearings serve to strongly reinforce the 
entire ink drive. 
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Also, Scott Gear Enclosures carry entirely self-contained auto- 
matic oiling provisions—without any outside pumps, piping, 
etc., so that all the gears, all the bearings and all of the vibra- 
ting mechanism run in a continuous bath of oil, because oil foam 
in gear cases will not lubricate stud and ink drum bearings with- 
out forced lubrication. And, of course, all chances of dirt reach- 
ing these parts are entirely eliminated. 


—E 


There is a great difference between merely an oil tight gear guard 
and an automatically oiled gear transmission. 


Walter Scott & Company 


New York Main Office and Factory Chicago 
230 West 41st St. Plainfield, New Jersey, U.S. A. 1330 Monadnock Block 
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: ASHINGTON, May 
tising was distinctly on the de- 
iensive this week at the seventeenth 
annual convention of the American As- 
} sociation of Advertising Agencies, held 
Sat the Mayflower Hotel here May 22 
Sand 23. 
3Zeginning with the opening address 
} by the chairman of the Four-A Board, 
W. Cc. D'Arcy, president of the 
D'Arcy Advertising Company of St. 
Louis, the discussions kept coming back 
to the precarious standing of advertis- 
ing in the public mind as evidenced by 
criticism and legislative onslaughts. 
“Quite frankly, advertising as we 
have been practicing it is losing public 
confidence,” Chairman D'Arcy told the 
convention. “This is evident in every 
quarter. In no other way can you ex- 
plan the new consumer movements, 
the indignant protests to publications, 
the proposed regulatory bills and laws, 
Consumers’ Research, and those who 
have made a racket of this so-called 
consumers’ crusade. Let’s not forget 
that a man can tell lies on both sides 
of the fence. The tide, gentlemen, 
has turned against us. The signals 
show red.” 
Later in the same session the gath- 
ering vigorously applauded Miss Alice 
Edwards, executive secretary of the 
American Home Economics Association, 
ior an address in which she recited 
one instance after another of, consumer 
dissatisfaction with advertising. Wo- 
men’s clubs, she said, are constantly 
coming to her association for guides 
to use in consumer buying, and she 
suggested plainly that the more they 
study their buying, the less they find * 
of value in the advertising presented 
to them. She urged that copy should 
give more specific facts such as tensile 
strength of fabrics, instead of dealing 
so much with appearance, and instead 
Hof concentrating on emotional appeals 
—particularly the fear appeal. 
“Informed consumers are startled and 
sobered when they realize the extent 
to which the unethical, anti-social fringe 
of the various commercial groups dic- 
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A group of New Yorkers at the convention. 
dent of Batten, Barton, Durstine & Os 


F. R. Feland, 








By ROBERT S. MANN 








John Benson, president of the Four-A (left). 








discussing association matters 


with Arthur H. Kudner, president of Erwin, Wasey & Co., New York, and 
new chairman of the board of the Four-A. 


tates policies and pr actices followed in 
the business world,” she said. “It is 
doubtful if business could do anything 
at this time which would strengthen 
consumer confidence so much as to get 
behind the speedy enactment of S.2800 
(the Copeland food and drugs bill) in 
a form to give genuine protection to 
consumers.” 
Dr. Paul H. Nystrom of Columbia 
University, president of the Limited 
Price Variety Stores Association and 
president of the American Marketing 
Society, who painted a gloomy picture 
of the prospective results from failure 
of purchasing power to keep pace with 
advancing prices, commented that Miss 
Edwards represented a viewpoint which 
had excellent chances of growth. 
Allyn B. McIntire, vice-president of 
the Pepperell Manufacturing Company, 
Boston, and president of the Associa- 





Left to right 
born, Inec.; F. G. 
BBDO; Frederic 
yall, Kimball, 


W. H. Johns, presi- 
Hubbard, Kimball, 
R. Gamble, execu- 
Hubbard & Powel, Ine. 


National Advertisers, took a 
putting emphasis on the 
rather than 


tion of 
different tone, 
ceneral honesty of business, 
its defects. 

“It is unfortunate that advertising 
as well as the whole of business is on 
the defensive,” he admitted. “But it is, 
and we shoulda’t close our eyes to that 

fact. To adequately defend it, to ade- 
auately defend the honest business it 
exists to help, is up to you and to me.’ 

“Most advertising men are pretty 
decent citizens. I believe that adver- 
tising, that business, is composed of 
human beings, and that essentially hu- 
man beings are honest. I should hate 
to believe otherwise.” 

Difficulties with operation of the 
NRA code system, and objections to 
too much government restriction of 
business, were other themes of con- 
vention speakers. In particular Henry 
I. Harriman, president of the Chamber 
of Commerce of the United States, 
whose address at the annual banquet 
Tuesday night was broadcast from 
coast to coast, spoke out for a slacken- 
ing of reform efforts. Praising the 
achievements of President Roosevelt 
in restoring morale of the country, he 
went on: 

“The administration indeed has a 
great stake in quick recovery, and many 
of its bold measures depend for their 
success upon speedy business comeback. 

3ut it is entirely possible that 
measures for the reform of our eco- 
nomic system may be pushed so stren- 
uously as to delay the return of pros- 
perity, and if prosperity does not return, 
nothing can prevent the type of infla- 
tion which has destroyed the business 
life of many nations.” 

Mr. Harriman spoke for amendment 
of the Securities Act and the pending 
Stock Exchange Bill, and for delay 
of the proposed Wagner Labor Dis- 
putes Bill. 

At a closed session May 


23, the as- 


= Are Red Against Advertising 
D’Arcy Warns Agency Convention 


)Other Speakers Also Emphasize Growing Disbelief In Copy And Need For 
Reform—Kudner Named Board Chairman 


sociation elected Arthur H. Kudner, 
president of Erwin, Wasey & Co., New 
York, chairman of the board, the 
principal elective office, since John Ben- 
son continues as full-time president 
without need for re-election by the as- 
sociation. 


as 


Mr. Kudner served during the last 
year as vice-president. 

Charles Daniel Frey. head of 
Charles Daniel Frey Company, Chicago, 
was elected as vice-president of the 
agency association. Guy C. Smith, of 


3rooke, Smith & French, Inc., Detroit, 
was made secretary, succeeding A. L. 
Billingsley, of Fuller & Smith & Ross, 
Cleveland. E. DeWitt Hill, of Mec- 
Cann-Erickson, Inc., New York, was 
re-elected treasurer. 

Four members were elected to 
board of directors. T. L. L. Ryan, of 
Pedlar & Ryan, Iac., New York, was 
named to fill Mr. Frey's unexpired 
term, while the following were made 
directors-at-large: Mr. D’Arcy, the re- 
tiring chairman; J. N. Dawson, of 
Tracy-Locke-Dawson, Inc., Dallas and 
New York, and F. B. Ryan, of Ruth- 
rauff & Ryan, Inc., New York. 

The executive staff headed by Fred- 
eric R. Gamble, executive secretary, 
continues. 

Members of the executive board rep- 
resenting the regional councils were 
elected as follows: 

New York Council, F. C. Bruns, 
Federal Advertising Agency, New 
York: New England Council, Henry 
B. Humphrey, of H. B. Humphrey 
Company, Boston; Western Ceuncil, 
Milton J. Blair, J. Walter Thompson 
Company, Chicago; Atlantic Council, 
Charles A. Oswald, Oswald Advertis- 
ing Company, Philadelphia. 

A rearrangement of the 
councils, announced this week, 
scribed on page 31 of this paper, 
the list of council officers. 

Members of the association assem- 
bled in cheerful frame of mind, so far 
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The new secretary and vice-president 


of the Four-A: Guy C. Smith, of 
Brooke, Smith & French, Ine., Detroit 
(left), and Charles Daniel Frey, of the 
Charles Daniel Frey Company, Chicago, 








Editor & Publisher for May 26, 1934 








G. Lynn Sumner, head of the G. Lynn Sumner Company, New York (left), and 


A. P. Hill, head of the Albert P. f 


as immediate business prospects go. 
Most of them reported increasing bill- 
ings, in line with the upward trend of 
linage reported in this paper last week, 
although some expressed doubts because 
sales in certain lines had failed to hold 
up in recent weeks. 

Chairman D’Arcy in his opening ad- 
dress said: 

“As I] look at the immediate present, 
I feel justified in expressing an optim- 
istic w of the future, particularly in 
the light of the business that has been 
recorded so far this year. I think it an 
excellent augury for even greater re- 
ward in future, if we continue to 
strive t it. 

“For the first quarter of this vear, 
phase of advertising has shown 
an important increase in tonnage over 
the same period of last vear. Further- 
the gains have been well distrib- 
uted and balanced throughout the field 
ot advertising. This is a healthy indi 
cation of genuine advertising recovery.” 

Mr. D'Arcy illustrated his scathing 
summary of the sins of advertising by 
reading excerpts from letter after letter 
written to publishers by readers in con 
demnation of the bad taste in advertise- 
ments. Every decent publisher, he said, 
receives quantities of such protests. 

Here are some of the excerpts : 
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“When I came to your ad, my appetite was 
gone right then and there, and every time I 
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“Regardless of what research you 


make,” Mr. D’Arcy went on, “you will 
find that quantities of advertising are 
bitterly resented because of just this 


indecency, flippancy, intentional dec 
tion, and direct insult to our so-called 
13-year-old national intelligence, which, 
I sometimes think, was invented merely 
so some advertisers could consider us a 
populace of boobs. 











Prominent at the Four-A convention. 
dent of the Association of National 
1ill Company, Ine., of Pittsburgh. 


“But even infinitely more ominous to uted the depression to the effects of the 


you and me, you will find that, by World War. 

far, most advertising is simply not be “We were like the motorist in a ter- 

lieved. ° rible accident,” he said, “who gets up, 
“Something has got to be done. I shakes himself off, says ‘I'm all right,’ 

feel it strongly every time a bland then walks to the nearest garage and 


voice over the radio makes some shock- 
ingly out-of-place suggestion 
when I am in mixed company at home 
or elsewhere. I feel it when | thumb 
through a magazine, periodical or news- 


collapses or dies when he gets there. 
After the shock of war we simply 
didn't know what had hit us, and we 
didn’t realize until much later how badly 
we were hurt. We got just so far and 


sales 


paper and notice the blatant bad taste then collapsed. Isnt it a fair state- 
that is laid there on the advertising ment to make that any new system 
pages for fools like me. And when | seeking recovery which fails to take 
say fools, I mean it—because the men account of one of the major causes 


of our disaster and the necessity of time 
in healing it can scarcely be expected 


who prepared it give me, and millions 
like me, to understand without a shadow 


of a doubt that that is largely what to work? Business needs some reas- 
they think of the vast market of Ameri- suring note of certainty It has sut- 
can citizenry. Just a nation of morons, fered enough for yesterday's sins. Let 


morbid in tastes, perverted in desires, us punish the culprit and not crucify 
and unclean in lives and persons. honesty, hard work, and genuine public 

“I believe most advertising does not service which good represents.’ 
deserve this public indictment. Most Mr. McIntire, the A.N.A. president, 
of it is a straightforward presentation traced much of the current criticism of 
of intelligent, clean selling. It is mani- advertising and business to the disap- 


Usiness 


festly unfair that advertising as whole pointments and disillusionments of re- 
should be penalized because of the cent years, which brought an unreason- 
spectacular antics of a small but voci- ing desire for change in the present 
ferous and blatant minority.” system. 


“The books of Stuart Chase, of Kal- 


Expressing sympathy with the ideals . 
i let and Schlink, the blasts by all profes- 


the New Deal, Mr. D'Arcy attrib- 


of 

















Louis H. Frohman, of the Frank Presbrey Company, New York (left), talking 
things over with H. K. Dugdale, of Van Sam. Dugdale & Co. Baltimore. 


Advertisers ; 
the Four-A board; P. L. Thomson, president of the Audit Bureau of Circulation 


Left to right—Allyn B. Melntire, pre 
W. C. D’Arey, chairman , 


sional consumers, the original Tugw 
bill—all these are reverberations of t 
earthquake. Most are derived from 
tred of the protit system,” said 
McIntire. 

“I am a believer in the profit s 
tem. I believe it is a fundamental ; 
quirement for our continued econom 
existence. It provides a driving for 
an incentive for initiative to overcor 
our natural inertia, for which no sv 
stitute has ever been found. 

“I think we can all agree that b 
ness has a job to do if it is going: 
have its day in court. Honest busine 
must resell itself to the public. Ti 
that job it must accomplish the foll 
ing five points: 

A Promote honesty in all manuia 
ture. 

2. Promote better understand 
and co-operation between the produ 
and the consumer. 

“3. Promote a better understand 
and co-operation between business 2 
government. 

“4. Promote sound and 
legislation, opposing all forms of 
reaucracy in government, and favor 
that which will protect both the ce 
sumer and business. 

‘5. Promote confidence 
ing. 

“All of these points can be hel 
immeasurably by advertising. Of t 
I am certain. I am not speaking oté 
vertising in its narrowest le 


a 


in advert 


sense. 


speaking of it as it encompasses ¢ 
whole field of interpreting business 
the public—public relations, if you ™ 
but not press agentry. We cant 
the job with one or a dozen d 
trucks in four colors. It’s far big# 
than that. We've got to change 
concept 

“Si all advertising be stopped 
cause some crooked manufacturer 
vertises a cure for cancer? 

“By being appointed to a gove 


mental position does a man cleanse 
self of all sin or suddenly attain an 


finite wisdom transcending that 
fellow men Does he thus become 
infallible being? Does his _ sud 
power grant him a sort of Divine Re 
of Kings? 


“Does the fact that a few men att 
business under the guise of a non-pf 
making organization make them 4 
more right and honest than those ' 
make their living from business? 
because two authors regard all t 
fellownen as guinea pigs, do they 
sume that business regards its cts 
mers as guinea pigs too? I cant 
member our even getting together 
convention assembled and discussing 
consumer as a guinea pig. We! 
always thought of him a ho 
being much like ourselves. 

“Are such critics, then, so much ® 
altruistic than we who happen to # 
our living from business? I think 
Most of these self-styled protectors 

(Continued on page 35) 
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§.N.P.A. WILL AID SOUTHERN NEWSPRINT 


Development of Huge New Industry Envisioned Based on Herty Process—Enlarged Budget 


Voted— $20,000 Advertising Fund Planned—E. K. Gaylord Elected President 


*hotographed at the S. N. P. A. 





( tele aph to km r& Pi SHER) 

SHEVILLE, N. C. May 23—Estab- 

lishment of a newsprint industry 
in the South, utilizing the forest and 
power resources of the region for the 
benefit of the entire country, was un- 
animously approved by the Southern 


Publishers Association at an 
well attended conventien 
which closed here today. The president 
was empowered to appoint a committee 
to forward the proposal promptly, 
through formation of a plan of proced- 


Newspaper 


ure and solicitation of publishers for 
the assurance of full consumption of 
the output of the proposed mill. The 


project was placed before the meeting 
by Major George L. Berry, interna- 
tional president of the Pressmen’s union 
and divisional administrator of the 
\. R. A. and was endorsed heartily 
by Clark Howell, publisher of the 

{tlanta (Ga.) Constitution, The res- 
lution specifically provides that the 
mill shall be developed by private enter- 
prise. 

Other major activities of the conven- 
ion mecluded approval of an enlarged 
budget and increases in dues averaging 
about 60 per cent., with expansion of 
headquarters facilities to care for the 
added duties imposed on the association 
by events of the past year. 

Approval was also given to a plan 


to raise $20,000 for an advertising 
ampaign similar to, but of greater 
scope, than past cooperative efforts of 
the S. N >A 


Action of the president and the board 
designating Secretary Manager Cran- 
ston Williams on the Daily Newspaper 
ode Authority was confirmed by the 
ll so ; 
Belief of the membership _ that 
present provisions of the daily 
paper code relating to newspaper 
are “tair and reasonable” was expressed 
ma resolution, which also paid tribute 
to the work of Howard W. Stodghill 
on behalf of the Newspaper of 
America. 


the 
news- 
he A Ss 


30vs 


Other resolutions expressed the sym- 
pathy of the association with Joseph 
ndell, Baltimore Sun, who is seri- 
usly ill, and also with Col. Walter H. 
savory, Mergenthaler Lintoype Com- 
pany, whose illness kept him from ee 
siding over — the \ssociation’s Golf 
tournament for the lirst time since its 
establishment ; thanked the officers and 





the board for “faithful and diligent 
‘ervices” thanked Grove Park Inn, the 
\sheville Country Club, the Local 
‘ublishers’ and Entertainment Commit- 
lees, the Associated Press, United Press 
and International News Service, and 
thitor & PuBLISHER, Printers’ Ink and 
ldvertising .lge; the golf committee 


and the maces of golf prizes. 


E. K. Gaylord, editor and publisher 
& the Oklahoma City Oklahoman and 
‘mes, was elected president, succeed- 
§ J. L. Mapes, Beaumont (Tex.) En- 





meeting. 
homa City Oklahoman and Times, the new president; J. L. 
Tex.) Enterprise and Journal, chairman of the board; W 
nooga (Tenn.) News, treasurer, and Cranston Williams, secretary and manager. 











left to right: FE. K Gaylord. Okla- 
Mapes, Beaumont 


C. Johnson, Chatta- 


Right to left: John A. Park, publisher. 


Home Economic Service 
Clifton Forge 


By ARTHUR ROBB 


terprise and Jaurnal, 
becomes chairman 
ceeding J. G. Stahlman, Nashville 
ner. Walter C. Johnson, 
News, was re-elected treasurer, and 
Cranston Williams, Chattanooga, was 
given his tenth term as secretary-treas- 
urer. New directors were 
folle WS: 

concn iF J. Chappell, Birmingham 
Ne ws and Age "he rald,. 


who automatically 
the board, 


of suc- 
> 
Ban- 


Chattanooga 


elected as 


Askeumne~t. N.  Heiskell, Little 
Rock Gazette. 
Florida—Jesse M. Elliott, Jackson- 


wille Times-Union. 
Georgia— Herbert 

Georgian-A merican. 
Kentucky—Emanuel Levi, 

Courier-Journal and Times. 


Porter, Atlanta 


Louisville 





Louisiana—John D. Ewing, Shreve- 
port Times. 
Mississippi—T. M. Hederman, Jack- 


son Clarion-Ledger. 
North Carolina—J. L. 
Rocky Mount Telegram. 
Oklahoma—Clyde E. 
Ponca City News. 


Horne, Jr., 


Muchmore, 


South Carolina—A. W. Huckle, Rock 
Hill Herald. 
Tennessee—A. Shelby Ochs, Chatta- 


nooga Times. 

Texas—Ted Dealey, Dallas News and 
Journal. 

Virginia—S. 8 Slover, Norfolk 
Ledger-Dispatch and Virginian-Pilot. 

West Virginia—R. L. Smith, Charles- 


Gasette. 

Appreciation of the services rendered 
Mr. Stahlman to the association 
over several years as director, presi- 
dent, and chairman of the board was 
expressed in the presentation to him 
of a silver service. The address was 
made by Major John S. Cohen, Af- 
lanta Journal, who referred feelingly 
to the enthusiasm for S. N. P. A. af- 


ton 


by 









ae 


George V. 


4 


Left to right: 








vice-president, Miami (Fla.) News, 


Harper, general manager, Miami (Fla.) Herald; L. 
Gaines, Jr., business manager, Richmond (Va.) 
photographed at S. N. 


fairs manifested by Mr. Stahlman, car- 
rying on the tradition set by his grand- 
father, Major E. Bb. Stahlman, since 


the association’s founding. 
Enthusiasm for the development of a 
southern newsprint industry was ignited 


by Major Berry and fanned by Clark 
Howell, a and President-Elect Gay- 
lord at the Tuesday session. 

Major ae appeared before the 
convention in a dual capacity, as presi- 
dent of the International Pressmen’s 
Union and as a division administrator 
of the NRA. Speaking as the union 
president, he referred to the quarter 
century of practically unbroken con- 
tractual relations between his organi- 


\merican Newspaper 
Publishers Association. There has been 
no need for war preparations either by 
employers or employes concerning re- 
lations with the pressmen, he declared. 
The publishers have been able to use 
the Poe and money so conserved in con- 
structive activities, he said, and the 
union has not been behind. At its head- 
quarters in Pressmen’s Home, Tenn., it 
has organized a home for aged mem- 
bers, a tuberculosis sanitarium, and, he 
said, one of the foremost technical train- 
ing schools in the United States. 

As a divisional NRA administrator 
in charge of 170 industrial codes, he de- 
clared that the application of codes to 
industry had been successful. The mis- 
takes that have arisen in the compila- 
tion and application of codes, he attrib- 
uted to “the most gigantic mistake that 
had even been committed by -American 
industry.” None of the 170 industries 
under administration would will- 
ingly surrender the advantages of code 
organization, he emphasized. 

His main thesis was the 
development of the south 
eral and forest resources 


zation and the 


his 


industrial 


Rich in min- 
beyond 


any 














A. 
R. A. Reeder, 


A. convention. 


News Leader; 


P 











Raleigh (N. C.) Times; Geo. S. Little, 


Corp., New York; M. Botts Lewis, general manager, 


(Va.) Review. 


other section of the nation, ~ south, 
he said, now had the opportunity 
through federal development. of its 


power resources to add to its wealth an 
industry which could surpass any now 
operating. He had been associated dur- 
ing the past nine months with Dr. 
Alexander Herty, whose researches on 
the practical manufacture of newsprint 
Il known to 


from southern pine were we 

S. N. P. A. members. Technical ob- 
stacles to the use of these woods no 
longer existed, he said, and the situ- 
ation now afforded a challenge to the 
courage of southern publishers. The 
material essentials were present, he 


said. and all that was needed was the 
application of courage to realize their 
potential benefits. 

Major Berry referred briefly to the 
proposed joint board of consumers and 
manufacturers which the A. N. F. 2 
recently rejected as conducive to mo- 
nopoly. 

‘That was my baby, and I am proud 
of it.” Major Berry said, “and I recog- 
nize in it none of the monopolistic 
blemishes that have been ascribed. I 
see no implication of monopoly in a 
situation where consumers. manufac- 
turers, and representatives of laber sit 
down with the sole purpose of examin- 


ing the facts to find the truth. What 
we are aiming for is the stabilization of 
the industry upon which both the in- 


terests of the publisher and of my con- 
stituents who print the large majority 


of the country’s newspapers are pri- 
marily dependent.” 

Mr. Howell, commending Major 
Berry as one who had done more to 


promote harmonious relations between 
newspapers and their employes than any 
other man, recalled Dr. Herty’s early 
experiments with southern woods. His 
invention of the Herty cup, which ex- 
tracted the rosin from pine trees with- 
out killing the tree as did previous 
methods, had saved in the past 20 vears 
hundreds of millions of dollars to the 
naval stores industry, 


Mr. Howell said. 


and the advance from that to the use 
of the wood for other than rosin ex- 
traction was a natural process. After 


several vears of experiment with pulp- 
ing southern pines, Dr. Herty last year 
had shipped several carloads this 
pulp to Canadian mills for manufacture 
in newsprint, Mr. Howell continued. 
Every newspaper in Georgia had re- 
received a quantity of this paper, which 
in operation showed fewer press breaks 
and a higher standard of uniform 
quality than any paper now in he 
said. 

Northern forests of 
States, Mr. Howell said, had been prac- 
tically denuded of spruce forests. with 
the result that 90 per cent of American 
newsprint is made of Canadian and 
foreign wood. 

Southern slash pine from which the 


of 


use, 


the United 
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On the golf course at Asheville, left to right: 


Record; W. Cary Dowd, Charlotte 


recent experimental paper 
factured, 


was manu- 
matures sufficiently for pulp 
purposes in 8 years, Mr. Howell said, 
against 30 years for northern spruce. 
Southern pine forests now standing, he 
went on, under proper conservation, can 
furnish all the paper requirements of 
American newspapers not ior a century, 
but in perpetuity, providing an industry 
for the south bigger than cotton or to- 
bacco. 

. Howell urged that U. S. govern- 
ment set aside a fund from the present 
gigantic relief appropriations sufficient 
for the establishment of one newsprint 
mill in the south. 

Mr. Gaylord, proposing that the asso- 
Ciation appoint a committee to investi- 
gate the matter and indicate a course 
tor the S. N. P. A. membership, de- 
clared that he had been approached with 
a proposition that a mill could be estab- 


lished by a group of newspapers which 
would guarantee 60,000 tons annually, 


a comparatively small investment. 

The resolutions committee was di- 
rected to act upon Mr. Gaylord’s sug- 
gestion. 

The 
lows : 

“Whereas, 


resolution as finally adopted fol- 
The Southern Newspaper 
Publishers Association desires to record 
an expression of its appreciation to 
Major George L. Berry tor his cour- 
tesy in addressing the convention, and 
to acknowledge an indebtedness to him 
for his stimulating thoughts regard- 
ing the creation and development of a 
newsprint paper manufacturing indus- 
try in the South; 
“Now, There fore, 
That the Southern 
Itrshers Association 
consider the 


It Resolved, 
Newspaper Pub- 
acknowledge and 
following facts: 
“(a) That the conversion of 
kinds and 


Be 


various 
grades of southern pine into 
newsprint paper of high quality has 
been demonstrated by operating tests ; 

“( [hat there is, because of the 
possibility utilizing young growth, 
and irrespective of the extent of con- 
templated production, what can prop- 
erly be termed an unlimited quantity 
of Southern pine available within an 
economic radius contemplated mill 
operations 


of 


of 


That 


irpose 


power will be 
s indicated; 


available 
“(d) That appropriate mill 
on navigable 

onomical radius 
power required 

ation re available; and 
“B i It | urther Resolved, 
uthern Newspaper 


ciation erepD\ 


sites at 
streams, 
of both 
for such 


in an e 


mbher and 
timber and 


That the 
Publishers Asso- 
I and records 
of an attempt to develop 
he prompt construction by 
terprise of a mill and the 
of a mill for the purpose 
newsprint in the South, 


expresses 





(N. 
Citizen-Times, and M. H. Long, Branham Company, 


John D. Wise, Columbia (5. C.) 
News; Don 8S. Elias. Asheville 
New York. 


but designed for the benefit of the en- 
tire country ; and to that end, the presi- 
dent of the Southern Newspaper Pub- 
lishers Association is hereby author- 
ized and directed to appoint a commit- 
tee to proceed at once to take the steps 
which, in the discretion of the com- 
mittee, are necessary to the accomplish- 
ment of the above named objective, 
including but not limited to— 

“(1) Formation of a plan of proced- 
ure ; 

“(2) Solicitation of publishers for 
the purpose of assuring full consump- 
tion of the output of the proposed unit 
of the newsprint industry.’ 

Finances of the organization were re- 
organized by unanimous vote upon the 
recommendation of a committee includ- 
ing Emanuel Levi, 


c,) 


Louisville Courier- 
Journal and Times; Walter C. Johnson, 
Chattanooga News, and A. W. Huckle, 
Rock Hill (S. C.) Herald. Dues were 


raised approximately 60 per cent on a 
sliding scale and the association’s bud- 
get was increased from approximately 
$14,000 to $21,000, to provide an as- 
sistant to Secretary-Manager Williams 
and for greater activity in the head- 
quarters office. 

Reports of officers and committees 
consumed most of the Monday morning 
session, with the afternoon devoted to 
an executive discussion of code prob- 
lems. 

President Mapes commended 
cially the manifold activities of 
ston Williams, recommended that dues 
be increased to provide an adequate 
operating budget, and that the present 
excellent collection record of the S. N. 
P. A. be improved by making dues pay- 
able monthly instead of quarterly. 

Treasurer Johnson, closing his 19th 
consecutive year no ee 
executive, also gave high praise to Mr. 
Williams, with whom he has been 


espe- 
Cran- 


as 


asso- 
ciated for 10 years. The association 
raised and expended approximately 
$14,000, he said, an increase of about 


$2,400 over the previous year. 

Mr. Williams reported briefly on the 
many activities the headquarters 
office and concluded: 

“Each year I find it more difficult to 
express how I really feel about the 
co-operation afforded me in the conduct 
of S. N. P. A. affairs. There is 
trade association receiving finer support 
from members generally. The officers 
and directors are faithful and_ loyal. 
The budget to conduct S. N. P. A. 
affairs is not a fair yardstick in deter 
mining what the association gets in the 
way of service. Officers and directors 
pay their own expenses in attending 
board meetings. Considerable office 
equipment borrowed. All in all, we 
are concluding a most active year and 
I do not any signs of a let-up in 
the 12 months to come.” 


ot 


no 


is 


see 
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Five subjects were discussed in the 
report of the business affairs commit- 
tee, rendered by C. C. Carr, late of 
St. Petersburg (¥Fla.) Tumes Chey 
were : 

Donations 
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ior charity or to a com- 
munity chest are deductible from in- 
come taxes as items of expense, pro- 
vided the publisher can show that such 


contributions were made necessary be 
cause of the position his institution 
occupied in the community. He must 


was a definite benefit to 
newspaper corporation for him to 
have done his part in the community- 
wide movement of this sort. 

The recent Treasury Department 
ruling No. 4422, Mr. Carr commented, 
is much more important, concerning < 
it does plant depreciation. Heretofore 
the publisher has fixed the rate of de- 
preciation on machinery and equipment 
and it has been up to the government 
to dispute it if the income tax auditors 
wished to do so. Under the new rule, 
the rate of depreciation will be fixed 
by a representative of the government 
and it will be up to the publisher to 
dispute it. Reports from Washington, 
Mr. Carr said, indicate that the govern- 
ment expects to collect $80,000,000 from 
corporations in the next few 
through this channel 

Florida has attempted during the past 
year to apply the state documentary 
stamp tax to local and national adver- 
tising orders, Mr. Carr continued. Pub- 
lishers are fighting the tax as unfair and 
illegal, on the ground that advertising 
orders are simply orders for services 
To be paid for if, and when ren- 
dered, and not promises to pay or evi- 
dences of indebtedness, to which the 
stamp tax was meant to apply. 

The committee also recommended 
that the Media Records breakdown of 
display advertising into four major 
classifications—retail, general, automo- 
tive and financial—be adopted as bene- 
ficial not only to all publishers but to 
advertising agencies and space buyers. 

Trucks owned and operated by news- 
apers, the report concluded, are not 
subject to the provisions of the motor 
truck code, nor are trucks operated on 
a contract basis with the drivers in the 
employ or on the payroll of newspapers. 
The report also urged publishers to 
help reduce insurance rates for public 
liability and property damage through 
greater care in selection of drivers and 
close supervision of driving practices 
by circulation employes. 

In the discussions of departmental af- 
fairs, the ancient rivalry between up- 
stairs and downstairs newspaper oper- 
ations cropped up in curious fashion. 
Ted Dealey, for many years on the edi- 
torial staff of the Dallas News and 
Journal, now in its business depart- 
ment, advocated that editorial men en- 
deavor to understand the business of- 
fice viewpoint on news. On the News 
and Journal, he said, weekly meetings 
were held between executives of both 


show that it 


the 


is 


years 


as 





editorial and advertising department 
resulting in close co-operation betwee 
the two and avoiding difficulties aris 
ing from news written without a com 
prehension of its possible effects upgl 
the business activities of advertiser ™ 
Mr. Dealey cited one story which rm 
sulted in the loss of a large advertising 
account, though the story served neither 
a private nor a public purpose of th 
newspaper. A reporter, he said, pickel 
up a loai of bread in a grocery st 
and noted that the wrapper declare 
that the bread had been baked at 
o'clock that day. At that moment 
clock registered 12:30, and the repo 
thought he had an interesting pi 
He wrote it without further investigg 
tion and without mentioning the bakery 
name. The account was cancelled t% 
next day and remained out of the pape 
for 18 months, Mr. Dealey said. 
investigation disclosed that ‘the loaf had 
been intended for out-of-town shipmeg 
and had wound up in a Dallas store be 
cause of labor troubles in the bakery. 
Mr. Dealey'’s theme was that the map 
aging editor is the paper’s best 
















Fs 


sales. 


man and that he should make his news Left to 
paper not according to his own prefer Palm Be 
ences, but by the desire of readen’ R. L. Si 
which he should ascertain by keeping’ eral mi 


in constant personal touch with con 
munity life. 

Capt. Enoch Brown, Jr., advertisin 
manager of the Memphis Commercis 
Appeal, advocated for complete inde 
pendence between the editorial and a 
vertising departments, declaring that 
would not work on a paper where th 





advertising department could tell th a eg 
editorial what to print. He advised: “"; ‘di 
new viewpoint in the sale of advertis| “° “ : 
ing space, with less emphasis on statis sealat; 
tical evidence of a particular new; “Van 
paper's supremacy, and more on wha}. 


newspapers in general and particulz 
could do to sell the advertiser’s produc 





J. N. Heiskell, editor of the Litth|, : 
Rock (Ark.) Gasette, agreed with Mr primer 
Dealey that a comprehension of bus: ae 
ness affairs by the editorial depar —e 


ment was valuable and with Mr. Brow 





that business office domination wa 
intolerable. arrier's 
Col. H. M. Ayers, Anniston (Ala)P ion m 
Star, deprecated the invasion of se very fit 
ondary newspaper markets by metro} jinie ¢ 
politan newspapers, declaring that th} ¢,<. 
process was harmful to all advertisin} yorma; 
through its dilution of the results t Dispate 
the advertiser. He urged that all news}; ye 
papers receive adequate — circulatioe} \fanag, 


revenues by avoiding cut rates in field 

outside the city of publication and sai 
that the state-wide agreement on circu 

lation prices between Alabama news 
papers was operating to general satis 
faction. 

Circulation practices were further de 
veloped by Marks, Asheville Citi 
sen and Times. Prior to the depre 
sion, he said, circulation-getting « 
many newspapers was a “racket,” wit 
circulation executives ordered to gé 
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Recognition of unselfish 


silver service. 


labors for the S.N.P.A. 
James G. Stahlman, Nashville Banner, was manifested by presentation of th 
Major John S. Cohen made the presentation address. 


elverti 
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trade 
‘Wspa 
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Palm Beach | (Fla. ) Post & wamees Mir. 


r cost of producing and maintenance. 
t had gone to the point where circu- 





n thes could obtain in revenue. 


its a in Ban rtising ‘wine 
and compelling pub- 
shers to make up the deficit from their 





een saved from a most embarrassing 
} position by the improvements they were 
iorced to make in their circulation de- 
During the past year Mg 





America has shown a Proce g increase, 
ithout and appreciable number of pre- 
mums, contests, or other extraordinary 


carriers ; and subscription salesmen have 
heen making increases 
very fine new spapers and they can con- 


on the merits of 


"Classified affairs were covered by G. 
Norman Benjamin, Richmond Times- 


representing the 


longer a means to an end, 
f is one division of 
aper advertising which cannot oe sold 
a circulation dominance, 
stige, but only upon the lt pro- 
luced directly by the advertising copy 


uw 


vertising to the reader 
id, but even more impor- 
lant to continued volume is a rate card 
vhich will permit the sale of multiple 


Subscriptions for a 
twe advertising fund will be sought by 
the association on the basis of $10 for 
each h thousand of a member new spaper’s 
hoy does not reach 

, the pledges given 


committee was authorized to prepare a 
ampaign and select media, with the ap- 
roval of i the board of directors. 





Joseph Fosteie of the 


Discussion revealed that no 
vy on copy or media hi ad been deter- 


: Epstein declared that while 
the ® South was making greater recovery 





aWvertising as they had in 1930. 


‘Wspapers had dropped more " than 30 











Left to right: Horace Hall, Dothan 
(Ala.) Eagle, national advertising man- 


ager; H. V. Jenkins, publisher and 

President Savannah (Ga.) Morning 
News & Press. 

per cent in the same period, while 


other newspapers were pouring an ad- 
vertising barrage on the space buyers, 
“shouting about the prosperity that we 
are actually enjoying.” 

Only one southern newspaper, he said, 


had consistently advertised its merits 
and services through the four years— 
the Louisville Courier-Journal and 
Times. 


Sunday newspaper progress was dis- 
cussed under the leadership of H. H. 
Anderson, Publishers’ Syndicate, Chi- 
cago, who presented analysis of Sunday 
newspaper reading habits that his or- 
ganization had made for national adver- 
tisers. Dissemination of this informa- 
tion, he said, had removed much of the 
mystery hitherto surrounding the read- 
ership of the Sunday newspaper and 
had resulted in the creating of many 
new advertising accounts for this me- 
dium. Much of the new business, he 
said, had been diverted from magazines 
and radio, through presentation of the 
superior merits of Sunday newspaper 
space. At the same time that national 
advertisers were claiming that Sunday 
newspapers were not read because peo- 
ple did not stay home, Mr. Anderson 
said, they were clamoring for Sunday 
afternoon and evening radio time, which 
surveys had shown to be the most 
productive and to have the largest audi- 
ences. That this is a changing trend, 
he declared, was shown by the fact that 
new advertisers in Sunday comic sec- 
tions now totaled 47 and new roto ad- 
vertisers totaled 29 since 1931. 

The Sunday newspaper formula is in 
general sound, he said, and improve- 
ments can be made by better distribu- 
tion of Sunday features. 

Harvey J. Kelly, chairman of the 
A. N. P. A. special st anding committee, 
discussed labor matters in executive 
session, i 


with special reference to dif- 
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Left to right: C. C. 
(N. C.) 
St. Petersburg (Fla.) Independent; 


Durham 
rown, 
Tal- 


News- 


Council, 
Herald & Sun; L. C. 
bot Patrick, Goldsboro (N. C.) 
Argus. 
ficulties of the Newspaper Industrial 
Board. While some union members of 
the board claimed, he said, that unions 
could cite publishers before the board 
for settlement of disputes, and publish- 
ers could not bring a union organiza- 
tion under the same regulations, the 
publishers representatives had refused 
to accept this view In Mr. Kelly's 
opinion, no publisher could be compelled 
to appear before the board unless he 
consented to do so. The board will 
hold another meeting, its seventh, in 
Asheville Thursday, with the hope of 
obtaining an agreement on this func- 
tional point. 

Death of 11 gern associ- 
ated with S. N. P. A. newspapers was 
memorialized in the ‘report of the com- 
mittee headed by J. E. Chappell, Birm- 
ingham News and Age-Herald. 

txecutives of member papers who 
have died since the last convention are: 


Stanhope Sams, Columbia (S. C.) 
State. 

D. G. Bickers, Savannah (Ga.) 
Vew's. 

Brainard Platt, Louisville (Ky.) 
Courier-Journal and Times. 

Frank P. Glass, Montgomery (Ala.) 
-ldvertiser (Secretary-Treasurer 1903- 
04, 1904-05, 1905-06. President 1906- 
07). 

B. H. Peace, Greenville (S. C.) 
Vews and Piedmont (Director 1920- 
21). 

W. A. Dealey, Dallas (Tex.) News- 


Journal 
MW 


(Director 1933 until his death 


February, 1934). 

J. B. Sherrill, Concord (N. C.) 
Tribune (Director 1927-28). 

Edward Stow, Atlanta (Ga.) Con- 
Stifution. 

G. J. Palmer, Houston (Tex.) 
Chronicle (Vice-President 1905-06, Di- 
rector 1912-13). 

Herbert Felkel, St. Augustine (Fla.) 





C.) Citizen-Times; 


(N. C.) Telegram. 








George Myrover, 
J. L. Horne, Jr., president, Rocky Mount 





Left to right: J. S. Mims, Tampa (Fla.) 

Tribune; L. Mansfield, International 

Paper Sales Company, Atlanta, Ga.; 

Truman Green, Advertising Manager, 
Tampa (Fla.) Tribune. 


Record (Director 1926-27, 1927-28). 

James P. Alley, Memphis (Tenn.) 
Commercial Appeal. 

Winners of the association’s annual 
golf tournament were: 

MEMBERS SECTION 

Low Gross—Poker set, won by B. H. 
Peace, .Jr., Greenville (S. C.) News 
and Piedmont. 

Second Low 
hydrometer set, 
Tampa Tribune. 

Low Net—Pewter mint 
won by H. W. Stodghill, 
Courier Journal and Times. 

Second Low Net—Dressing 
won by E. Munsey Slack, 
(Va.) Herald Courier. 

Best Kicker—Three bottle tantalus 
set, won by S. L. Slover, Norfolk Vir- 
ginian Plot and Ledger-Dispatch. 

Second Best Kicker—Carafon Ther- 
mos jug, won by H. Galt Braxton, 
Kinston (N. C.) Free Press. 

Worst Gross—Smoker’s stand with 
tray, won by Talbot Patrick, Golds- 
boro (N. C.) News-Argus. 


Barometer and 
by J. S. Mims, 


Gross- 
won 


julep cups, 
Louisville 


case, 
Bristol 


Worst Net—Cigarette box, won by 
V. J. Obenauer, Florida Associated 
Dailies. 


Best Nine Blind Holes—Pigskin bag, 
won by Don S. Elias, Asheville Citizen 
and Times. 


Worst Score on Any One Hole— 
Pair of decanters, won by Ralph B. 
Chandler, Mobile Press-Register. 

Guests’ SECTION 

Low Gross—Old-fashioned cocktail 

set, won by George S. Little, Home 


Economics Service Corporation. 
Second Low Gross—Smoker’s tray, 
won by M. R. Cotton, guest of Mr. 
Slover. 
Low Net—Gladstone bag, 
C. W. Mitchell, 
Second Low 


won by 
Branham Company. 


Net—Cheese dish, won 





by Harry Bray, Imperial Type Metal 
Company. 

Best Kicker—Thermos ice crock, 
won by Walter P. Burn, R. L. Polk & 
Co., New York. 

Second Best Kicker—Table lighter, 


won by John R. Gefaell, Great Lakes 
Paper Company. 

Worst Gross—Cigarette box 
ash trays, won by M. P. Martin, 
Budd Company, Atlanta. 

Worst Net— Mahogany 
humidor, won by J. Foley, 
Clerk Paper Co., Chicago. 

Best Nine Blind Holes—Umbrella 
with malacca handle, won by M. H. 
Long, Branham Company, New York. 

Worst Score.on Any One Hole— 
Circular serving tray, won by G. D. 
Crain, Jr., Advertising Age, Chicago. 

Team Match—Won by guests’ sec- 
tion. Half dozen golf balls awarded 
to each of following: C. W. Mitchell, 
Harry Bray, J. R. Gefaell, and W. F. 
Caldwell, Associated Press, Atlanta. 

(Continued on page 16) 
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CODE AUTHORITY FILES PROPOSAL ON 
EDITORIAL HOURS AND .WAGES 





40-Hour Week and $25 Minimum Salary in Large Cities Set in 
Proposed Amendment to Code—Public Hearing to 
Be Held on Request of Newspaper Guilds 





HE text of an amendment to the 

proposed code for the daily news- 
paper publishing business, providing a 
40-hour week for news department 
workers in cities over 50,000 population, 
a 44-hour week in cities between 25,000 
and 50,000, and not more than 48 hours 
in cities of less than 25,000, was made 
public by NRA Administrator Johnson 
late last week. 

Minimum wages ranging from $25 a 
week in cities over 750,000 down to $12 
a week in cities or towns of less than 
25,000 would be fixed by the amend- 
ment. 

The text of the proposed amendment 
iollows: 

“ArticteE IX 
“Section 1 

“Publishers shall not work any news 
department employee for more than 40 
hours per week in any, city of over 50,- 
000 population; nor more than 44 hours 
per week in any city of between 25,000 
and 50,000 population; nor more than 
48 hours per week in any city or town 
oi less than 25,000 population; provided 
that in emergencies additional hours 
may be worked if compensated by an 
equivalent amount of time off. 

“The provisions of this Section shall 
not apply to persons employed in a man- 
agerial or executive capacity, nor to re- 
porters on out-of-town assignments, nor 
to correspondents employed in cities 
or towns, other than the city or town of 
publication; provided that in the case 
of such correspondents, where a bureau 
with a staff of two or more full time 
correspondents is maintained, then the 
provisions shall apply. 

“Section 2 

“No full time salaried news depart- 
ment employee, other than office boys 
and girls and learners who are provided 
for in article IV, Section 1, shall be 
paid less than $25.00 per week in any 
city of over 750,000 population ; nor less 
than $20.00 per week in any city of be- 
tween 500,000 and 750,000 population; 
nor less than $18.00 per week in any 
city of between 250,000 and 500,000 
population; nor less than $16,00 per 
week in any city of between 50,000 and 
250,000 population; nor less than $14.00 
per week in any city of between 25,000 
and 50,000 population; nor less than 
$12.00 per week in any city or town of 
less than 25,000 population. 

“Howard Davis, Chairman 

S. M. Wi'liam, Secretary.” 

In the letter formally submitting the 
Amendment, S. M. Williams, manager of 
the code authority, pointed out that de- 
termination of the proposed maximum 
hours and minimum wage schedules was 
based not only on a survey of 840 daily 
newspaper offices throughout the 
country but also on testimony submitted 


at a public hearing held by the code 
authority in New York on April 30. 
Spokesmen for the American News- 


paper Guild, participated in the hearing 
and were given an opportunity to sub- 
mit briefs. 

A public hearing on the proposed 
amendment will be held later, probably 
after the American Newspaper Guild 
convention in June, Eprror & PUBLISHER 
learned. There have been numerous 
requests for such a public hearing. 

Ihe request of the Washington guild 

ra public hearing pointed to the 
that 
wage 


tact 
under the amendment the minimum 
in Washington would be $18 a 
week. which the guild asserts is “so low 
that its contribution to industrial re- 
covery in Washington would be practi- 
cally nil.””. The complainants also object 
to the failure to specify over how many 
days the 40-hour week may be spread, 


and they desire an amendment to fix 
it at five days. 
According to an Associated Press 


dispatch from Washington 22 
George Buckley, division administrator 
of the NRA, said it had been agreed to 
establish a ten-member industrial rela- 
tions board in the newspaper industry 
so as to give representation to news de- 
partment employees. 


May 


INDUSTRIAL BOARD ENLARGED 


Johnson Will Issue Order Giving Rep- 
resentation to Guild 
(By telegraph to Eptror & PusLisner) 
WASHINGTON, May 24—Carrying out 


his promise made several weeks ago, 
Gen. Hugh S. Johnson has agreed to 


issue an executive order increasing the 
membership of the Industrial Relations 
Board set up under the daily newspaper 
code from eight to ten members. One 
of the new members will represent the 
newswriters and will be selected by the 
American Newspaper Guild, the other 
will be chosen by the publishers, pre- 
serving the balance between employers 
and employes. 

Of the eight now on the board, four 
represent publishers and four the me- 
chanical trades in newspaper establish- 
ments. 


$100,000 CODE BUDGET 
FOR DAILIES FILED 


That Amount Necessary to Pay Ad- 
ministrative Costs from March 12 
to Dec. 31, 1934—-June 5 Dead- 
line for Complaints 


(Special to Epttor & PusiisHer) 

WasuincTon, D. C., May 23—A bud- 
get of $100,000 for administration of the 
code for the daily newspaper publish- 
ing business has been submitted to NRA 
by the code authority, and its approval 
has been asked. 

This amount will be necessary to pay 
administrative costs for the period from 
March 12, 1934, to Dec. 31, 1934, it is 
computed. Deputy Administrator George 

3uckley has fixed June 5 as the final 
date for filing objections either to the 
amount of the budget or the basis of 
assessment proposed. 

The assessment for each newspaper 
is $15, plus $3 for each one thousand of 
circulation or major fraction thereof, 
with the maximum assessment against 
any paper fixed at $3,000. 

Circulation of morning or evening 
new — will be their six-day aver- 
age, last A. B. C. report, or lacking A. 
B. C. figures, the last government state- 
ment. 

Sunday editions of daily newspapers 
will be assessed separately on the basis 
of one-seventh of their circulation, with- 
out a base charge. Sunday newspapers 


for May 26, 1934 





EDITOR & PUBLISHER 
CALENDAR 
June 4-6—American Newspaper 
Publishers Assn., mechanical con- 
ference, Statler Hotel, St. Louis. 
June 4-6—Association of Na- 
tional Advertisers, meeting, Edge- 
water Beach Hotel, Chicago. 
June 5-8—American Newspaper 
Guild, convention, St. Paul, Minn. 
June 7-9—Oklahoma Press 
Assn., 29th annual convention, 
Hotel Will Rogers, Claremore. 
June 7-8—Tennessee Press 
Assn., annual convention, Uni- 
versity of Tennessee, Knoxville. 
_ June 8-9—Arkansas Press Assn., 
annual meeting, Clarksville. 
June 9-10—Illinois Composing 
Room Executives Assn.. conven- 
tion, Le Claire Hotel, Moline. 
June 11-12—Lowa Composing 
Room Executives 


Assn., spring 
meeting, Clinton, Iowa. 
June 14-16—Texas Press Assn., 


convention, Dallas. 











on the basis of one-sixth of their circu- 
lation, plus base charge. 

With a view to offsetting any possible 
hardship on small papers having both 
morning and evening editions, provision 
made that the assessment may be 
adjusted by the code authority as the 
conditions warrant. 

Newspapers published on five week 
days and on Sunday will be assessed as 
six-day papers. 

The budget was fixed on the basis of 
800 to 1,000 assenting members of the 
industry. 

No member of the code authority 
and no publisher member of the indus- 
trial relations board will be compen- 
sated other than for actual expenses. 
The estimates include a manager at 
$10,000 a year and a field representative 
at $7,800 a year, to be assisted by two 
stenographers. Legal counsel will be 
employed only when necessary, without 
fixed retainer. Office rental esti- 
mated at $105 a month. 

One-half the assessment against each 
newspaper is declared to be due as of 
April 1, 

The itemized budget follows : 
$25,000 ; 


is 


is 


Salaries, 
expenses of central office in 
New York and traveling expense of 
field representative, $15,000; expenses 
of ten members for attendance at code 
authority meetings, $15,000; legal ex- 
penses, $10,000; expenses of industrial 
relations board, $25,000; reserve for 
contingencies, $10,000. Total, $100,000. 


W. H. REED RE-ELECTED 

Annual meeting and election of offi- 
cers of the New England Daily News- 
paper Publishers Association was held 
at Copley-Plaza Hotel, Boston, last 
week. William H. Reed, Taunton 
(Mass.) Gazette, was named president ; 
William G. Spence, Lowell sg 
Citizen, vice-president ; Charles L. Ful- 
ler, Brockton Enterprise, treasurer; 
Stanley T. Black, Pawtucket (R. I.) 
Times, secretary; Frank E. Phillips, 





Worce ster, manager. All were re- 
having no daily editions will be assessed elected. 
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NRA SEEKS TO BADG 
NEWSPAPER BOYS 


Government’s Child Labor Propoy 
For Dailies, to Be Announced Soop, 
Calls for Limitation of Hours jy 
Delivery and Sales of Newspapers 


Rigid governmental regulation Ove 
child labor employment by newspaper 
is proposed by the NRA in its repor 
on this matter to President Rooseve; 
Epiror & PUBLISHER learned this wee 

The government's report on the chij 
labor provisions on the code will } 
released soon. When President Rooy 
velt signed the daily newspaper coé 
late last February, he asked that th 
report be submitted to him within ¢ 
days. 

According to information obtained } 
Epitor & PusBLIsHER the NRA will seg 
to register all newspaper boys throug 
some agency of the Department 
Labor, and compel newspaper boys t 
wear badges issued by that department 

Hours for the delivery and sale 
newspapers would be limited for bo 
under 16 years of age to three how 
on school days and four hours on othe 
days. 

The starting time for boys betwee 
14 and 16 engaged in the selling 
newspapers remains the same as stipy 
lated in the code, but the starting tim 
for delivery boys, it is said, ill - 
a. m. and the finishing time 7 p. 
the winter, and 8 p. m. in ioe 

The order would require newspaper 
to allow boys between 12 and 14 t 
grow out of service. Boys under |!) 
and girls under 18 would be discharge} 
immediately. 

It is reported that 
Washington attorney for the Americz 
Newspaper Publishers Association, ¢} 
anticipation of the order, has request 
a public hearing. 

Although publishers were disinclng| 
to comment on the order, prior to it 
official announcement, Epitor & Pus| 
LISHER was told privately that the or 
der will mean that boys under 16 car 


Elisha Hansa 


not be employed by morning papers, de , 
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6 a. m., and that provisions for regis week - 
tration and badging boys under 16 wi «eta 
prove so onerous that newspapers wi a ce 
be compelled to fix a 16-year minimm wie eis 
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ficulty if not the impossibility of 
ganizing a carrier force of 16- igh 
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CODE BUDGET FILED 
Printing Equipment "Industry Adnir' 





istration to Cost $40,000 D 


(Special to Eptror & PuBLISHER) 
Wasuincton, D. C., May 22—Tk 
printing equipment industry code a 
thority has filed with NRA a propos 
budget providing for expenditures 
administration of its code, totaling 


$40,000. i 





The money is to be raised by a 
ments upon members of the trade bast! 
on the number of employes each hes 
The amount per employe is to be & 
termined by the code authority. 


WITZLEBEN JOINS EXAMINER 


\. H. Witzleben, Jr., formerly ot © 
Chicago Tribune and at one time 
charge of mid-western advertising ! 
the Pure Oil Company, 
joined ‘he Sunday advertising  statt 
the Chicago Herald and E.xamine 
William Murphy, advertising direct 
announced this week. 


GANNETT BUYS PLANE 


Frank E. Gannett, Rochester, N. } 
head of the Gannett chain of news? 
pers, has purchased a new Stinson cab 
plane and has chosen Russell Holdet 
man, manager of the D-W airport 4 
LeRoy, N. Y., as his pilot. The pla 
is being kept at the LeRoy airport. 
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WILLIS J. ABBOT, NOTED EDITOR, DIES 


Member of Christian Science Monitor Editorial Board Had Long and Colorful Career in South, 
Middle West, East—Interviewed Jefferson Davis for N. Y. World—Was 71 Years Old 


ILLIS JOHN ABBOT, one of 
\ America’s foremost journalists, 
died at his home in Brookline, Mass., 
May 19. He was 71 years old. He 
had been with the Christian Science 
Monitor, Boston, since 1922, the tirst 
five years as editor, and the rest of 
the time as contributing editor and a 
member of the editorial board. 

His career in journalism spanned a 
period of 50 years. Prior to his career 
with the Monitor he had been with 
newspapers in New Orleans, Chicago, 
New York, Battle Creek, Mich., and he 
was a well-known Washington corre- 
spon dent. 

Mr. Abbot was known as one of the 
most idealistic of editors. He deplored 
sensationalism in newspapers and had 
an active interest in cultural and po- 
litical matters. He traveled widely and 
wrote authoritatively on international 
affairs. 

Mr. Abbot was one of the original 
directors of the American Society of 
Newspaper Editors and had been active 

in the meetings of the organization. At 
the Society's meeting last month he 
asked that he be relieved of further 
duty as a director. 

Mr. Abbot was born in New Haven, 
Conn., on March 16, 1863, son of Waldo 
Abbot, who changed the spelling of the 

family name from “Abbott” to “Abbot.” 

His grandfather was John S. C. Abbott, 

author of the famous series of biog- 
raphies known as “Abbott’s Histories.” 

A eranduncle, Jacob Abbott. wrote the 
famous juvenile Rollo books. 

The Abbots moved from Connecticut 

Young Abbot went 
of Michigan, was a 
“literature department” 





tudent in the 


,)ior two years and obtained a law de- 
on Bree in 1884, 
He then went to New Orleans, but 


stead of practicing law, 
of the Times-Democrat. 


joined the 
lhe first 





.pweek of his newspaper career a_politi- 
g : 


cal boss came storming into the Times- 
Democrat office and stuck a crimson 
hand under a water tap—the editor of 


aztanother sheet had shot off two fingers. 


{r. Abbot saw, as he told in his remin- 
“Watching the World Go By,” 
last winter, “that my 


a lively winter. 
At the end of that first year, Gen- 
Grant was passing on. Joseph 
York IVorld saw 
# great story in getting a statement 
from the retired Confederate President, 
Jeferson Davis, giving his opinion of 
the northern leader. He wired to the 
Times-Democrat and Willis Abbot was 
tto Beauvoir, Miss., to the historic 
s home. 
Arriving, 





a 
& 





he was ushered into the 


ypPresence of the tall, distinguished states- 
pman, 


Southern courtesy 
ted by the young reporter. He passed 
pti time of day in conversation, ap- 
r aching his question leisurely. Finally, 

asked Mr. Davis his opinion of Gen- 


Was remem- 


assest 
e base tal Grant. Embittered by the loss of 
ch bas he Confederacy, its former President 


be ihe 


« tated and then regarding Mr. Abbot, 
1, pointedly, ‘ ‘My young friend, did 
“ say that the old elm on Boston 
{ommon was still standing ?’ 





INER 
oft Un the staff of the Times-Democrat 
y OF Pe that time was Lafcadio Hearn, bril- 
time “Plait genius who was to make history 
pd” Pith his literary pursuits and become 
waft 6 aMous as an educator in Japan. 
a b Shortly after the “unfinished” Davis 
tirectt trview, the Evening News in Kan- 
ks City was up for sale, which Mr. 
“ot joined with Detroit newspaper 
2 in purchasing. He put all he had 
Ee ong Kansas City was then booming. 
_ N. YB. like most booms, that one was 
news ot ‘lived and the paper was wiped 
on cat@@t taking along Mr. Abbot's resources 
Holde#* humorously referred to it as a “most 





rport 


he plat 


port. 





pensive school of journalism.” 
Mr. Abbot then went to the 





Chi- 

















cago Times and became its managing 
editor. This was in the period in which 
Eugene Field, George Ade, Ben King, 
Opie Read and Stanley Waterloo were 
writing for the Chicago dailies. He 
was with the Times one year and then 
met William Randolph Hearst and be- 
came editor of the New York Journal. 


Willis J. Abbot 


For many years he was a political ad- 
viser to the publisher. 

He leit the Hearst employ in 1916, 
went with the New York Sun tor a 
year, then went back to Chicago with 
the American for a year, and finally 
hecame a_ staff correspondent for the 
London Times and Collier's Weekly. 


Subsequently, prior to his connection 
with the Christian Science Monitor, he 
became a Washington correspondent for 
several inland papers. 

It was government that attracted the 
attention of Mr. Abbot from the start. 
He found that life in the cities in 
which he was serving hinged on the 
political pattern, that politics was be- 


hind most of the news, and that, a 
kaleidoscopic device, it challenged the 
ingenuity of the newspaperman who 


would follow its inner workings. 

Mr. Abbot was not a mere reporter 
of political affairs. He played a part 
in them. In 1880 he managed to get 
appointed a page at a convention. With 
youthful enthusiasm he found the stir- 
ring atmosphere of these government- 
forming mass meetings tremendously 
stimulating. He never lost that inter- 
est. He covered 10 Democratic, eight 
Republican and two minor party con- 
ventions during his career. 

It was at the 1896 convention that 
he played a part in one of the most 
spectacular events in American po- 
litical life. Covering the convention 
for a New York paper he ran into a 
young man named William Jennings 
Bryan, a Congressman, just 35, whom 
he had met at other times. He knew 
him as having some oratorical ability. 
But when Bryan said, “I am going to 
be nominated at this convention,’ Mr. 
Abbot could not believe him. He was 
not a delegate. He did not have a 
single delegate pledged to him. He did 
want to present a speech which he had 
prepared which he was sure would win 
the convention for him. 

There was no apparent opportunity 
as the convention wore on. But on the 
third day, among the list of speakers 
was one senator who was unable to 
get to the convention hall. The chair- 
man was hard put to it on such short 
notice. Mr. Abbot remembered his 
friend, young Bryan. He sent a note 
that Mr. Bryan had a speech and was 
ready to deliver it. The chairman ac- 
cepted. 


Up strode young Bryan. Then came 


forth the famous “Cross of Gold” 
speech. It swept the convention off its 
feet. And he was nominated. 

_A year later, in New York, Henry 
George was in the news. This idealis- 
tic worker for the elimination of hu- 
man poverty had evolved the single tax 
idea. The project appealed to Mr. Ab- 
bot and he conducted Mr. George’s New 
York mayoralty campaign in 1897. 

When personal editorship of 

Monitor was abolished, and Mr. Abbot 
became a member of the editorial 
board and contributing editor, he found 
the fullest opportunity to go out in the 
highways and byways of the world and 
watch events passing by. He wrote 
with such simplicity and so informally 
that readers became his friends and 
felt they knew him personally. Yet 
he conveyed with that style penetrating 
observations on the meanings of world 
affairs which made his contributions 
outstanding in present-day journalism. 
He still carried the buoyant, humorous, 
gracious interest which had marked the 
youthful interviewer of Jefferson Davis. 

In his interviews he gave as much 
as he took. Statesmen the world 
over were his friends. They had found 
help in his counsel. Thus the Greek 
Government decorated him in 1925 and 
the Roumanian Government in 1927. 

Two months ago Mr. Abbot gave this 
year’s Paul Block lecture at Yale Uni- 
versity, discussing the menace of pro- 
vocative news in international affairs. 

The lecture received wide comment. 

Highly regarded by leaders in the 
forward-looking movements of the 
world, Mr. Abbot gave unsparingly of 
his services in order to further inter- 
national understanding. Among noted 
groups which he served in an adminis- 
trative and advisory capacity were the 

American Schools of Sofia, Pan-Ameri- 
can Congress of Journalists, the World 
Peace Foundation, Council on Foreign 
Relations, the American Economic As- 
sociation, the Foreign Policy Associa- 
tion, Institute of Pacific Relations, the 
Japan Society of Boston, the American 
Society of Newspaper Editors, the Eng- 


the 


lish Speaking Union of the United 
States, the International Chamber of 
Commerce and Northeastern Uni- 
versity. 

Mr. Abbot was a member of the 
Mother Church, the First Church of 
Christ, Scientist, in Boston. 

Mr. Abbot was a member of the 
Century Club, New York City; the Na- 
tional Press and Overseas Writers 


Clubs, Washington, D. C., and the Uni- 
versity Club, Boston. He was a Mason, 


Mr. Abbot wrote many books for 
boys during the earlier part of his 
career. Later books included “The 


United States in the World War,” 
“The Story of Our Merchant Marine” 
and his most recent book, “Watching 
the World Go By.” 

Marvin H. Creager, Milwaukee Jour- 
nal, first vice-president of the American 
Society of Newspaper Editors, made 
the following statement to Epiror & 
PuBLISHER this week on Mr. Abbot's 
career : 

‘A colorful and lovable leader dis- 
appeared from American journalism 
with the passing of Willis J. Abbot. 
The stilling of such a voice would be 
a severe loss at any time. Especially is 
it a loss now with the press standing 
before the bar of a critical public 
opinion. The industry and profession 
are in need more than ever of practical 
exemplars of constructive and disinter- 
ested newspaper service. Willis Abbot, 
with first- hand knowledge of the less 
noble aspects of newspaper making, was 
a joyous champion of the best. To the 
American Society of Newspaper Edi- 
tors his passing is more than a great 


loss. It is a deep sorrow. He was 
among the original members. He be- 
lieved, as did many others, that the 


Society should take a militant stand for 


high ethics and he led an inspiring and 
resourceful fight for his views. Out- 
voted, his zeal and fidelity to the or- 
ganization never wavered. He contin- 
ued to the last to give of his time 
and strength to the society in which he 
believed so thoroughly. His place at 
its councils cannot be filled. Only Wil- 
lis Abbot could have written his last 
book, ‘Watching the World Go By.’ It 
is the cap sheaf of his work for better 
journalism. It sets forth in faultless 
reportorial style things of which the 
best American journalism is ashamed 


and it is only one of the many ser- 
vices Willis Abbot performed for his 
fellow workers.” 





JULIA BLANSHARD DIES 
AFTER LONG ILLNESS 


Was Editor of NEA Women’s Pages 
for Past Seven Years—Wife of 
New York City Official— 
Born in Quincy, Ill. 


Mrs. Julia Blanshard, newspaper 
woman and writer, and wife of Paul 
Blanshard, New York Commissioner of 
Accounts, died May 18 at her home in 
Sunnyside, Queens, after a long illness. 
Her husband and their two young sons, 
Paul, Jr., and Rufus, were at the bed- 
side. 

Private 
May 19. 
the Community 
associate of Mr. 
Affairs Committee, 
vices. 

Mrs. Blanshard was born in Quincy, 
Ill., 42 years ago, the daughter of for- 
mer Representative George Anderson. 
She met her husband while they were 
both students at the University of 
Michigan. After their graduation in 
1914 they were married. Mrs. Blan- 
shard was a member of Phi Beta 
Kappa and Kappa Gamma. 

Soon after her marriage Mrs. Blan- 
shard took up newspaper work. She 
served - society editor of the Rochester 
(N. Y.) Democrat and Chronicle, and 
later as a reporter on the San Die go 
(Cal.) Sun and on the Newark (N-J.) 
Ledger. For the last seven years a 
had been women’s page editor of NEA 
Service, Inc. 


funeral services were held 
Dr. John Haynes Holmes of 
Church, for years an 
Blanshard in the City 
conducted the ser- 





KILLED IN CAR CRASH 


Walter B. Lohman, 43, managing edi- 
tor of the Portsmouth (Va.) Star, was 
instantly killed Saturday, May 19, when 
his car collided with another on the 
Portsmouth- Suffotk highway. Two 
women in the other car were fatally in- 
jured and five other occupants sent to 
the hospital with injuries. Lohman was 
alone in his car. Lohman joined the 
Portsmouth Star in 1923 from the 
Toledo (O.) News-Bee. A graduate of 
the Columbia University School of 
Journalism, he had served on a num- 
ber of Scripps-Howard papers and was 
considered one of the most competent 
newspapermen in Virginia at the time 
of his death. The funeral was con- 
ducted at the home of his father in 
Kendallville, Ind. He survived by 
his widow and five children. 


is 


CHARLES F. KERRIGAN 

Charles F. Kerrigan, former assist- 
ant mayor of New York City under 
Mayor James J. Walker and tenement 
house commissioner under Mayor John 
P. O'Brien, and former newspaperman, 
died at his home in Brooklyn May 22. 
He was 52 years old. He was graduated 
from Yale in 1903, and joined the 
Brooklyn Daily Eagle in 1906. He 
soon became the Albany correspondent 
of the paper and known as a political 
writer. He abandoned newspaper work 
in 1913 to enter politics. 
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Editor & Publishe 


REGULATION OF TELEGRAPH SERVICE 
BY NRA PROTESTED BY PRESS 


Present Code for Western Union and Postal Invades Field of 
Regulation, Elisha Hanson Points Out—Press Rates 
Viewed as Threatened 


By GEORGE H. MANNING 
Washington Correspondent, Editor & Publisher 





Ww, asa a Hat D. May 21 

If the National Recovery Admin- 
istration desires to place the tele- 
graphic industry under code the news- 
papers of the nation will not protest, 
but it NRA insists upon going into the 
field of telegraph regulation the pub 
lishers, being among the largest users 
of wire service. must object, Elisha 
cH Washington attorney tor the 
A N.P.A., declared at the public hear 

on. the proposed code. 

‘Mr. Hanson pointed out that the 
code as draited for hearing invades the 
field of regulation. With telegraphic 
communications now under the Inter- 
state Commerce Commission and likely 
to be placed soon under a new com 


nunications commission, the imtroduc- 
tion of a code would precipitate a fight 
on the question ol jurisdiction as a re- 
sult of which the customers might be 
the principal losers, he said. A code 
concerning itself with the usual NRA 
subjects—wages, hours, working con- 
ditions, etc.—is perfectly agreeable to 
the newspapers, Mr. Hanson assured. 
Kenneth C. Hogate, president of the 
Financial Press Conipanies of America, 
George T. Hargreaves of the Interna- 
tional News Service, and Clem J. Ran- 
dau, general business manager of the 
United Press, also filed objections to 
the code. Kent Cooper of the Associ- 
ated Press, H. M. Bitner of the Hearst 
Newspapers and Thomas E. McEnte- 
gart of the General News Bureau, Inc., 
entering appearances, did not 





while 
testify. 

Mr. Hanson explained that the ser- 
vice of the telegraph companies is se- 
cured by newspapers in three ways, 
open telegraph service, leased wire ser- 
between bureaus and offices and 
versa, and press association ser- 


vice 
vice 
vice. 

The service is now subject to regula- 
tion in between 40 and 45 states. Con- 


flict may arise if the NRA attempts 
to superimpose a new federal regulation 
on top of the one now in existence 
and, Mr. Hanson added, “while we are 
not interested in any controversy be- 
tween these companies (Postal Tele- 


graph and Western Union) over their 
own business, we are interested in the 

of these controversies, because 
are a part of those who pay the 
bill.” 

“What we want,” he continued, “is 
the best service which each and every 
one of them can offer at a just and 
reasonable and fair rate, and what we 
do not want is to be denied the im- 
provement of service—such improve- 
ment as has come during the past, and 
such as in the immediate offing now— 
simply because those improvements may 


cost 


atfect the competitive situation of one 
company or the other.” 
Mr. Hanson cited the costs of one 


member of his association for the month 
of April to illustrate the importance 
ot telegraph in the production of news- 
papers. This representz ative daily, pub- 
lished in one of the large cities, paid 
out for its own leased wire service be- 
tween Washington and the home of- 
tice, $736. During the same month it 
paid to the telegraph companies for 
open wire service on press messages 
6 280, and to one press association 
services it uses $4,341, and to an- 
ther press association $2,000. 

Mr. Hanson pointed out that at the 


} . 
\ 1s 








present time the Interstate Commerce 
Commission has jurisdiction over the 
services, the practices, and the rates of 
telegraph companies. Ii there is any 
service of a telegraphic nature over 
which the I. C. C. has failed to as- 
sume jurisdiction, he said, it was not 
up to the NRA to call attention of the 

vernment to that agency, especially 

view of the fact that the Communi- 
cations Commission, soon to come into 


existence, will take federal con- 
trol. 
“It there 


Interstate 


over 


were regulation by the 
Commerce Commission,” 
Hanson ared, “and if there were 
not to be regulation by the federal 
Communicatic Commission, I prob- 
ably would not be here today to urge 
you to strike all of Article VII out of 
We do not want to pay the 
bills these companies while you are 
contesting with either the Interstate 
Commerce Commission or the Federal 
Communications Commission on = a 
question jurisdiction.” 

whole interest in this is 
of service,” Mr. Hanson added. 

do not want to involved in any 
controversy as to whether we shall have 
a teletypewriter in our office or that 
we cannot have it because it happens to 
affect somebody else adversely; or 
whether we cannot have this because 
it is new and it may put somebody out 
of business. It is an unfortunate thing, 
but developments come along, old 
things have to give up and step aside, 
and we want everything that they can 
offer from now on just as we have had 
it in the past. We have paid for it. 
We are one of the largest contributors 
to their exchequer each year, and we 
expect to continue to pay them for it; 


no 


dec] 


ns 


this code. 
is of 


ol 


“Our one 


be 


as 


and we do not have objection to a 
proper regulation, but we do not want 
to be the man in the middle while the 
two regulatory bodies are fighting out 
the issue.” 

Mr. Hogate appeared in the interest 
of companies who deliver financial 
news to clients over leased wires by 
means of teletypewriters, printers and 
similar devices. The client does not 
have the use of the wire to send mes- 
sages, but only to receive. 


Directing his discussion to the fea- 
ture of the code which would prohibit 


use of one leased wire by more than 
one client, he stated: 
“If it should be held that the client 


is using the wire as detined in the code, 
it would appear that a national busi- 


ness established for 40 years and em- 
ploying many men would be crushed 
out of business through a “a practice 


provision of the code made by another 
industry.” 

He suggested an amendment 
would permit one-way transmission 
an unlimited number of sendees. 


which 
to 


“We 


r for May 26, 1934 





FURAY IN HONOLULU 














vice-president 
and general foreign manager of the 
United Press, photographed recently in 
Honolulu as he was greeted by Richard 


James Furay (right), 


Wilson, U.P. manager in Honolulu. 
Mr. Furay is on a trip around the world 
and Pron sta to return in September. 


Mr. Hogate also declared that inas- 


much as it appears to be the clear 
intention of this section to except the 
press, that a definition of the word 
“press” should be written in and should 
include established news services 

Mr. Hargreaves of I. N. S. and 
Universal News Service, asserted that 
the present wording takes away from 


the press the wire rate basis on which 
it has been operating for many years. 
He asked an amendment to state that 
it does not apply to any rates of service 
furnished by communications companies 
to the press. 

Mr. Hargreaves pointed out that the 
cost of leased wire service to the press 
association is the basis of the associa- 
tion’s rates to its client newspapers. 
These contracts have, tor the most 
part, long terms yet to run. 

“To change the rate schedules on 
wires so that our costs would be in- 
creased would lay a great additional 
financial burden both on us and upon 
the individual newspapers we serve,” 
continued Mr. Hargreaves. “Many of 
our clients during the past three years 
have had great difficulty in paying cur- 
rent charges. 

“Any attempt to increase’ these 
charges would make it impossible for 
many of the client papers to pay and 
would result either in the financial 











ADDRESSED INLAND CONVENTION 











Homer Guck (center), Chicago Herald and Examiner publisher, who addressed 


the Inland Daily Press Association members last week in Chicago, with John L. 


(left). and Verne E. Joy, 


Meyer, secretary-treasurer 


Centralia (Tll.) Sentinel, 


Inland president. 


crippling of the papers to a point y 


they would have to suspend, or { 
would have to reduce the volume 
their news reports so greatly that 
value to the reader would be gre 


curtailed, with an inevitable loss 


circulation.” 


Mr. Hargreaves said a rough con 
tation shows that if Universal Ser 
and I, N. S. were forced to pay 
press messages and stories on a ¢ 
mercial basis, it would cost them 
additional $300,000 a year. To 


away the press rate on telegraph t 
cables and wireless, would mean $§ 
000 more, or an aggregate increase 
about $750,000 a year. 

The outlay by Hearst newspapers 
open wire i 
000, Mr. Hanson told the NRA re 
sentatives when Mr. Bitner, who 
listed to represent those papers, d 
respond to the call of his name. 

Mr. Randau of United Press, ; 
the wording of Article VII could 
interpreted in no other way than 
eliminate press rates. He urged 
the section be reworded to carry 
the expressed intent of NRA, nan 
that press relationships not 
turbed. 

“We hope to be given positive as 
ance that nothing in the proposed 





be 


will be permitted to lay the gr 
work for any increase in rates for 
class of service to the press,” he 


phasized. 


BOMB IMPERILS 
MEN IN HAVANA 


service last year was $3. 


NEV 


Explodes in Post Building as hk 
porters Were Working — Jox 
Rivero, Diario de la Marina 


Publisher, Seriously Wounded 


The lives of a number of 


Ameri 


newspapermen in Havana were ené: 


gered May 


Post building, according 
patches. 

Jack O’Brine, writing 
York Herald Tribune, said the } 
exploded “three feet from the \ 
where this correspondent 
seated a few moments earlier. 
dows and doors were wrecked do 
stairs and in the upstairs offices 
the Associated Press. Nobody 
hurt, but windows were smashed 
an entire block and the neighbor 
was thrown into excitement. 

‘Three minutes before the explos 
the correspondent had smelled sm 
Suspecting its origin, he discov 
the bomb resting against the ¢ 
jamb and yelled to every one wi 
hearing to seek safety. All - 
among them several who had } 
within ten feet of the spot, ran t 
rear of the building. The police 1 
notified at once, but the bomb 
ploded before they arrived.” 


to press 


in the | 


Jose I. Rivero, publisher oi 
Diario de la Marino, Havana, 
seriously wounded on the same 
when five men armed with mac 


guns fired on his automobile in w 
he was riding. The publisher's g 
had responded to the firing, and t 
was a brisk engagement 
minutes. Rivero’s crusading 

against Communists was held the * 


son tor the attack. 
DAILIES GET STATION 
(Special to Epttor & PusiisHEr) 
New Beprorp, Mass., May 21- 


Federal Radio Commission has appt 
a conditional grant for transfer 0! 
license of Radio Station WNBH tf 
Irving Vermilya, doing business as 


New Bedford Broadcasting Com 
to E. Anthony & Sons, the owner: 
the New Bedford Standard-T 
Mercury. The license was gta 


after a campaign of opposition by 
Daily Broadcaster, seli-styled ™ 
paper of the air which leased © 
time from Mr. Vermilya to broa 
local items and advertisements. 

Vermilya will remain managet 
the station. 


as 


22 when a powerful be 
exploded in the doorway of the Haz 
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EVANSTON DEFINED AS 
SEPARATE LOCALITY 


Graphic Arts Coordinating Committee 
Says Suburb Need Not Be Ruled 
by Chicago Scale in Dispute 
on Wages with News-Index 
(By telegraph to Evtror & PuBLIsuER) 
Cuicaco, May 24+—Important devel- 
opments this week in the Evanston 
(Ill.) News-Index labor dispute be- 
tween former composing room em- 
ployes now on strike under leadership 
of Chicago Typographical Union No. 
16 and Merle Slane, publisher, included 
a ruling received here today from the 
national coordinating committee of the 
graphic arts industries code in which 
that body ruled Evanston be defined as 
a separate locality under section 1-0 of 

the code. 

cm. Baumgart, code administration 
manager for Divisions A-2 and A-53, 
received this ruling in a telegram from 
Ernest A. Gross, general counsel for 
the coordinating committee. Mr. Gross’ 
wire added: “This rule binding all 
code authorities.” The ruling confirms 
Mr. Baumgart’s original decision when 
Mr. Slane appealed to him regarding 
the union’s contention that Evanston 
was a part of the Chicago area and as 
such came under the metropolitan wage 
scale. 

The union had based its contentions 


on code bulletin Number 4, issued 
March 31 by Chicago Graphic Arts 


Federation, Inc., administrative agency 


for U. T. A. Zone 17, in which it was 
stated the Chicago area is Cook 
County. 


The coordinating committee’s ruling 
raises the question as to what prevail- 
ing wage rates will be in other subur- 
ban towns similarly situated to metro- 
politan centers. 

The code authority for A-5 is now 
reviewing prevailing wage scales paid 
in Evanston territory to determine the 
News-Index’s relative position. Mr. 
Slane is paying 82 and 92 cents an 
hour, in accordance with code provi- 
sions. The striking printers are seek- 
ing to unionize the shop at the Chicago 


scale of $1.10 and $1.23. 
Meanwhile, the strike entered into 
its third week with occasional out- 


breaks of violence in Evanston between 
former employes and printers now em- 
ployed. Mr. Slane is endeavoring to 
obtain stricter enforcement of the in- 
junction granted against the C.T.U. 
and other unknown parties cease 
violence and intimidation. 


COPELAND BILL HELD UP 


Food, Drug Bill Not Likely to Be 
Acted on by Congress 
(By telegraph to Eprvor & Pusiisuer) 
Wasuincton, May 24—Adjournment 
Congress early in June appears 
likely to end all chances for enactment 
ta revised food and drug bill, al- 
though Senator Royal Copeland of 
New York, its sponsor, still professes 
'o hold some hope for its passage. 
Heard several 


to 


ot 


months ago by the 
Senate committee, the measure has been 
liscussed only one hour in the upper 
House of Congress and was then side- 
tracked to make way for the reciprocal 
tariff bill. Other “must” legislation 
uso is to have precedence over it. This, 
upled with the fact that no hearings 
ave taken place on the House side, is 
expected to doom the bill. That the 
Hou se would agree to cons ider 
I mehly controversial an act without 

lic hearings is considered extremely 
mprobah le. 


SO 





E. P. ADLER HONORED 

E. P. Adler, president of the Lee 
Syndicate and publisher of the Daven- 
fort (Ia.) Daily Times, was presented 
With an illuminated and bound testi- 
monial book at the annual meeting of 
simple Emanuel last week in tribute 
0 his service to the Te -mple and the 
‘ommunity. The presentation took place 
a the Outing Club. 
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W. R. HEARST VISITS CHICAGO AND NEW YORK 























William Randolph Hearst photographed i 
preview of A Century of Progress. 
son (extreme left), and Arthur Brisbane (extreme right) 


by Rufus Dawes (second from left), 


president of the exposition. 


in Chicago May 23 as he attended 


With the publisher are George Hearst, his 


They were welcomed 
Mr. Hearst 


was scheduled to arrive in New York late Thursday on a one-day business trip. 


Previously he was the guest 


of President 


Roosevelt at the White House. 


Mr. Hearst is leaving soon on a trip to Europe. 


LABOR BOARD GETS DISPUTE 
NRA Body Considers Printer-Publish- 


er Controversy in Vincennes, Ind. 
(Special to Eptvor & PUBLISHER) 

Wasuinctox, D. C., May 24—The 
NRA National Labor Board conducted 
a private hearing today on the labor 
dispute involving the Vincennes (Ind.) 
Post and its union printers. 

Involved is an alleged lockout early 
in March of printers affiliated with the 
Union, and a decision March 22 of 
the Indianapolis Regional Labor Board. 

The newspaper declined to abide by the 
order of the regional board and availed 
itself of the right of further hearing 
before the national tribunal here. 

Elisha Hanson, Washington attorney 
for the A.N.P.A., suggested to the 
board that the matter be referred to the 
industrial relations board set up under 
the code. The national labor board, he 
contended, was set up to act under the 
President’s re-employment agreement, 
but was superseded by the industrial 
relations board when the newspaper 
code became effective. The code was 
put in effect while the dispute involving 
the Vincennes Post was still pending, 
he pointed out. 

The tact that the industrial relations 
board did not come into existence until 
April 5 was declared to be the fault of 
NRA. Failure to name employe mem- 
bers accounted for the delay and there- 
fore, Hanson said, a member of the in- 
dustry should not be penalized. 

Hanson threatened to take the case 
to the courts if a ruling adverse to his 
client is entered. 

William G. Rice, of the 
staff, retaliated with the argument that 
a violation of P.R.A. was charged and 
the industrial relations board has juris- 
diction only over code violations ; that 
the complaint was made before the ef- 
fective date of the code: and the hear- 
ing was scheduled before the relations 
board came into existence. 


board's legal 


C. M. Baker, representing the union, 
told the board several futile attempts 
had been made to negotiate with the 
management of the newspaper in an 
effort to settle the dispute, three of 
these after the Indianapolis regional 








board had entered a ruling ordering the 
publishers to return the men to work 
and negotiate a new agreement. 

Dr. Francis J. Haas, acting chair- 
adjourned the hearing after the 
of testimony and suggested in- 
formal conierences between the two 
sides for the purpose of effecting an 
agreement. 


man, 
taking 


WITNESSED FREAK ACCIDENT 


(By telegraph to Eptror & Pus.isner) 


Cuicaco, May 23—Charles McCabe, 
central division manager of United 
Press, and Ferd Goodfellow, Chicago 


manager of International News Service, 
were in front of the Oakley Building 
when the 200-ton water tank toppled 
through the roof late yesterday and 
crashed through five floors, killing at 
least three persons with three others 
still missing in the debris. Goodfellow 
was on his way home and he notified 
his office of the crash. McCabe rushed 
into the building, aided in rescuing sev- 
eral girl employes, waded through water 
up to his knees and ascertained that at 
least two were dead before calling the 

P. office with news of the freak 
accident. 


20,000 AT BOXING MEET 

(By telegraph to Epitor & PuBLisHER) 
CuicaGo, May 24—The Chicago Tri- 
bune staged another of its long series 
of brilliant sports spectacles when the 
Chicago golden gloves champions de- 
feated the Polish amateur boxers seven 
bouts to one before a capacity crowd 
of more than 20,000 at the stadium 
here last night. The bouts marked the 
Tribune’s fourth international golden 


gloves tournament and climaxed the 
world’s largest amateur boxing tourna- 
ment, sponsored by the Tribune and 


associated Middle-Western 1 newsp pers. 
NEW TEXAS DAILY 


The Littlefield Leader, weekly, has 
just become a daily, being the fourth 
Texas newspaper to begin daily pub- 
lication within three months. Morley 
B. Drake, publisher, formerly was real 
estate editor of San Antonio Express. 
Other new Texas dailies are Shamrock 
Texan, Memphis Democrat and McAl- 
len Monitor. 
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NEWSPAPERS GAINING, 
BUREAU REVEALS 


Study of Expenditures by 351 Big 
Advertisers Shows 61 Per Cent 
Was Spent in Daily 
Newspapers 


More than 61 per cent of the < 
gate advertising appropriation 
leading companies was spent 
papers, according to estimates just re- 
leased to its members by the Bureau 
of Advertising, American Newspaper 
Publishers Association. This figure 
compares with 26.9 per cent spent by 
these companies in magazines, and 12 
per cent in radio broadcast. : 

The combined 1933 expenditures of 
the companies reviewed were $113,- 
440,000 in newspapers, $49,898,026 in 
magazines, and $22,368,298 in radio 
broadcast. Altogether the Bureau 
analyzed the advertising policies of 842 
companies, giving individual figures for 


igere 
351 


in news- 


only those companies which — spent 
$50,000 or more in newspapers. It was 


found that these latter companies ac- 
counted for 95 per cent of the expendi- 
tures of all 842 companies surveyed. 

While pointing out that figures from 
one year to the next are not exactly 
comparable, due to changes in the com- 
patiies studied and in the number of 
figures available, the survey asserts 
that “there is a marked strengthening 
of the newspaper’s position in 1933 
when pictured in contrast to the esti- 
mates for 1932. This is indicated in: 
(1) the number of trade groups which 
spent more money in newspapers than 
in other mediums, (2) the tendency of 
advertisers to concentrate in newspapers 
exclusively.’ 


Of 32 trade groups listed in this 
study, newspapers are found to be the 


preferred medium in 26. In 1932, how- 
ever, of 30 trade groups listed, news- 
papers were the preferred medium in 
only 19. 

Of the 340 advertisers listed by name 
in this year’s study, only 125 are listed 
as also using magazines, while 92 used 
broadcast. In 1932, of 342 advertisers 
listed individually, 150 also used maga- 
zines and 111 used broadcast. 

This strengthening of the newspapers’ 
position among these three leading me- 
diums corresponds, the study points out, 
to the increase in the newspapers’ share 
of the average national advertiser's dol- 
lar as compiled by the Bureau earlier 
in the year. This dollar, one of $298,- 
000,000 in 1933, shows newspapers re- 
ceiving 48.6 cents (compared with 46.4 
cents in 1931 and 1932), magazines 
31.5 cents, chain broadcast 10.7 cents, 
outdoor 8 cents, and car cards 1.2 cents. 


ASKS EXPLANATION OF DAILY 


Radio Body Asks N. Y. Herald Trib- 
une for Facts to Back Up Editorial 

The Federal Radio Commission in 
Washington May 18 asked the New 
York Herald Tribune to furnish “any 
facts or other material” to support a 
recent editorial which said that the 
Roosevelt administration, through licens- 
ing powers, had made the radio “the 
spokesman of the New Deal.” 

A resolution passed by the Commis- 
sion quoted a section of the Radio Act 
which states that the body does not 
have the power to impose censorship 


and denied the charge made by the 
newspaper. 
The editorial was printed May 12. 


Up to Thursday of this week the Her- 
ald Tribune had not filed an answer. 


DAILY WINS LEGAL BATTLE 
The New York Appellate Division at 


Rochester on May 16 unanimously at- 
firmed the decision of Justice Abram 
Zoller in Supreme Court in his dect- 


sion sustz _ the naming of the Lit- 


tle Falls (N. Y.) Evening Times as the 
official * het ratic paper by the board 
of supervisors. The Adirondack Ar- 
row protested the designation, con- 


Times was independent 
an argument ot 
Zoller sustained 


tending that the 
in politics. In 
length, Justice 


some 
the 


board’s action. 
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Editor & Publis 


COMPANY UNION IDEA IS REJECTED 
BY TOLEDO BLADE GUILD UNIT 
Members Cite Section 2 (a) Article V of Newspaper Code Gov- 
erning Collective Bargainng—Negotiations Will 
Be Resumed Next Monday 








d a k & PUBLISHER) 
1 & ILEDO, O May 23—A_ second 
nierence between executives of the 
Zoledo Blade and officers vit the Blade 
unit « e Toled Ne Wspaper Guild 
to dis > ur objectives 
idopte Vas set today for 
next lay at + p. m., tollowing an 
eX Le 1 .etters between S. C. Speer, 
vice-pre nt and business manager ol 
the pape d Rk. P. Overmyer, chair 
nia the unit, in which a basis tor 
Negelation was agreed upon 
\tt meeting of Blade execu- 
tives and ofticers of the Blade unit May 
14, 5. C. Speer, vice-president and busi- 
ess manager of the daily, asserted that 


impossible tor the Blade 





tu neg with only a unit of the local 
vuild aintained that in so doing 
‘ be recognizing the whole 





having the oppurtunity to 


























les the whole guild, and told the 
t representatives that they would 
t e between eee in as a 
p repr nting the entire organiza 
meet with publishers of all three 
t ilies, or as Blade employes 
on relerence to the guild 
se 
lvermyer, chairman of the 
illed a meeting ot the 
ay mght, May 18, and sub 
liscussion a report of the 
erence. He pointed out that 
had three alternatives: to at- 
reconcile the differences over 
i Which had led to separate 
negotiat and get the three units 
hack together for bargaining as a whole 
guild; to reorganize as a Blade Edi- 
l-mployes’ Association and nego- 
e with the publishers without any 
1 to the guild; or to insist that 
management receive and ne- 
i ith the officers of the Blade 
uliit e guil 
More than an hour of discussion fol- 
wed, during which the section of the 
ne Wspapet NRA code granting em 
ployes the right to organize for collec- 
tive bargai in any way they wished. 
without employer interference, was cited 
several times In the discussion some 
members favored attempting to get 
back with the Vews-Bee and Times 


units so that the guild could negotiate 
as a Whole, as had been originally in- 


tended. Others favored holding off fur- 
ther action until it could é seen what 
progress was being made by the other 


} 


units in their negotiations. 

\ majority of the more than 30 pres 
ent, however, favored making an issue 
of the point and insisting that the Blade 
executives deal with the Blade unit of 
the guild \ motion to this effect was 
passed with only one dissenting vote. 
The motion instructed the chairman to 
write Mr. Speer, insisting that he deal 
with Blade unit officers, quoting the 
newspaper code section relating to em- 
plove gation and also quoting the 
Toleda guild constitution 
torth that agreements nego- 

vith the publishers shall be valid 
when ratified by the individual unit 


regan 





section of the 
which 
tiated 
only 
affected 

This last point was in answer to a 


+ 
ts 


se 


question Mr. Speer had raised regard- 
ing whether the whole guild or only 
the unit would have a vote on approval 














or disapproval of an agreement made 
tor a unit 

The letter sent to Mr. Speer the next 
day was as follows 

“Dear Mr. Speer 

“Pursuant to our conversation of 
May 14 in which you set forth certain 
methods by which you would agree to 
neg e with employes of the Blade 
editorial department, | called a meeting 
of the Blade unit of the Toledo News- 
paper Guild to submit your proposals 

“By virtually unanimous vote the unit 
instructed me to write you and insist 
that receive and negotiate with the 


officers of the Toledo Blade unit of 
the Toledo Newspaper Guild, these offi- 
cers tu be representing in such negotia- 
tions the Blade unit of the guild. 

“In connection therewith I was in- 
structed to cite to you Section 2 (a) 
it Article Voi daily newspaper 
NRA which reads as tollows: 
‘Employes shall have the right to or- 
and bargain collectively through 
representatives of their own choosing 
and shall be free irom the interference, 


the 


code, 


xanize 


restraint or coercion of employers of 
labor, or their agents, in the designa- 
tion of such representatives or in self- 
organization or in other concerted ac- 
tivities lor the purpose ol collective 
bargaining or other mutual aid or pro- 
tection. 


ALLEN RAYMOND 


her 


for May 26, 1934 


“Further, | was instructed to cite you 
Section 3 of Article V1 of the con- 
stitution of the Toledo Newspaper 
Guild, which reads as tollows: ‘Agree- 


ments negotiated by the executive board 
valid for mdividual units of the 
guild only upon ratification by a majority 
vote of the membership in said units.’ 
This provision clears up your question 
regarding whether agreements made 
with a unit would have to be ratified 
by the guild as a whole 

“It our hope that we may meet 
with you at an early date on this basis, 
to discuss the four objectives submitted 
to you at the meeting of May 14. May 
| request that your reply to this letter 
be made in writing? 
respectiully yours, 

“R. P. OveRMYER, 

“Chairman, Toledo Blade Unit 

‘Toledo Newspaper Guild.” 

Speer sent the following letter in 
reply Monday : 

“Dear Mr. Overmyer: 

“Your letter the 19th clears up a 
very important point of our previous 
that is, that only Toledo 


RESIGNS AS HEAD 


shall be 


is 


“Very 


Mr. 


ul 


diset ission, 


OF NEW YORK NEWSPAPER GUILD 
Quitting Presidency June 17 Because of Pressure of Personal 
Responsibilities—Cites Growth of Group from 300 to 1,600 
Members—Will Retain Membership 


ALIEN RAYMOND, New York 
4 Hiera 1 une reporter, resigned 








t t as president of the News- 
paper Guild of 
New York, to 
take ettect June 
17. 

In his letter of 
resignation, ad- 
dressed to Paul 
Frederic k .en, 
Vew York Times 
and guild secre- 
tary, Mr may- 
mond said pre- 
sure of poe 
responsibiliti 
necessitated his 

AunEN RayMonpD leaving his offi- 

al post. He will 

mtinue, however, he said, to partici- 
pate in guild discussions as a member. 
Although Mr. Raymond did not al- 


lude to ‘it in his letter, it is known that 
the guild president was in a difficult 
position in trying to conciliate the radi- 
cal and conservative elements within the 
organization. He has steadily held the 
view that the guild should be a profes- 
sional rather than union organization. 

“With great regret 1 am tendering 
my resignation from the presidency of 
the Newspaper Guild of New York, to 
take effect June 17. It will then be ex- 
actly nine months since I started work- 
ing for this organization, and six since 
| assumed its presidency. During all 
that time | have neglected obligations 
which are really of far greater im- 
portance to me than the Newspaper 
(;suild, however recreant that may seem 
to some of our young Hotspurs. The 
time has arrived when I can no longer 
avoid with any decency those other re- 
sponsibilities, with which the men who 
know me best are fully familiar. 

“T have Guild grow from a 
sequence committee and mass meet- 


seen the 
ol 


ings involving about 300 people to an 
organization in this city alone of 1,600 
members in 30 newspapers and press 
associations. I have seen it give jobs 


to about 200 newspaper men and women 


who were otherwise unemployed, and 
get increases in pay for quite a few 
of them. I have seen it obtain the five- 


working week for a large part of 
its members, by a series of direct ap- 
peals to President Roosevelt for some 
participation in the benefits of the NRA 
| watched it get rid of a presumptive 


day 


and 


code administrator for the newspaper 
industry whom it found obnoxious. I 
have watched it save a few derelict ex- 


newspaper men and their families from 
the extremes of their suffering. and ob- 
served it bringing the newspaper men 
and women of the nation together in a 














new spirit of mutual helpfulness, s 
that today the Guild spreads through 
70 cities, with 8.000 members, and is 
growing rapidil 

‘The Guild is established, and | be- 
lieve it contains a greater we tor the 
development of an indepx nt, honest, 
and capable profession of journalism 
in this country than is contained in at 
= organizati in our industr 
The Guild, in it increases in 
inee wwledge, may prove the salvation of 
the industry itseli, which now very 
sick—suffering from species of ele- 
pl i or tatty degeneration of the 








gener- 
not been 

last 20 
editorial 
two most neediul 
and 


newspaper proprietors 
lly you will ag have 
conspicuously lavish during the 
vears their investment in 
the 


brains and lovalty, 

ingredients of any good newspaper, 
consequently both of these things are 
slipping away from them. At the same 
time they have been piling up cost after 





as 


ree 


in 


cost for mechanical gadgets and vast 
equipment, until now they find these 
costs of their business breaking their 
backs in all but boom days. The Guild 
in time, by patient and persistent effort, 
may change this. 

“Only one thing, as I see it, can im- 
pede the progress of the Guild, and 


that is the belief of a few of its leaders 


that this is nothing but another labor 
union, and that the same tactics of 
coercion and class wartare which the 


unions have had to employ to establish 
their uniform scales of decent living 
can be employed by editorial organiza- 


tions in newspapers. I believe these 
ideas wrong-headed and dangerous; and 
in my leisure time, I will still be around 
here, shying bricks at the ideas them- 


selves and the men who propagate them. 


Please count on it 

“If any work or thought of mine has 
been of help to the Guild in the months 
I have given to it, I am very happy. 
If the Guild has been harmed by any 
of my shortcomings, I am sorry. 

“ALLEN RAYMOND.” 

Heywood Broun, president of the 
American Newspaper Guild, is first 
vice-president of the New York Guild 
Joseph Cookman, Post, is second vice- 
president. 

The New York Guild this week sub- 


mitted its fourth letter to the Publishers 
\ssociation of New York City, request 
ing a meeting for the purpose of col 
lective bargaining. The letter gave data 
purporting to show that the guild 
credited to speak “tor the great major- 
ity” of news department workers in the 
city. This was designed to 
Association's request for 
guild made in a letter 


is 


answer the 
credentials of 


March 20 








blade editorial department members 








tu be submitted any agi ecments | 
their selected committee and the 
lishers may arrive at, regarding the 
proposal submitted by you at our lay 
meeting 

“T will be very happy to meet wit 
the men of their ee at any time 
it is convenient, lor le purpose ol dis 
cussing the objectives tor which: the 


partment has voted ‘ 
Totepo BLaAve, 
a 


peer, 
“Vice-President and Business Manager,” 

No iurther progress had been repor- 
ted early this week on negotiations by 


the Times and News-bee unit officers 
with their respective publishers. Both 
had been given cordial receptions at 
their first meetings May 14 but later 


Times unit officers were notitied that 
their negotiations would not be resumed 
until the Blade unit had determined 
upon which basis it intended to proceed 

It was expected that with resumpti 


oft conterences by the Blade unit and 
management the Times executives als 
would be ready tou proceed with discus- 
sion of the unit’s objectives 


LOS ANGELES COUNTY 
GUILD IS FORMED 


More Than 50 Newspaper Worken 
Meet in Los Angeles to Elect 
Duncan Aikman President 

and Adopt Constitution 














Se al to Evitor & I x 

Los ANGELES, May 21—Another 

the national chain of news worker 
organizations was created last nig 
when the Newspaper Guild of L 
Angel ( ty formally came int 
bet ta meeti held in the publ 
hearing room of oard of Pubh 
Works the city hall. 

More than 50 newspapermen at 
vomen, representing every metropodl 
tan paper, and from newspapers 
Pasadena, Long Beach, Holly wood, A 
umbra, Los Angeles Harbor | 
mmmunities, attended and unanimous 
adopted a constitution and by-law 








modelled after the constitution of t 
American Newspaper Guild A scor 
of others have joined but were 1 
to attend the meeting, it was announce 
mathan Eddy, executive secretary 
the national guild, flew to the coast t 


irriving 
adoption of the 


attend this meeting, 


Vv esterda 
Following I 


| 
| 
constite | 
' 
| 


tion, officers wer ected. Duncan Ak 
man, Los Angeles Illustrated Dal 
Vews, was chosen president; Willia 
Amis, Pasedena Morning Post, vie 


president, and Frank D. McNaughto 
Jr., formerly of L.N.S., secretary-treas 
urer. Each was unanimously electe 


Selection of delegates to the natiom 
convention of the Guild in St. Paul Jur 
5 to & was referred to the execut 
committee 


Dutvott Genco A.F.L. Link 
Dr TRO ‘Mic “ag 

the Detroit 

] 


and 


ox & Pusiisier) 
May 20- Harold Be 
Times, and Rober 
W eeks, of the Detr 
Press, today were named as det 
gates from the Detroit Newspaper Gu 
to the national conventon in St. Pa 
June. Thomas Melntyre, of t 
Detroit News, and Christy Borth, 
the Free Press were named _ alternatt 
The delegates who will attend we 
instructed to oppose any affiliation wt 
the American Federation of Labor 
any other trade union. On all 
subjects which may come up they ¥ 
he uninstructed A resolution opp 
ing A.F.L. affiliation was adopted 


Ghishemea Guild Formed 


A temporary Oklahoma Newspaf 
Guild has been formed by newspapt 
men from seven Oklahoma cities. 


ot 
Jack 


m 


Johan Owen, Okmulgee (Oke 
7 Imes has been elected president. Ve} 
yo are Frank Muskrat. Po 


ity News, W. B. Cronin, Coffey 
el and Dick Pierce, Oklahoma @ 
Times. Duncan Wall, extension @ 


(Continued on page 33) 
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Editor & Publisher 


Kay Daniels 


Well versed in news from the Parisian 
style-sources, trained in the fashion de- 
partments of two well-known women’s 
magazines, Miss-Kay Daniels reports, 
every evening in your Journal, the latest 
details of the smart-but-not-freakish style 
trends, for business and home women. 


Nelson Harding 


You always find one of Nelson Harding’s 
sincere and thoughtful cartoons on the 
second page of your Journal. Harding’s 
cartoons are frequently reprinted in na- 
tional magazines, and for two years in 
succession his work received that much- 
coveted recognition, the Pulitzer: Prize. 


Josephine Culbertson 


Of Josephine Culbertson, her husband, 
the famous Ely Culbertson said: “Mrs. 
Culbertson is the greatest contract bridge 
player, man or woman, in the world to- 
day.” Every day, in the Women’s Pages 
of your Journal, Mrs. Culbertson dis- 
cusses some new phase-of the game. 


Jack Kofoed 


He is one of The Journal’s latest acquisi- 
tions, and one of the most popular sports 
writers in New York. Read his “Thrills” 
on the sports pages of your Journal every 
evening, and see why The Journal is glad 
to number him among its. noted sports 
headliners 


Reta Cowles 


Every woman loves to know where cer- 
tain things can be bought, what new 
things can be found in the stores and 
shops. Reta Cowles finds them for you— 
and takes you on a regular treasure-hunt 
every day in her newsy column on ‘one 
of the Women’s Pages of your Journal. 


Martin J. Porter 


All that good “inside stuff” about the 
world of radio, all the fresh, interesting 
news Of its stars, its coming events — this 
is what you get in your Journal every 
evening when you read the radio column 
signed by Martin J. Porter, long known 
to fans as “Aircaster.” 
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S more of 
the 58 Regular 


| 
' 
| 
' 


Reasons why the 
JOURNAL 27s 50 
greatly preferred — 











Sheilah Graham 


This talented young British writer, who 
interviews so many interesting people for 
the Women’s Pages of your Journal, has 
the happy faculty of seeing America and 
Americans with charming detachment. 
She genuinely likes America — and sees 
things very clearly indeed! 


Edwin C. Hill 


That entertaining column called “The 
Human Side of the News” that you turn 
to the editorial page of your Journal to 
read, is written by Edwin C. Hill, who 
has traveled over the entire world, has 
written on every imaginable subject, and 
is known to millions via the radio. 











A Neverfailing Selling Force 


NATIONALLY REPRESENTED BY RODNEY E. BOONE ORGANIZATION 
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RADIO MEN ADMITTED 
TO PRESS GALLERY 


Air Reporters for Yankee Net Work 
Favored in Report of Legislature’s 
Committee—Newspaper Group 
Considers Dissolution 








’ pecial to Eptror & Pusrisner) 
Boston, May 23—Developments have 
come rapidly the last week in the con- 


troversy between representatives of the 
Yankee Net Work 
news service, 
which makes fre- 
quent broadcasts 
of news each day 
through — several 
New England 
stations, and the 
Massachusetts 
State House 
Press Associa- 
tion, composed of 
the Capitol cor- 
respondents of 
the daily news- 
papers. J ohn 
Shepard III is 





Joun Sneparp III 





president of the Yankee Net Work. 

Soon after the Yankee Net Work 
news service was organized on March 
1 it began an effort to gain access to 
the press gallery at the State House 
over the opposition of the Press Asso- 
ciation 

The effort this week bore fruit 
through a decision of the Legislative 
rules committee which virtually gives 
the radio reporters the privileges of the 
gallery lhe aftermath is being 
awaited with interest, tor while the 
Association is pondering on its course 
ot action there ts sentiment for dis 
solving the organization. 

The ettect of dissolution will remove 
trom the association all responsibility 
or the conduct of the gallery and its 
membership in enjoying the privileges 


necessary to accurately report the news 


ot the Legislature and the various state 


icpartmel 


The st 


ts 

ite furnishes two press rooms 
th floor of the Capitol. 

the main room with desks 
and other conveniences. 

ljoining is largely devoted 





to telephone booths and wash room fa- 
cilities, although there are a few lockers 
there 

By the decision of the rules commit- 
tee the radio reporters are to be given 


Room 458 and to operate under rules 


i their own approved by the legislative 
committec Chis room adjoins Room 
456 The sergeant-at-arms has been 
rdered to remove a book case that 
backs up against a connecting door be 
tween the two rooms so the radio re- 
porters can pass through 456 to 454 to 
use the telephones This virtually 
gives them complete access to the press 
vallier 

he State House Press Association 
has taken the position that it did not 


object to radio having quarters in the 





State House and privileges similar to 
those enjoyed by the press but it has 

ite! 1 that the radio and daily 
newspaper reporters should not be in 
the same room because of the varied 


interests 





hard D. Grant, editor of the Yan- 
Net Work news and for- 
merly of the association in his 
Boston Transcript corre- 
the first to apply for 
membership. The executive 
tee rejected his application. It 
stained by the full association 
anit apy aled to the rules com- 


ACC service, 
a member 
capacity as / 


dent, was 





Ihe latter body at first refused 
to take action and sent the matter back 
to the association in the expectation the 
problem would be worked out. 


Grant was offered a room for his 
radio reporters separate from the press 
but insisted he must have 
access to the gallery. The association 
remained firm and not only refused to 
approve Grant's application but that of 
\llister, who covers the 


Joseph L. Me 
State House for the radio. 
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BALDRIDGE ELECTED N.E.A. PRESIDENT 














Left to right (sitting)—President 


Vice-President Robert 


to right)—Managing Director Harry 





Kenneth F. 
Democrat; Retiring President Walter D. 
H. Pritchard, Weston (W. Va.) Democrat. 
B. Rutledge and Comptroller Will W. 


» 


@ 
1 / 
— 


New officers of the National Editorial Association elected last week in St. Louis: 


Baldridge, 
Allen, Brookline 


Bloomfield (1la.) 
(Mass.) Chronicle; 
Standing (left 


Loomis, La Grange (Ill.) Citizen. 


he LOUIS, May 21—Kenneth F. 
Baldridge, editor and publisher of 
the Bloomfield (la.) Democrat, was 


elected president of the National Edi- 
torial Association at the closing session 
last Thursday night of the 49th annual 
convention of the association at Hotel 
Statler. Mr. Baldridge has been vice- 
president during the last year. 

Other officers elected are Robert H. 
Pritchard, Il eston (W. Va.) Democrat, 
vice-president, and Will W. Loomis, La- 
Grange (Ill.) Citizen, comptroller, a 
newly created position. The new board 
of directors is composed of the follow- 


ing Eastern Division—Howard W. 
Palmer, Connecticut; Joseph F. Biddle, 
Pennsylvania, and Garvin B. Taylor, 
New Jersey. East Central Division 

W. H. Conrad, Wisconsin; Walter H. 
Crim, Indiana, and R. B. Howard, Ohio 
West Central Division—Jesse L. Na- 
pier, Kansas, and Joseph B. Redfield, 


Nebraska. 
T. Rand, 


son, 


Southern Division—Clayton 
Mississippi, and Keen John- 

Kentucky. Western Division—R 
C. Stitser, Nebraska: Roy A. Brown, 
California, and Clyde A. Epperson, 
Utah. 

Regional representatives were elected 
as follows: Walter D. Allen, Brook- 
line, Mass., Eastern region, consisting 
of Connecticut, Delaware, Maine, Mary 
land, Massachusetts. New Hampshire, 
New Jersey, New York, Pennsylvania. 
Rhode Island, Vermont and District of 
Columbia 

Mr. Loomis. East Central region, con- 
sisting of Tllinois. Indiana, Michigan. 
Ohio and Wisconsin. 

Mr. Baldridge. West Central 
consisting of Towa. 
Missouri, Nebraska 
South Dakota 

Mr. Stitser, Western region 
ing of Arizona, California, 


279,214 


was the average net paid daily 
circulation of The Baltimore Sun 
(Morning and Evening issues) 
for the month of 


APRIL, 1934 


The average net paid circulation 
of THE SUNDAY SUN for 
the month of April, 1934, was 
189,021. 


Everything in Baltimore 
Revolves Around 


THE a@j@® SUN 


Morning Evening Sunday 


region 
Minnesota 
Dakota and 


Kansas, 


North 


consist 


Colorado, 
































Idaho, Nevada, New 
Utah, Washington, 
and Hawaii. 

Mr. Rand, Southern region, consisting 
of Alabama, Arkansas, Florida, Georgia, 
Kentucky, Louisiana, Mississippi, North 
Carolina, Oklahoma, South Carolina, 
Tennessee, Texas, Virginia, West Vir- 
ginia, Porto Rico and Panama Canal 
Zone. 


The elective 


Mexico, Oregon, 
Wyoming, Alaska 


officers begin their 
terms Aug. 1, according to the revised 
constitution and by-laws adopted at 
the convention. 

The new title of Harry B. Rutledge 
of Chicago, who has been executive sec- 
retary, will be managing director. He 
is appointed by the board of directors. 

The 1935 convention will be held in 
New Orleans to mark the fiftieth an- 
niversary of the founding of the Asso 
ciation there, where also the 25th anni- 
versary convention was held. The ten- 
tative dates for the Jubilee convention 
are April 28 to May 2, the eight-day 
program calling for four days of busi- 
ness in New Orleans, and a trip through 
Louisiana and the Gulf Coast, including 
a visit to the home of Clayton C. Rand, 
a director of the N.E.A. at Gulfport, 
Miss., to take up the other four days. 

The Association went on record as 
pledging itself to protect its member- 





ship against any and all attempts ; 
impose higher rates of second-cla 


postage, and as opposed to the Wag: 
Labor and unemployment _ insurar 
bills, and to the competition from 
Government in printing the return a 
dress on envelopes. 


FEDERAL ADVERTISING 
DEPARTMENT URGED 


Kenneth Goode Says Answer to Ove; 
production Is Distribution and 
Not Destruction—Advertising 
a Big Factor 





The importance of advertising 
solving the problem of distribution wa 
emphasized by Kenneth M. Gook 
author of several books on advertis 
ing, who addressed the Marketing an 
Research Council of the Advertisin 
Club of New York, May 22. 

Referring to the current agitati 
in the Department of Agriculture 
advertising methods, Mr. Goode 
clared that a special department shou 
be .established in the administratic 
for advertising and selling instead 
“the corner in the Department of Agr 
culture” as it now exists. 

“The answer to overproduction 
uot destruction,” he continued, “it 
cistribution. The answer to overe 
thusiastic advertising is individual r 
buke, not general censorship. Even wit 
an admittedly lunatic fringe, howeve 
advertising and all other selling » 
play a continuously more importa 
part than do its critics in the nation 
increasing prosperity.” 

Mr. Goode asserted that if adver 
tising were “stripped of its extray 
gances it would be found to represer 
the more modern evolution of busine 
—the dynamic distribution that alos 
can salvage mass production.” 





MAREK CITY EDITOR 

Arthur L. Marek, formerly assistar 
city editor, has been named city edit 
of the Los Angeles Evening Hera 
and Express. He succeeds Willia| 
Levings, who has heen assigned to writ 
special material. Lewis S. Youngn 
is assistant city editor. 








WILLIS BUSINESS MANAGER 
J. Archie Willis has been named | 

manager and head of the adver 
tising department of the Athens (G 
Times. He was formerly with ne 

papers in New South Carol 
Florida. 


ness 


\ *| 
rOrk, 


a | 
ang 





received a prize: 


> 
of a reporter's work. 


editortal article. 


In 1932, to Walter 








Pulitzer Awards were inaugurated in 1918. 
For the sixth time The New York Times has 


In 1918, for its disinterested and 
news service covering the World War. 


In 1923, to Alva Johnston for the best example 
In 1926, to Edward M. Kingsbury for best 


In 1930, to Russell D. Owen for his wireless 
reports from Antarctica. 


patches from Russia. 


In 1934, to Frederick 
tinguished foreign corres ponaence. 


The New York Times has correspondents 
in every important spot in the world. 
newspaper in the world excels it in volume of 


accurate and reliable information. 


mieriorious 


Duranty for his dis- 


T. Birchall for dts- 


No 
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The Greatest 





Among All Pennsylvania 
Newspapers... 








- Che pPhilad elphia Inguiver 


7 PUBLIC xfae2s LEDGER 











ne NET PAID CIRCULATION SUNDAYS 


—— by far the largest circulation of any newspaper in Pennsylvania and 
the largest in the 105 years of The Philadelphia Inquirer’s history 








NET PAID CIRCULATION DAILY 


by far the largest circulation of any morning newspaper in 
Pennsylvania 


THE GREATER 
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NRA PRESS GAG EASED 
BUT IS NOT LIFTED 


Johnson Says Divisional Administra- 
tors May Talk Freely to Reporters, 
But Deputies Are Still Gagged— 
Plug “Leaks” Through Mail 

il to Eprvor & Pusu! 


to rR) 
Ton, D. ¢ 3 


Pecn SHE 
\V ASHIN May 23.—Gen. 


Hugh S. Johnson this week restored 
sume ot transparency to his “gold- 
fish bowl” administration of NRA 





which for the past few months has been 
badly beclouded by press censorship. 
\Vithin a days after he had 
posted guards over the printing depart- 
ment ot the recovery adnmnistration to 
insure against “leaks” to the 
which would disclose the nature of his 
reply to the Darrow report, the Admin- 
istrator assembled the correspondents at 
a press conference and announced hence- 


1ew 


press 


forth divisional administrators may talk 
ireely to reporters. Up to that time it 
was the rule of NRA that the press 


must obtain its information solely from 
William V. Lawson, newspaper contact 
man tor General Johnson. 
However, General Johnson made the 
proviso that questions relating to pol- 
must not he put to divisional ad- 
ministrators and that those officials 
must not discuss such subjects. 


IC\ 


Since Lawson has maintained that 
previous press gags did not restrain 
even deputy administrators from dis- 


cussing with reporters matters which do 


not involve questions of policy, it is 
apparent that the Administrator’s 
order means little to Washington 


news sleuths. Coupled with this is the 
jact that there are only seven divisional 
administrators and one acting in that 
capacity, while there are about 35 dep- 
ity administrators. With 440 approved 
codes and many more in process the 
likelihood that eight NRA employes 
might have sufficient working knowl- 
edge of all of them to discuss them 
with the press is a matter of conjec- 
ture, newspapermen covering the recov- 
ery administration consider. The dep- 
uty administrators, who do the actual 
hearing and revising of codes and are 
therefore regarded as thoroughly famil- 
iar with their contents and import are 
still gagged. 

Only indirectly affecting the press is 
a new order which has been made ef- 
fective by order of General Johnson. 
Employes of NRA have been instructed 
that personal mail must not be deliv 
ered to them at their offices, and by 
way of enforcing this order the admin- 
istration will cause all incoming letters 
to be opened and only those of a per- 
sonal nature will be delivered to the 
sendee. It has been suspected that per- 
outside NRA who have friends 
working for that agency have been 
writing to the employes for “inside in- 
formation,” and receiving it. 


sons 


PUBLISHER, EDITOR FINED 


Weekly Paper Executives Plead 
Guilty to Election Law Violation 
\SHEVILLE, N. C., May 22—Harold 

H. Thoms, publisher of the Asheville 

Advocate, weekly, and Gus Torgerson, 

editor, pleaded guilty in police court 

yesterday to three charges of violating 
section 4185 of the Consolidated Statutes 
relating to “publishing unsigned charges 
concerning candidates,” and were fined. 

After sentencing Thoms to serve 12 
months on the roads and 
eight months on the roads 


Torgerson 
with an ad- 


ditional 12 months sentence each, the 
court suspended execution. Judge Sam 
Cathey modified the sentence. At the 


request of the prosecution Judge Cathey 
tined Thoms $600 and costs with a 12 
month suspended sentence, and find 
Torgerson $100 and costs and gave him 
a 12-month sentence, suspended. 


ANDERSON NAMED FOREMAN 
Percy L. Anderson has been named 
composing room foreman of the Jersey 
City (N. J.) Jersey Journal succeeding 
the late Henry W. Bergman. Mr. 
Anderson joined the newspaper 29 years 
ago as a linotype operator. 
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FIVE-DAY WEEK ADOPTED 

The Ogden (Utah) Standard-I-x- 
aminer, linotype operators and compos- 
ing room employes are complying with 
NRA rules, working a five-day week 
with men alternating on days off. One 
week vacation is planned with pay this 
summer, second week, if desired, with- 
out pay. 


N. Y. POST PUBLISHES 
MACHADO ARTICLES 


Isaac McAnally, Reporter, ‘‘Found” 
Former Cuban President, Wanted 
Wanted for Murder, After Four 
Days’ Search 





The New York Post gave most 
of its first page May 22 to a story 
telling how the daily had found Gen- 
eral Gerardo Machado, deposed Presi- 
dent of Cuba, who had disappeared 
from his home April 25 a few hours 
before a Federal extradition warrant 
had been issued at the request of Cuban 
authorities. Machado is charged with 
murder, and Cuba wants him back for 
trial. 

In addition the Post on that date 
published the first of five articles by 
Machado, in which the former Presi- 
dent told his side of the bloody revo- 
lution that led to his overthrow. The 
other articles were run this week un- 
der big heads. 

When the Post broke the story an 
article told of how Isaac McAnally, 
reporter, found the President in four 
days, following a sinister trail in many 
sections of the city. Finally the re- 
porter was admitted to Machado’s pres- 
ence and was given the article. 

The Herald Tribune on May 23 
quoted a “Cuban informant” to the ef- 
fect that Machado was not in this coun- 
try. Machado had previously offered 
his articles to the Herald Tribune, it 
was stated. 


WHITE HEADS DESK MEN 


Editor of Millersburg Farmer-Hub 
President of Ohio Group 


Special to Eprvor & Puri 
Cotumsus, O., May 21—Nathaniel 
R. Howard, managing editor of the 
Cleveland Plain Dealer, and John W. 
Bricker, Ohio at- 
torney general, 
discussed what 
newspapers ex 
pect of public 
officials and what 
public officials 
expect of news- 
paPers at the an- 
nual meeting of 
the Blue Pencil 
Club, an organi- 
zation of Ohio 
deskmen, at the 
Faculty club on 
the campus of 
Ohio State Uni- 


ISH ER) 





Ray M. 


WuIte 


versity yesterday. 

Ray M. White, editor of the Jillers 
burg Farmer-/lub, who has served as 
head of the club since the death of its 
president, Ross D. McMichael of the 
Freemont Messenger, last tall, was 
elected president without opposition. 
John G. Green, managing editor of the 
Portsmouth Times, was elected vice 
president, and Norval Neil Luxon, as- 
sistant professor of journalism at Ohio 
State university, was reelected 
tary and treasurer. 

R. R. Peters, managing editor, Bucy- 
rus Telegraph-Forum, Harry S. Elliott, 
managing editor, Marion Star, and F. 
A. Woolson, editor, Newark Advocate, 
were appointed members of a commit- 
tee to prepare a memorial resolution 
to be sent to Mrs. McMichael. 


secre- 


OREGON MEETING JUNE 21-23 

The Oregon State Editorial Associa- 
tion will hold its 47th annual summer 
convention and business meeting at 
Roseburg, Ore., on June 21-22-23, ac- 
cording to announcement made by Har- 
ris Ellsworth, publisher of the Roseburg 
News-Review and president of the As- 
sociation, 
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S.N.P.A. WILL AID SOUTH’S 
NEWSPRINT PLAN 


(Continued from page 7) 








Donors of the goli prizes were: 

(sreat Nog the rn Paper Co., N. Y. 

Intertype Corporation, Brooklyn. 

Revnolds-litzgerald, Inc., New York. 

George H. Morrill Co., Division of 
General Printing Ink Corp., New York. 

The Branham Company, Chicago and 
New York. 

H. Reeve Angel & Co., New York. 

James W. Brown, Epitor & Pus- 
LISHER, New York. 

The John Budd Co., New York. 


Mergenthaler Linotype Company, 


New York. 
Imperial Type Metal Company, Phila- 
delphia. ; 
Noee, Rothenburg & Jann, Inc., Chi- 
cago. 


NEA Service, Inc., Cleveland. 

Lanston Monotype Machine Company, 
Philadelphia. 

L. Clifford Penry, Atlanta district 
manager, Ludlow Typograph Company, 
Chicago. 

Joel Chandler 
Co., Atlanta. 

Standard Rate & Data Service, Chi- 
cago. 

Evelyn Harris, manager of publicity, 
Southern Bell Telephone & Telegraph 
Co., Inc., Atlanta. 

International Paper Sales Company, 
Atlanta. 

George R. Little, Home Economics 
Service Corp., New York. 

E. Katz Special Advertising Agency, 
New York 


Harris, Kelly-Smith 


GRAUSTEIN COMMENDS PLAN 

Asked to comment on Major Berry’s 
speech before the Southern Newspaper 
Publishers’ Association at Asheville, 
\. R. Graustein, president of Inter- 
national Paper Company, said 

“The International Paper Company is 


N.. just as much, hull MORE 


= 
A TWICE AS MUCH AS 


ALL Sewa rk news papers 
COMBINED — aa 


very much alive to the possible uses 


making, 
first nN 


woods in 
were among 


southern 
fact, we 


paper 
the 


vears ago to recognize the advantay 


of the South and today we have 
mills in Southern states from Arka 
to Florida, representing an investr 


of about $35,000,000, and prody 
about 29 per cent of the count 


kraft wrapping paper and_ board 
quirements. 
“The company has tor many 


been conducting experiments to a 
Southern pine for use in the many 
ture of newsprint, and we 


considerable progress has been m 


The art of manufacturing of newsp 


has not stood still. For example 
day a large proportion of  balsan 
used, while only a negligible am 
could be successfully used twenty 
It is quite probable that fur 
mechanical and chemical improvem 


ago. 


will make possible the use of South 


pine on the very large, high-speed pz 
machines necessary to efficiency 
economy of production. 

“Major Berry's statement that a; 
is contemplated to provide ade 
protection not only for the many 
turers but also for the consumer; 
reassuring. Such an objective is hig 
desirable, not only to give the newsp: 
publishers the security of a stable 
adequate market in future years, 
also to keep alive the possibility 
Southern newsprint development 

ADLER ATTACKERS PLEAD 
(By tciegraph to Evitor & Puscisuer 

Cuicaco, May 24—Please of g 
to charges of conspiracy to kidnap 
P. Adler, Davenport (Ia.) Times ; 


lisher and president of «the Lee Ney 


paper Syndicate, from a_ corridor 
the Morrison Hotel last February, 
made here yesterday in criminal ¢ 
by Jame Lacey and Benjamin \ 
fram. Edward Kindredge, Negr 
co-defendant, pleaded. not guilty. § 


tence will be passed on the two ple 


ing guilty May 29 
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INTERTYPE Ideal News Face is 
the varitoned, properly designed, 
properly proportioned, natural and 
easily read news face that will add 
new interest and, therefore, new 
readers to the average newspaper. 

And, Intertype Ideal News Face 
is basically a Modern Roman let- 
ter which has been adapted to the 
special use of all newspapers. The 
thin lines are stronger than those 
in an ordinary Modern Roman let- 
ter, but the letter has not lost any 
of its readability. There is suffi- 
cient contrast between the thick 
and thin parts of the letters that 
provides the variety which the 
normal eye craves. 

Nearly every school book, espe- 
cially those below the sixth grade, 
is printed from a type that is fun- 
damentally the same in construc- 
tion as the Intertype Ideal News 
Face—Modern Roman. It is also 
the style of face used in most law 
briefs and in much other general 
printing. 

Variety creates greater interest. 
Uniformity of color is monotonous. 

Contrast—the play of light lines 
against dark lines — the touch of 
difference that gives added inter- 
est. Contrast is essential for in- 
terest—in art, in dress, and espe- 
cially in a news face. 

When the letters of a word are 
too close together the normal eye 
will have difficulty in picking up 
the word. Ordinary eyes have been 
trained on faces that have letters 
set far enough apart to allow the 
eye to pick up the letters as well as 
the words. You cannot distinguish 
words unless you can see letters. 

When the ascenders and de- 
scenders of letters are made too 
short (in an effort to get an over- 
size lower-case letter on a small 
slug body) the result is an unnat- 
ural sight to the average eye. This 
eyestrain will cause the reader to 
labor over the reading. 

You cannot put a larger than av- 
erage lower-case letter on an aver- 
age slug body. All the letters must 
conform to proportions that have 

been set by leading type designers 
and famous letterers throughout 
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INTERTYPE 


Ca 





IDEAL for producing a cleanly 


printed newspaper regardless 
of the speed of the press or the 


kind of rollers used on the press 


BECAUSE: IDEAL News is easy to print in any size. Note 
from the characters shown above that there are no un- 
necessary lines, no exaggerated lines, nor any “pockets” 
that produce unsightly spots. The first newspaper to use 
IDEAL News was also one of the first newspapers to use 


high-speed presses with rubber rollers. 


e Send for your free copy of the IDEAL 2-in-1 booklet 
showing all IDEAL sizes and many Headletter Faces. 


INTERTYPE CORPORATION e Brooklyn, New York 
CHICAGO ¢ NEW ORLEANS ¢ SAN FRANCISCO * LOS ANGELES * BOSTON 


Set on the Intertype in Cairo 


< 8% on 9 Ideal News 





| 





18 


Editor & Publisher for May 26, 


ROOSEVELT IS LISTED TO ADDRESS 
A.F.A. CONVENTION JUNE 19 





Three General Sessions Planned, With Departmental Programs by 
17 Groups—N.A.E.A. Symposium on Governmental 
Restriction of Linage 





A SYMPOSIUM on “The Tendency 
of Government to Reduce News- 
paper Advertising Volume,” will be one 
feature of the convention of the News- 
per Advertising Executives Association, 
which will held June 18 and 19, in 
connection with the convention of the 
Ac Ivertising Federation of America 
June 17 to 20. 

The 9g eg will be held Tuesday 
aiternoon, June 19, at the last N.A.E. 
session. The speakers, it is announced, 
will be Elisha Hanson, Washington at- 
torney for the American Newspaper 
Publishers’ Association; A. T. Falk, 
director of the Bureau of Research and 
Education, A.F.A.; and Joseph J. Early, 
associate editor, Brooklyn nig? s-Union, 
and chairman of the New York state 
legislative committee of the Publishers 
Association of New York. 

Another talk on a related topic 
be that of C. Norman Stabler, 
editor of the New York 


will 
financial 


Herald Tri- 


hune, who will tell “What the Securi- 
ties Regulation Bill May Mean to 


Newspapers’ Financial Advertising.” 
This talk will be made at the Tuesday 


morning session. 

Alvin R. Magee, of the Louisville 
Courier-Journal and Times, president 
of the N.A.E.A., will preside at all ses- 
sions. George J. Auer, of the New 
York Herald Tribune, is chairman of 


the program committee. 
On Monday morning, 
program will be: 


June 18, the 


The Part Nex wed Advertising Plays in 
Clothi 1 Outfttu Men of New York 
I. leon: Heuslen advertising manager, 
John Dav New Yu 





nga—Roy S. Durstine, 
general manager, Batton, 
Durstine & Osborn, New York 


Newspaper Adverti 
vice-president and 
Barton, 


The Agency Selects Newspapers— Ruth 
Waldo, secretary of the Advisory Committee, 
J. Walter Thompson Company, New "Vock 


The Tuesday morning program will 


he Opportunities that Newspapers Miss i 





leveloping Newspaper Advertising—Paul § 
t executive vice-president and adver 
tising director, RK, Hl. Macy & Company, 
New York. 
Newspaper Advertising Is Selling — the 
Govds William A Thomson, director, Bu 


Advertising, American 
Association, New York, 
urities Regulation Bill May 
Financial Advertising 
financial \ 


Newspaper 










editor, Nez 


rtance of Proper 
Classified Linage 
advertising 


Censorship in 
J. A. Finneran, 
manager, New York 





A tides will be held Tuesday, 
speakers for which will be announced 
later. 

The first complete program of the 
general A.F.A. sessions announces that 
President Roosevelt will speak at the 
A.F.A. banquet June 19 if he can ar- 
range to leave Washington at that time. 
Detinite acceptance, it is stated, has been 
withheld by the President because of the 
impossibility of committing himself so 
far in advance, but it is understood that 
he hopes to stop in New York on his 
way to New England for a vacation at 
sea. Edgar Kobak, president of the 
\.F.A., Gilbert T. Hodges, chairman of 
the board, and Earle Pearson, executive 
secretary, visited the White House this 
week to confer with Marvin H. MclIn- 
tyre, secretary to the President, about 
arrangements, and to urge acceptance of 
the invitation. H. V. Kaltenborn, editor 
and radio commentator, will also speak 
at the banquet. 

There will be three general sessions 
alu opening luncheon, Monday, June 18, 
the banquet, and a luncheon Wednes- 
day, June 20. All will be broadcast. 
Seventeen departmental programs will 
be carried on in addition. 

Program for the opening 
follows: 

Brief addresses of welcome by Herbert H 
Lehman, governor of New York; Fiorello H. 
LaGuardia, mayor of New York City; Grover 
A. Whalen, president of the Advertising Club 
of New York 

Keynote ad 


luncheon 


dress by Edg 


ar Kobak, presi 





dent of the 
\merica 
C. M. Chester, president, 
Subject: 


Advertising Federation of 
General Foods 
“Responsibilities of 


orporation, 
Man igement.”’ 

Mrs. Anna Richardsor 
Good Citizenship Bureau, Woman's Home 
Companion. Subject: “What Three Million 
Women Have Taught Me About Adver 
tising.”’ 

At the Wednesday 
A. Wallace, 


will speak. 


Steese directer, 


Henry 
Agriculture, 
“advertising 


luncheon, 
Secretary of 
Aitterward an 


clinic” will be held, at which John B. 
Kennedy, editor and radio speaker, will 
interview eleven executives in varied 


fields on the relationship of advertising 
to our modern system of production and 
merchandising. The executives listed 
are: 

Herbert J. Tily. president, 
Clothier, Philadelphia; James L., M: adde1 
vice-president, Metropolitan Life Insurance 
Company, New York City; Allyn B. McIn 
tire, vice-president, Pepperell Manufacturing 
Company, Boston; L Boulware, Easy 
Washing Machine Corporation, Syracuse, 
a. eS Stuart Peabody, vice-president, Bor 
den Sales Company, New York City; L. G. 
Peed, general sales manager, DeSoto Motor 
Corporation, Detroit; G. R. Schaeffer, Mar- 
shall Field & Company, Chicago; John A. 
Smith, Jr., Frank E. Davis Fish Company, 
Gloucester, Mass.; Miss Aubyn Chinn, chair 
man, Home Economics in Business, American 
Home Economics Association, Miss 
Mary Murphy, Ernst Detroit; 
T. K. Quinn, vice-president, General Electric 
Company, Schenectady, N, ".: Robert W 
Sparks, assistant vice president, Bowery Sav 


ings Bank, New York. 


Strawbridge and 


Chicago; 
Kern Store 


SLANDER SUIT DROPPED 
The $100,000 slander suit filed March 
5, 1930, against the Tampa Publishing 
Company, then publishing the Tampa 
(Fla.) Times, by Glenn H. Montgom- 
ery, was dismissed recently on a motion 
of the daily’s attorneys, after the suit 

had been inactive for three years. 


MORLEY 


.. + better 
MATS 





ave 
Mill Conditioned 


to give required 
‘shrink.’ In this 
‘mill conditioning’ 
process, we were 
pioneers... there- 
fore the uniformity 
and accuracy of the 
‘shrink’ is unsur- 
passed where 
Morley better Mats 
are used. 


Let Us Help You 
with your ‘SHRINK’ 
Problems. 


MORLEY BUTTON 
MANUFACTURING CO. 


Portsmouth, New Hampshire 
New York Office: 46 E. 11th St. 
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UNION VOTES MONDAY 
ON NEW YORK SCALE 


b.. ie Executive Council Submits 
Proposed Settlement, Providing 


$5.40 Raise for 35-37 14- 


Hour Week 
Members of Typographical Union 
No. 6 of New York will vote May 28 


on a settlement of the New York news- 
paper scale proposed by the Executive 
Council of the 1. T. U. If adopted, the 


scale would be effective for one year 
irom June 1. 

The proposal calls for a 5-day week 
at the rate of $10.83 for a 74%-hour day 
shift—$54.15 for a week of 37% hours, 


an increase of $5.40 per week over the 
present 5-day week; a 5-night week at 
the rate of $11.33, or $56.66 for a 37% 
hour week, an increase of $5.41; a 
lobster shift rate of $11.83 for a shift 
of 7 hours—$59.17 for a 35-hour week, 
an increase of $5.42. 

In submitting the proposal, the I. T. 
U. Council wo a 

“The proposal provides for elimina- 
tion of staggered starting time and re- 
quires that each situation holder shall 
start work at the same hour each day 
during the week except Saturday or by 
mutual agreement. 


“The hours for day 
tween 7 a. m. and 6 p. 
start on Saturday is 
o’clock instead of 12 
present contract. 

“During the first six months of the 
contract rotation days are distributed 
among substitutes according to priority 
standing upon the basis of two days 
each per week instead of rotating on 
the basis of one day among all substi- 


work are be. 
m, and the early 
changed to 2 
noon as in the 


tutes without regard to priority as at 
present. 

“Beginning with the first financial 
week in December, 1934, offices are t 


be organized upon the basis of five days 
or nights by giving out additional situ- 
ations in the same manner that seven- 
day offices are now organized upon a 
six-day basis. In six-day offices one 
day off in addition to Sunday will be 
designated as a slide day for each regu- 
lar and in seven-day offices each regu- 
lar will have two slide days instead 
of one as at present. 

“Considering that this proposal pro- 
vides for a larger increase in the weekl 
wage rate than was ever secured 
conciliation in any previous negotiations 
and the further fact that beginning 
December, 1934, the work-week specified 
in the contract will be 37!4 hours, the 
Executive Council recommends accept- 
ance of the proposal.” 





YOURE CONNECTED! 








SMILING, the installer takes 
his leave. 
teous, 


He’s been cour- 
careful, quick. He 
seemed to know just where 
the telephone should go. 
Just how to place it so that 
nothing should be marred. 
And now—‘‘ You’re 
connected!” 

A few days ago, having a 
telephone in this house was 
only an idea. Now it has 
become a reality —tangible, 
delightful, vitally impor- 
tant to the family that 
lives here. Tonight Mother 
can visit with her friends, 
talk to relatives miles away, 
call the doctor should he be 
needed. 

A new neighbor has been 
linked with the millions of 
other telephone equipped 


homes that make America 
one neighborhood. Another 


household has discovered 
the security and conve- 
nience brought by the Bell 
System’s unified service of 
communication. 


Those who already have telephone 
service can save many steps each 
day—through the house, up and 
down stairs—by having extensions 
placed in those rooms which are 
most frequently used. Greater con- 
venience, greater privacy, at small 
extra cost. Installations are quickly 
made. Just call the Business Office 
of your Bell Telephone Company. 


BELL TELEPHONE SYSTEM 
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@ From the records of the U. S. Pat- 
ent Office: “This invention relates to 
means for supporting hats above the 
head. The objects of the invention 
are to... permit free circulation of 
air around and over the head... and 
thus to prevent headaches.” 

(A copy of the above patent may be 
obtained from the U. S. Patent Office 
on receipt of ten cents in stamps or 
coin.) 


MERGENTHALER 


mr LINOTYP 





LINOFYPE COM Pia. 


& Publisher for May 26, 1934 


They thought her bonnet made 
her head ache... and it was 
her newspaper all the time 


19 








Then Excelsior, the anti-headache 
type, crashed through with the right 
remedy. After everything else had 
failed, some bright person set her 
newspaper in Excelsior . .. and lo! 
her headaches disappeared. 

But that’s the way with Excelsior, 
the modern newspaper body face, al- 
ways giving everybody a break! 
Pressmen’s headaches disappeared 
when they found that Excelsior easily 
overcomes the mechanical obstacles 





of high-speed presses, rubber rollers, 
and ink that runs like water. 

Circulation managers have ceased 
worrying about not having a clean 
package of printing to sell. There’s no 
smearing, smudging, or breaking with 
Excelsior. No sharp corners or pin- 
point openings to cake up. 

Readers are happy to stop puzzling 
over c’s and e’s that look like o’s. They 
find that this type never flickers in ar- 
tificial light ... that it has more white 
space in and around letters. No extra- 
fat or hair lines. Simplified serifs. 
Wider counters. These are just a few 
of the reasons why Excelsior takes 
first honors in the field of modern 
newspaper type. 

Linotype Excelsior 


BRVOKCUYN, NEW YORE 


EXCELSIOR 


MODERm NEWSPAPER BODY FACE 
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When Sales and Advejsi 
pull togetr. 








answetourse 

must@roniz 

— salesBet th 

_ 
Trese dominant 
e newspapers. - 

ALTOONA MIRROR CHICAGO TRIBUNE GANNETT NEWSPAPERS JOHNSTOWN TRIBUNE fork HER 
BOSTON GLOBE CLEVELAND PRESS HARRISBURG TELEGRAPH LOUISVILLE COURIER-JOURN#2RK SUN 
BRIDGEPORT POST DETROIT NEWS HARTFORD COURANT LOUISVILLE TIMES RK TIM 


BRIDGEPORT TELEGRAM FALL RIVER HERALD NEWS HONOLULU STAR-BULLETIN NEW YORK DAILY NEWS RK Wo) 
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peo LHINGS HAPPEN 


jusiness organization calls 
e coordination between all 
s. Finance must work with 
jand production must work 
.. otherwise you don’t 
e. Why, then, not include 
in the same big team 
not harness it in with the 
of the business? Certainly 
hould never be permitted 
own. It MUST lineup... 
r team mate is SALES. 














dvertising and sales pull 
houlder against the same 
ings going smoothly and 
s being made. The ques- 
ises; which shall set the 
#sales adapt its activities to 
ty of advertising, or shall 
other way ‘round? The 
(tourse is that advertising 
.. with SALES .. . 
Bet the pace. 


foxx HERALD TRIBUNE PITTSBURGH PRESS 
K SUN PROVIDENCE JOURNAL 
K TIMES PROVIDENCE BULLETIN 
RK WORLD-TELEGRAM SPOKANE SPOKESMAN-REVIEW WESTCHESTER NEWSPAPERS 





It follows, therefore, that any advertis- 
ing campaign should employ the same 
identical strategy that is being used by 
the sales department with reference 
to the specific product for which the 
whole effort is being made. If the sales 
department is working nationally and 
not concentrating on markets one at 
a time... then advertising should do 
exactly the same thing. BUT... no 
sales department is working that way. 
Every sales department has the coun- 
try charted and zoned and is going 
after the business ONE MARKET AT A 
TIME. And if advertising is going to 
pull in the same harness with sales 
and do its work against the same load, 
then advertising, too, must work at 
one market at a time. 


ALL of which says just one thing... 
localized copy and local- 
ized sales appeal... 
NEWSPAPERS! | 


SPOKANE DAILY CHRONICLE 
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GET THE FLIT GUN! 

LEAN up advertising! W.C.. D’Arcy struck 
this challenging note this week at the Wash- 
ington Four-A meeting, and the response 

was overwhelmingly favorable. Some advertising 
copy now current insults common decency and other 
copy is rightly classed by Mr. D’Arcy as racketeer- 
ing. Publishers are up in arms about it. There is 
evidence that important elements in the reading pub- 
lic are indignant, especially over publication of stuff 
that ranks as smut. The medium that admits in- 
decent, false, misleading, viciously exploiting and 
anti-social advertising to its columns is the victim, 
for it forfeits its most precious possession—public 
confidence. The advertising clean-up can come from 
within, or be made mandatory from without. The 
selection can be made now, and if the spirit mani- 
fest at Washington is a true sign it will be a volun- 
teer job, with no time wasted. Advertising men 
have come in for some bitter criticism as winking 
and blinking accessories to rotten advertising in re- 
cent months, but the Washington convention dis- 
cussion is the best refutation of those ugly charges. 
Advertising men, possessed of conscience and public 
spirit, are in control and manifestly are on the war- 
path against those who prey on the public behind the 
f respectable newspapers and magazines. 


walls 
1 } fe . oe oe 
Another assurance of recovery is that news- 
paper advertising is increasingly in use to bring 
from its hiding place and grease the 


TER ye 
wheels of wuidustry. 


money 


IRRESPONSIBLE RADIO NEWS 
HICAGO had a dangerous and disastrous fire 
and independent radio reporting of it was just 
about what might be expected. Fire always 
excites high crisis emotions in the inexperienced 
reportorial mind and leads to gross exaggeration 
when there is no cool editorial executive to crack 
down on cub enthusiasm. We well remember in 
our own cubhood the tyro, out on his first fire as- 
signment, who called up to report: “There’s a big 
fire up here, but it’s all smoke and confusion and I 
don’t know yet what's burning.” 

Radio, according to Chicago Daily New’s, told the 
world a lot of things about the stockyards fire that 
were not so. “Untrained in news gathering, undis- 
ciplined in the value of accuracy, the radio boys 
lived up to the tradition of their craft,” the Daily 
News “But don’t blame the lads who pic- 
tured themselves standing on the burning deck, or 
one just about to be burned. The technique of 
radio announcing is designed to get the listeners 
excited, even when the bulletin concerns nothing 
more thrilling than a new toilet soap.” 

The Chicago broadcast was hysterical, wild, re- 
plete with unjustified alarms and did not tell the 
story. 

This is a sample of what independent radio sche- 
mers have in mind to inflict upon the people of this 
country. They are not prepared to do the news job, 
their medium is physically incapable of supplying 
more than headline material at best, but they think 
they can recklessly muscle into the news traffic and 
pick up some of the interest which makes the news- 
paper the dominant medium of modern American 
life. A half-dozen young former newspaper men 
are variously attempting to supply “news” to inde- 
pendent broadcasters—local outfits which feel them- 
selves in competition with local newspapers—in vio- 
lation of the spirit of the newspaper-broadcasting 
agreement. They talk big of plans and their present 
notion is they can break down that agreement. It 
will not happen! The responsible factors in broad- 
casting have acknowledged the justice of the agree- 
ment and the press is faithfully operating under its 
terms. 

Independents must be;made to understand that for 
mere profit they canngt' fly in the face of public 
policy reckless of an electorate that depends upon 
responsible, authentic and thorough-going informa- 
tion service. Radio news, if the independents are 
not restrained, will become a public question, to be 
decided by the Administration at Washington. It is 
not conceivable that a medium which is physically 
incapable of functioning in the public interest will 
be allowed to interfere with the established system 
of news reporting in a democracy. 





says. 





May 26, 








A man’s life consisteth not in the abund- 
ance of the things which he possesseth.—Luke, 


XII; 15. 











SOUTHERN NEWSPRINT PROMISED 

AJOR GEORGE L. BERRY, divisional 

NRA administrator and well-known as the 

president of the International Printing 
Pressmen and Assistants Union of North America, 
delivered a surprise package at the annual conven- 
tion of the Southern Newspaper Publishers Associa- 
tion at Asheville this weck. He presented an invi- 
tation to publishers to cooperate in establishing in 
the South an immense newsprint industry, which he 
said was practical because the experiments of recent 
years have demonstrated that Southern pine is suit- 
able, and he of course combined with this advantage 
the immense power resources that the Administra- 
tion is instrumental in developing in the Tennessee 
Valley, with adequate shipping facilities. In short 
Major Berry drew a picture of a vast new industry, 
under most favorable conditions, calculated to yield 
to the publishing business an immense supply of 
paper at low prices. 

Major Berry said: “Upon this subject of newsprint 
and the resources of the Southland augumented by 
cheap power, there comes opportunity for the develop- 
ment of newsprint equal to the requirements of the 
newspaper publishers in the South that will not only 
go far in the stabilization of the business, but will 
bring to your Government an income from its power 
that will transcend that from any other enterprise 
now in the South, or any that is now contemplated.” 

To this statement Major Berry coupled the an- 
nouncement that the Government, presumably NRA, 
“contemplates the finding of the truth dealing with 
the newsprint industry which will give adequate pro- 
tection not only to manufacturers of newsprint but 
likewise adequate protection to the consumers and 
the newspaper publishers of the United States.” He 
“anticipated” that a fact-finding board, “free from 
any monopolistic tendencies and intent upon coopera- 
tion, will bring to the newsprint industry and to the 
newspaper publishers a sense of stability and cer- 
tainty that we have not previously enjoyed.” 

This announcement of a newsprint fact-finding 
body, under NRA, came as a surprise and indicates 
that at last the Government, perhaps in connection 
with the supplemental newsprint code, is making a 
close study of a condition that has for years been 
fraught with dangers, abuses and injustices affecting 
all parties concerned in the making and use of news- 
print. 

There have been many false hopes of commercial 
newsprint to augment the Northern spruce supply 
in the past, but experts have told us in recent years 
that Southern pine, if of less than 25 years growth, 
promised best to turn the trick. If this is realized, 
aided by the Muscle Shoals power possibilities, it is 
contended that the bulk of newsprint consumed here 
could be produced in this country, whereas we are 
now mainly dependent upon the wood resources of 
Canada. Clark Howell says the South can supply 
the nation with newsprint in perpetuity, under proper 
conservation methods. 

It has been suggested that the Government build a 
mill in the Tennessee Valley to establish the com- 
mercial practicability of Southern pine as a sub- 
stitute for Northern spruce. We think it possible 
that Major Berry has this venture in mind. At any 
rate, whether a mill is built by publishers, private 
industry or paper manufacturers, it would present a 
new white hope for the publishing industry. The 
South thrills to the prospect of a great new industry 
and the newspaper business is equally inspired by 
this shaft of light. 


It is a sure bet that impudent, abusive, key- 
hole peeping, cock-sure writers will involve 
newspapers in libel suits if given their heads. 
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WILLIS J. ABBOT 
OR years Willis J. Abbot was near to our iy 
of what a newspaperman may be in point nian, unc 
reader service. He possessed the instinct Mprinceton ( 
a cultivated gentleman, wrote brilliantly and 2s James H 









haustively on many topics, saw life in the large gphis (Tenn. 
most wholesomely and maintained a fine respect :apost there 
the intelligence and integrity of his reading audiggl!@Y0"S 0! ' 


He was a man of simple tastes, unpretentic 
kindly, democratic and worked true to the best 
ditions of the craft. He came to the full potbies welc 
- = Vy wr we 
of his interesting and valuable career on ChrisgWatkins O 
Science Monitor, to which he contributed som) william 
his best writing and managerial skill. Greatly Wonton (N 
he loved by the readers of that newspaper in@ader of th 
parts of the world. Throughout its life he was/fas been a 
honored and admired member of the Ameri ate affairs 
Society of Newspaper Editors. Young men pcan 
work may well pattern after the example of \ nsevelt, I 
Abbot, an editor who viewed the scene broadly, y pe alicitis, 
avoided cynicism and disharmony and_ yet me oy 
the good fight as ably as the best, who thought i ner 7 t 
terms of principle and not of men and who nedPji: left} 
failed to season his matter with quiet, pleastgi six oF 
humor. he: going 
eee jwrite a seri 
The American Newspaper Guild will give ype While 
answer to the proposal that the body affiliai | Col. War 
with the American Federation of Labor at thj@tor 0! ul 
St. Paul convention, June 5th, and it will be 9" has 
overwhelming “no.” apepia 
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SENSITIVE LAUNDRY OWNERS bp-nis and 
HE Laundry Owners National Association: filtties soon. 


on the warpath again against newspaper ja 
smiths who desecrate the fair name of 
washeries. Harry L. Bird, their press agent, g 
the industry, with its $350,000,000 annual payrol 
“too important a factor to be made the butt 
thoughtless jests and gibes by newspaper cartoon 


George B. 
Tex.) Pio 
jents ot 


esident of 
ippled Chi 


and syndicate writers.” He adds: “Laundry ow ae 
have reached the end of their patience.” <A Siren ‘ 
vears ago hypersensitive laundry owners threate y ML. GI 
advertising reprisals and sought to cause trod), (la. 


for syndicates handling the writing « 
dry gibsters. It got nowhere. 


r art of ladected and 


i Sigma D 


‘Mr. Bird denies that laundries are responsible ## Florida 
torn or frayed linen or merit such censure as #t Was fo 
following : nS to 

“If your kiddies need socks, send your own to! oo a 


laundry—they’ll come back just the right size: 
the tiny tot’—Chicago Journal of Commerce. 

“France, to my notion, excels only in launén 
Laundering on this side of the Atlantic has, in lz 
measure become shameless linen butchery”—0. 
McIntyre. 

“The laundry code was held up for a long ti 
due to a lot of trouble figuring out whether the 
low who sharpens collar edges should be paid 


attend the 
aternity th 
William E 
lass.) Gaz. 
w Englan 
tion, unde: 
dicitis at 


sGeorge M. 


the week or the wound”—-H, I. Phillips. hiomotive 
Mr. Bird complains that such cruel and unjage ™ Los . 
fied comment hurts both pride and trade. He th _ 
newspapers that do business with laundries shot: '. Coff 
enter some kind of “gentleman's agreement” nog’) Con 


sident of t 


criticize their paying customers. = Leaon 
wr Leagu 


We doubt if it can be done. A torn Sher of < 
mangled collar, shrunken sock, or ripped pantsMrnalism fj 
will remain a humorous object. No matter 4 Wisconsir 
poor the fabric, or aged and decrepit the garm##malism | 
the laundry will be blamed for the wreck and), May 


writers will have their say. Mlliam E 


Advertising censorship, which seems so plausiifB\S.C.) Ss 
some business men, inevitably breaks down, lea Snorary 
ugly scars. Our suggestion to the laundry owe’, nati 
is: Don’t return a torn, smashed, shrunket oe 
otherwise damaged garment, without an explant +L. Cur 
attached to your bill. You might even refuxih © — 
handle stuff that will not bear the brunt of } pti? 
strong solutions and power mangles. Custo - s 
are just acting the part of human beings when 9) y M 
cuss you out for damaged laundry to which is (Va.) a 
a substantial charge. Correct this situation sey 16th ce] 
and perhaps criticism in the press will subside. Pesary of | 


know of no other way to stop i ET 
tf no other way to stop it. ater Lipj 


mY York | 
'teceive th 
ot letters 


Dallas News is doing a good job expos 
faults in the practice of criminal courts, bitter 


attacking lawyers who live on their wits @ # service 
bar associations that tolerate profit-mindedusfsity, A 
which interfercs with justice. 














PURELY PERSONAL 


— 
| DAVID STERN, publisher of the 
oe New York Evening Post, Phila- 
hia Record and Camde n (N. J.) 

urier-Post newspapers, addressed the 
ual banquet of the Daily Prince- 
nian, undergraduate newspaper at 
rinceton University, May 16. 

James Hammond, publisher, Mem- 
his (Tenn.) Commercial Appeal, was 
pst there May 18 at a luncheon to 
payors of cities in Tennessee, Missis- 
ippi and Arkansas in Memphis attend- 
ng the annual cotton carnival. Mr. 
ammond limited speechmaking to a 
ief welcoming address by Mayor 
atkins Overton. 

| William H. Hill, publisher, Bing- 
Be (N. Y.) Sun and Republican 








ader of the Southern New York tier, 
ws been appointed a member of the 
ate aflairs committee of the National 
epublican Club by Colonel Theodore 
oosevelt, president. He is convalesc- 
g atter an emergency operation for 
BS tcttis 

Mr. and Mrs. Samuel E. Boys, pub- 
fishers of the Plymouth (Ind.) Daily 
Pilot, left May 20 for a vacation trip 
@ six or seven weeks through the 
Mest, going by auto. Mr. Boys will 
write a series of travel articles for his 
yer while on the trip. 
| Col. Wade H. Harris, 76-year-old 
itor of the Charlotte (N. C.) Ob- 
~~ has been released from the 
{iarlotte Sanitorium after a serious ill- 
sand is again at his home, He is 
moorted much improved after treat- 
ents and expects to be back at his 
tes soon. 
George Baker, editor, Fort Stockton 
Tex.) Pioneer, and Mrs. Baker, are 
sents of a son born May 12. 



































Emmet Richards, publisher, Alpena 
Mich.) News, has been re-elected 
esident of the Michigan Society for 
ippled Children. He is a director of 
International Society for Crippled 
ildren. 

W. M. Glenn, editor-manager, [alm 
wh (Fla.) P ‘ost-T ime $s, officially in- 
cted and visited the Florida chapter 
i Sigma Delta Chi at the University 
Florida last week. ‘The se aoe 
re was founded 10 years ago. Glenn 
esa co-founder of the fraternity at 
auw University and with four 
mers of the Florida chapter plans 
attend the silver anniversary of the 
aternity this November. 

‘William E. Reed, publisher, Taunton 
lass.) Gazette and president of the 
v England Daily Newspaper Asso- 
jon, underwent an operation for ap- 
ndictis at the Morton Hospital in 
uiton recently. 


i] 


eS. 


George M. Slocum, publisher of the 
tomotive Daily News, Detroit, 
sin Los Angeles last week on busi- 


(. F. Coffman, editor, Fond du Lac 
i.) Commonwealth-Reporter, and 
ident of the Wisconsin Daily News- 
et League, was made an associate 
mer of Sigma Delta Chi, honorary 
rnalism fraternity at the University 
Wisconsin, Madison, at the annual 
imalism banquet in the Memorial 
hon, May 16. 


Nilliam E. Gonzales, editor, Colum- 
S.C.) State, was recently received 
) honorary membership in Phi Beta 
ofa, national honorary scholastic 
hernity. 

. L. Curthoys, editor of the Mel- 
me (Australia) Argus, arrived in 
ata, Ga., May 15, for a visit of sev- 
I days. He was enroute to Wash- 
mn. 


V. Y. Morgan, 68, publisher, //’ar- 
(Va.) Northern Neck News, on 
Y lth celebrated the fifty-fifth an- 
tsary of his editorship. 

‘alter Lippmann, editorial columnist, 
bt’ York Herald Tribune syndicate, 
‘teceive the honorary degree of doc- 
itterB of letters at the annual commence- 
s oe service May 27 at Oglethorpe 
@'esity, Atlanta, Ga. 
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Will A. Campbell, editor, //elena 
(Mont.) Independent, has been ap- FOLKS WORTH KNOWING 
pointed a colonel on the staff of 
Gov. Ruby Lafoon of Kentucky, in LFRED GLADWELL, correspond- | 
recognition of an editorial written re- ent for the Salt Lake City Deseret 
cently, News at Ogden, Utah, went to Ogden 

W. Arthur Steele, editor, Clatskanie 26 years ago as a 
(Ore.) Chief and mayor of that city, convert to the 


was recently elected president of the 
Lower Columbia Associated Chambers 
of Commerce. 

Donald Murray, publisher of the 
Jonesboro (Ark.) Daily Tribune, was 
host to Westbrook Pegler, columnist 
for United Features during the latter's 
visit to Arkansas, May 19. 

John W. Dafoe, editor of the [I inni- 
peg Free Press, last week was awarded 
the honorary degree of Doctor of Laws 
by the University of Alberta. 


Latter-day Saint 
(Mormon) 
church. He was 
born in England. 
He entered the 
employ of the 
Deseret News, 
Mormon = church 
newspaper, imme- 
diately on going 
to Utah, and has 
served in editorial 
CBee sasaac and circulation de- 
IN THE BUSINESS OFFICE partments. 
N. BURGER, assistant manager, AvFReD GLADWELL Mr. Gladwell is 
e departmental display, Los Angeles active in ecclesiastical affairs, and has 
Examiner, Walter Barkow, salesman, been for many years. He has been a 
and Alec R. Odell of the display staff, member of the Mt. Ogden division of 
have returned from vacations. John the church, and does _ considerable 
N. Mersch, display salesman, is mak- preaching. ) 
ing a two-week tour of California re- Mr. Gladwell is an ardent prohibi- 
sorts, and William (Billy) Matthies, tionist and a member of the Democratic 
veteran coast advertising man, is tak- party. He was appointed nine years 
ing a several weeks’ rest at the Elks ago as justice of the peace for Burch 
Club. Creek precinct in Weber county, to fill 
Harry J. Ford, business manager, @" unexpired term. He has been re- 
Regina (Sask.) Daily Star, and Mrs. elected for | two four-year aneeRntciaen 
lord, travelled to Edmonton, Alta., tO the Daily Mice: aps maaieniai al 
attend the t MIVEESHY OF Alberta con- the news staff before entering the ad- 
vocation and the graduation of their vertising department. 
sae 5 . Axel Sundstrom, national advertis- 
Robert L. Smith, business manager, ing manager, Joliet (Ill.) Herald-News, 
Los Angeles Illustrated Daily News, was in Los Angeles last week on a 


spoke on “Advertising Under the New combined business and vacation trip. 
Deal—Its Changes and Results,” be- 


fore the Friday nae Forum, 











Los Angeles, May 18. IN THE EDITORIAL ROOMS 
Joseph A. Baldwin, attorney, and for INDER R. HARRIS, manag- 
nine years business manager, Albion ing editor of the Norfolk Vir- 


(Mich.) Evening Recorder, has an- ginian-Pilot, has returned from Raleigh, 
nounced his candidacy for the Repub- N. C., where he attended the funeral of 
lican nomination to the state senate. his sister, Mrs. Will Coley, wife of 

Chester A. Rose, has joined the ad- the circulation manager of the Raleigh 
vertising staff of the Greensboro (N. (N.C.) News and Observer, who was 
C.) Daily News and Record. fatally injured in an automobile acci- 


fa lent. 

O. T. Palmer, vice-president of the ‘ , 
Holly wood (C “al, ) — on ni g sailed Donald Laverne Moore, of. the city 
on the President Cleveland May 19 Staff, Asheville (N. C.). Citizen, _ 
for New York. He will be gone five Miss Carolyn Carson, will be marriec 
camel at Saluda, N. C., this summer, accord- 

ae ern nee ee ing to an engagement announcement 

Ray chols, secretary-treas . : 

sere ae co , 4 ssued. 

Vernon (Tex.) Record, was elected —— Kirk. £ ike f th 
first vice-president of the West Texas — N. —<~ Fstop v meen bs 
Chamber of Commerce, May 16. Albany | ( cle aac lity * prong 

R. Kenneth Kerr Wilmington O jem he. Atiany Eneneng Heme: sa. 
manager of Ohio News, Inc., a string Victor Rubin, formerly chief of the 
of weekly newspapers, has "been ap- press section of the Chicago World’s 
pointed United States marshal for the [air publicity bureau, has joined the 
Southern Pisnteies of Olin Chicago Herald and Examiner news 


. : staff. 

George W. Bradham, who has been 2 ne 
a ten a of the Greensboro (N. C.) ..Tom P. Jimison, Charlotte (N. C.) 
Daily News and Record advertising Vews columnist, is at home after sev- 
staff for the past two years, has been eral days in Florida, followed by a brief 
transferred to the news department of (Continued on next page) 








MORE STRIPS! 


Dixie Dugan, by J. P. McEvoy and J. H. Striebel, well tried, 
gaining in circulation and prestige, and by many papers 
considered the leading comic. Pretty girls, handsome 
young men, all within the understanding of ordinary folk. 
Daily strip and Sunday page. 


Pieces of Eight, daily pirate and treasure strip, by Charles 
B. Driscoll. Says M. M. Levand, publisher, Wichita 
Beacon: “Pieces of Eight is a great strip. The Beacon 
... Obtained quick and permanent increases in circula- 
tion.” Ask the seventy editors who print it! 


The McNaught Syndicate, Inc. 


TIMES BUILDING CHARLES V. McADAM 
ee NEW YORK, N. Y. = 














Drew Robert 
Pearson S. Allen 


ik appraising the work of Drew 
Pearson and Robert S. Allen in 
their daily and weekly column, 
“The Washington Merry-Go- 
Round,” J. David Stern, publisher 
of The Philadelphia Record and 
The New York Post, says: 
“Pearson and Allen have done 
what so few newspaper men have 
succeeded in doing. They have 
made the Government fascinating. 
They have made it human and re- 
vealing. They have taken Wash- 
ington out to the cross-roads and 
the cracker-barrel. 


“Their column, appearing in 270 
newspapers, has helped materially 
in making the Government an all- 
important topic of conversation to 
the average American, more so 
than at any time in the past forty 
years. 


“In addition to this they have 
penetrated behind the scenes in 
Washington to root out graft, 
expose lobbying, condemn political 
pressure. 


For brilliant and constructive 
interpretation which puts Wash- 
ington in terms the man in the 
street can understand, for fearless 
writing, for their steady record of 
getting the news AHEAD OF 
THE ENTIRE WASHINGTON 
CORPS, no other newspapermen 
in the country can equal them.” 


For samples and for terms of “The 
Washington Merry-Go-Round,” 
please write to 


United Features 
MONTE BOURJAILY . 


General Manager 


220 East 42nd Street, New York 
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stay in the mountains of Western 
North Carolina, where he was born. 

Rhoda Hathaway replaces Gertrude 
Miller as writer of the “Mary Lan- 
sing” column in the Albany Evening 
News. 

Sandusky Curtis, religious editor, 
Norfolk (Va.) Ltedger- Dispatch, and 


Mrs. Curtis are. the parents of a daugh- 


ter, born May 7. 
Le Roy Greene, reporter of the 
Ithiladelphia Evening Ledger _ statft, 


combining a vacation trip and honey- 


moon, is covering a 7,000-mile assign- 
ment, a motor tour of the United 
States, with his secret bride of three 
years, the former Catherine B. Sur- 
gent, Philadelphia nurse. They will be 


gone a month. 

Edgar A. Poe, automobile editor of 
the New Orleans (La.) Times-Pica- 
yune, and R. N. Binnings, special ad- 
vertising representative of the Times- 
Picayune, have been elected to the 
board of directors of the South Louisi- 
ana State Fair at Donaldsonville. 

Jack Andrews, former sports writer 
of the Albany Times Union, has joined 
the sports staff of the Evening News, 

Lee E. Dimond, news editor of the 
Urbana (O.) Daily Citizen, has joined 


the telegraph desk of the Chicago 
American. John D. Zook succeeds 
Dimond at Urbana. 

Victor H. Schoffelmayer, agricul- 


tural editor, Dallas (Tex.) News, who 
is in Europe, was elected president of 
the Texas Geographic Society at the 
annual meeting held May 19 in Dallas. 
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with an average certified “A.B.C."" “Never mind the cat, please,” she said, 
‘Ended Xe Toa Dir “Just take the picture.” 
$337 19.488 Whitey crawled out from under the davenport 
19,108 He Dragging the outraged Persian. 
10,180 11.564 “Aw, Hell , Lady,” Whitey pleaded, 
8.220 | 9.546 “The cat's the picture.” 
7,014 7,955 
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Walter Spearman, staff writer and 
columnist, Charlotte (N. C.) News. 
has been re-elected president of the 
Charlotte Better Films Committee for 
the coming year. 

Jake Wade and Wade Ison, sports 
editors of the Charlotte (N. C.) Ob- 


server and New’s, respectively, are back 
from an outing at Silver Springs, Fla., 
where a group of sports writers met 
and formed the Southeastern Sports 
Writers’ Association. Jake Wade was 
elected president. 

John Guernsey, editor, Philadelphia 
Retail Ledger, will speak June 20 to 
the National Retail Credit Association 
in session June 20 at Memphis, Tenn. 


Ralph K. T. Larson, Sunday editor, 
Norfolk Virginian-Pilot, has been 
transferred to the telegraph desk. 
Henry Hilliard, of that desk, was 
transterred to the sports desk. 


Ed E. Herwig, assistant city editor 
and literary editor of the « Albany Times- 
Union, recently addressed the students 
of the Junior Emergency College, re- 
cruited from Albany, Schenectady and 
Troy, at the New York State College 
for Teachers. He spoke on “Simple 
Things,” urging the return to simpler 
living as one means of helping end the 
depression. Mr. Herwig also recently 
addressed the members of the girls’ and 
boys’ basketball teams of the Voorhees- 
ville High School. 

Michael J. Cook, of the city staff, 
Ansonia (Conn.) Evening Sentinel, 
and dean of lower Naugatuck Valley 
newspaper men, assumed his duties as 
postmaster of Ansonia, May 18. Cook 
served as mayor of Ansonia from 
1926 to 1932, three consecutive terms, 
and has long been prominent in local 
Democratic politics. 


Albert Fulling, University of Mis- 
souri graduate, has joined ‘the Union 
City (N. J.) Hudson Dispatch as a re- 
porter. 

Richard A. Forster, Columbus cor- 
respondent of the Cincinnati Times- 
Star, has resigned as a member of the 
State Board of Agriculture. He has 
been in charge of the horse shqw at 
the Ohio State Fair for a number of 
years. Gov. George White has accepted 
the resignation. 

James H. Decker, formerly of the 
Elmira (N. Y.) Advertiser, has joined 
the Elmira Star-Gaszette staff, succeed- 
ing Floyd T. King, who has joined the 
Rochester (N. Y.) Democrat-Chron- 
icle staff 

Harvey Palmer has resigned as court 
house reporter, Hoboken (N. J.) Jersey 
Observer. Roger Richardson, Union 
City district reporter, has been trans- 
ferred to the court house beat and 
Charles Webber has been transferred 
from North Bergen to Union City. 

A re Clark, reporter, Jersey City 

. J.) Jersey Journal, is recovering 
ul a gall bladder operation at the 
Jersey City Medical Centre. 

William M. Henry, sports editor, Los 
Angeles Times, departed May 15 on a 


1934 


40-day swing of the sports centers of 
the country. 

Harry Lang, formerly with the San 
Irrancisco Examiner and the Los An- 
geles Examiner, and for the last sev- 
eral years engaged in magazine writing 
in Los Angeles, has rejoined the San 
Francisco Examiner editorial staff. 

Miss Sara Ellen Davidge, society edi- 
tor, Galveston Tribune, will assist in 
supervising dramatic activities at the 
Galveston Little Theatre, which was 
recently purchased by W. L. Moody, 
Jr., president of the Galveston News 
and Tribune. 

Stephen Haff, reporter, Jersey City 
(CN. J.) Jersey Journal, has resigned. 

Seton Bovee, city editor, Coldwater 
(Mich.) Evening Reporter, is serving 
as chairman of the publicity committee 
in connection with Coldwater’s Memo- 
rial Day observance. 

Thomas G. Ford has joined the staff 
of the Albany Times Union. 

Bob Murphy assistant news editor, 
Knoxville (Tenn.) Journal, who has 
been writing a daily column on sports 
under the title of “Heard on the Sport- 
rola,” has discontinued it in favor of 
a front page column to be known as 
“Bob Murphy Says Good Morning.” 

Allen Quinn at one time with the 
Associated Press in New York and 
Paris, and later with the Bellanca Air- 
plane Corporation, has joined the Kan- 
sas City Journal-Post rewrite staff, suc- 
ceeding the late Gilbert R. Smith. 

Miss Anne Hardy, formerly of the 
J. L. Hudson Company, Detroit, adver- 
tising department has joined the Grand 
Rapids Herald as a fashion writer. 


Jack Wooten, formerly of the Colum- 
bia (S. C.) State reportorial staff, is 
now county relief administrator for 


Richland county. 


William Eardley, formerly with the 
Detroit Times, has joined the Grand 


Rapids Herald staff as night police 
reporter. 
Royal W. Jimerson, reporter on 


the San Francisco Examiner for years, 
joined the San Francisco Chronicle staff 
on May 21 
Howard B. Leonard, of the / 
(N. C.) Times staff, 
Chattanooga News staff. 
William Whittemore, has joined the 
copy desk of the Albany Evening News. 
Oliver B. Lerch, Washington corres- 
pondent for the Wall Street Journal, 
has been admitted to practice before 
the District of Columbia Supreme 
Court and the District of Columbia 
Court of Appeals. He is a graduate 
of the Washington College of Law. 
Miss Carolyn Ruth Doran, music 
critic, Elmira (N. Y.) Star-Gazette 
and Elmira Advertiser, was recently re- 
elected president of the Sodality of Our 
Lady of St. Patrick’s Church, Elmira. 
Staley Cook, city editor, Burlington 
(N. C.) Times-News, addressed the 
student body of the Burlington Business 
college on newspaper work recenly. 


Asheville 
has joined the 





Pussy was difficult. 





SOB SISTER SHORTS 


By EDITH BRISTOL 
Women’s Editor, San Francisco Call-Bulletin 


KO was an Important Personage. 

The assignment for story and photograph 
Came from the publisher’s oce. 

She was very pleasant 

But she was also very plain. 

So the reporter, hoping for the best, 

Told Whitey to pose the lady with 

Her regal Persian cat. 


Over and over again, 
Just as Whitey was ready to shoot, 
The cat wriggled from the lady’s arms. 


In time her patience waned. 











John W. Harden, Charlotte (N,¢ 
News reporter and Mrs. Harden » 
parents of a son, John William Har& 
Jr. 

Jack Cartwright, of the editor, 
staff, Oakland (Cal.) Tribune, was; 
jured recently while covering a me. 
on the San Francisco waterfront dur}: 
the longshoremen’s strike. 


Arthur Johnson, of the editorial sg: 
Boston Evening Transcript, is condy 
ing a column “The Epicurean,” ¢& 
ing with prominent restaurants ; 
hotels, 

Tom Laird, sports editor of the §, 
Francisco News, left May 18 « 
Harry B. Smith, sports editor, §; 
Francisco Chronicle, Pat Frayne, spr 
editor, San Francisco Call-Bulletin, x 
Curley Grieve, sports editor, San Fr 
cisco Examiner, left May 19, for ate 
of sports of the East, their itinerg 
calling for them to cover four m 
events.. 

Al Santoro, sports editor, Oakly 
(Cal.) Post-Enquirer, is scheduled 
cover the Baer-Carnera contest in }; 
York, June 14. 


Walter B. Farrow, of the Mem) 
(Tenn.) Evening Appeal, has i 
named telegraph editor of the Ashe: 
(N. C.) Times. 

Charles E. Frampton and Herm 
B. Deutsch, New Orleans Item-Triby 
Frank Allen and George Vandervor 
New Orleans Times-Picayune 
F. Edw. Hebert, New Orleans St 
are covering the Louisiana legislaty 
at Baton Rouge. 


James A. Crenshaw, formerly of: 
City News Service of ‘Los Angeles, t 
joined the Herald and Express staf: 
general assignment. 

William McDermott, drama eit! 
Cleveland Plain Dealer, is en rout 
Japan and will make a tour of! 
world before returning next fall. 

Harry Carr, conductor of the La 
column, Los Angeles Times, left \i 
15 on a motor tour across the contix 
and back, retracing 22 years later! 
first transcontinental auto trail-blaz 
expedition, which was sponsored by! 
Times. 

Roelif Loveland, feature wri 
Cleveland Plain Dealer, had one oi 
stories, which featured the reopenin 
the steel plants of Cleveland under: 
stimulus of the New Deal, in a co 
tion of best news stories of 1933, sei 
ted by Prof. Luther Mott, of the i 
School of Journalism in conjunc 
with 27 journalism professors throw 
out the country. 

Jack Weeks, of the Detroit ! 
Press staff, addressed the annual & 
quet this week of the Tatler, wt 
graduate publication of Highland P: 
Junior College, of which he is 
alumnus, 


WEDDING BELLS 
ISS FRANCES’ NEWT 
R.N. who recently complete 
post graduate course at Margi’ 
Hague Hospital, Jersey City, to Jo 
Haff, reporter, Jersey City (N 
Jersey Journal at Plainfield, May 

Hal Fraundorf, display adverti 
promotion manager, San Francisco © 
aminer, to Miss Ellen Sersanous 
Seattle recently, while on his vac 
in the Pacific Northwest. 

John Shinners, editor and_publis 
Hartford (Wis.) Times, to Miss 
cadia Thomas on May 12. 

William G. Moore, of the advet 
ing department, Redlands (Cal.) Ds 
Facts, to Miss Josephine Bailey C 
of Redlands, May 5. 

Miss Mildred Katherine Cup), 
the classified advertising depart 
Elmira (N. Y.) Star-Gazette, © 
Eberle Brown on May 17. 


24-PAGE STORE SECTION 
The Indianapolis Star on Apt: 
published a 24-page section devote” 
tirely to the Banner-Whitehill De* j 
ment store, said to be the largest‘ 
issued for any store in Indianapolis 
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THE GRIT PUBLISHING COMPANY 
Cnother Consistent HOE User Re-orders 


TO GET THE LATEST IN PRINTING EFFICIENCY... 


HOE SUPER-PRODUCTION UNITS 




















The Grit Publishing Company of Williamsport, Pa. are one 
of the oldest users of Hoe Presses. Through many years they 
have depended on Hoe equipment for the most efficient per- 
formance in producing their famous newspaper. That they have 
not been disappointed is evidenced by their present order for 
6 Super-Production Units of the new Arched-Design and 2 Hoe 


Super-Production Folders. 


No testimonials can be as sincere as re-orders such as these, 
which constitute a sizeable part of Hoe business. Users know 
that they can rely on Hoe for leadership in the mechanical phases 


of journalism. 








IRVING TRUST COMPANY .. . RECEIVER IN EQUITY FOR 


ke. - General Offices 
135th St. and East “River 

- New York City . 

S Go. ale 


BOSTON SAN FRANCISCO CHICAGO 
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EDITORS WILL ASSIST 
MUNICIPAL REFORM 


N. Y. Society Names Committee to 
Cooperate in Educational Cam- 
paign—Clarence T. Leighton 
Re-elected President 








Special to Epitor & Pusiisuer) 

ROCHESTER, N. Y., May 21—An insti- 
tute in which members of the New 
York State Society of Newspaper Edi- 
tours will join with leaders of political 
science in a meeting at Columbia (ni- 
versity next fall so that editors may in 
turn explain the most successful advance 
ments in lox nment reform, was 
voted at the annual editors’ meeting in 
Powers here today. The action 
was taken following an address by Dean 
Carl W. Ackerman of the Pulitzer 
School of Journalism on “A Menace to 
Local Government. 

Dean Ackerman explained that re- 
form in local government is considered 
a necessity not only in New York State 


al gover 


hotel 


but in every state in the union.” His 
plan is that the press shall take the 
leadership as the liaison agent between 


good government and the public in order 
that the people may be adequately in- 
tormed before the general elections 
which occur in New York in 1936. 


“The press, can focus public atten- 
tion during the next two years,” said 
Dean Ackerman, “upon the problems of 


local government which should be con- 
sidered at the constitutional convention 
ot 1936-37. It can initiate and partici- 
pate in a two-year educational campaign 


which can make the convention the 
most constructive development in lo- 
cal government in the history of the 
United States. Public officials, civic 


minded citizens and successful adminis- 
trators would be invited to participate 
in discussing the program for a con- 
stitutional convention. 

President Clarence T 
wego Palladium Times appointed a 
committee of three members to co- 
operate with Columbia University offi- 
cials in mapping out the program. 1 he 
committee consists of Leroy Snyder, 
Rochester, who has done considerable 
research in local government in con- 
nection with newspaper work; Dwight 
Marvin, Jrey Record, a delegate to the 
last constitutional convention in 1915; 
and Harold B. Johnson, editor of the 
Ilatertown Times. 

In answer to the question * 


Leighton, Os- 





Is Undue 


Emphasis Being Placed on Crime 
News?’ The trend of replies was 
that if the emphasis is too great it is 
more noticeable in the metropolitan 
press. A committee to cooperate with 
the New York State Bar Association 


was appointed to study ways and means 


ot remedying the situation, the com- 
mittee being M. V. Atwood, Gannett 
Newspapers, and Fred L. McLennan, 


Buffalo Courier-Express. 


No editorial departments were ri 
ported as being on a five-day week 
basis, most of the papers being gov- 
erned by the 40-hour week plan. 

M. V. Atwood gave a report of the 
meeting of the American Society of 
Newspaper Editors at Washington. 


Dean M. Lyle 
Journalism, 
sponded 


Mr. 


Spencer of the School of 
Syracuse University, re- 
briefly when introduced. 

Leighton 


was re-elected presi- 
dent and Douglas N. Callander, Malone 
Teleqram, se retary. 


CHOSEN CHICAGO MANAGER 





Kk. W. Howard has been named Chi- 
cago manager of Theis and Simpson 
Company, Inc., publishers’ representa- 
tives, succeeding W. H. Mallinson,, Jr., 
resigned Mr. Howard has been as- 

lated with the Chicago office of 

‘is and Simpson, now located at 

; ichigan avenue, for the past 
. Previously he was in the 

r dep eetenent of the canned 

i of George A. Hormel 


ustin, Minn. Prior to that 
ed in newspaper adver- 


lor ten years in Kansas 
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DISMISSAL OF SUIT DENIED 


Motion of the C. T. Sherer Com- 
pany, Worcester, Mass., department 
store, and officials of that company tor 
a dismissal of the equity suit which the 
estate of the late Theodore T. Ellis, at 
the time of his death in London last 
Jan. 6, treasurer of the Chicago Daily 
News and president of the New Eng- 
land Fibre Blanket Company of Wor- 
cester, has pending against the Sherer 
company, was denied May 14 by Judge 
Harold P. Williams in Superior court. 
The case now will go to the Supreme 
Judicial court for final decision. Pre- 
vious to Mr. Ellis’ death Judge David 
F. Dillon had awarded him $309,000 in 
an action against the Sherer company. 
Mr. Ellis has sued to recover $250,000 
and interest which he had invested in 
the department store in 1929, and al- 
leged that the company’s were 
misrepresented to him. 


assets 


HARRY CHANDLER IS 70 


Approximately 1,000 employes of the 
Los Angeles Times and the Times- 
Mirror Company helped Harry Chand- 
ler, president and publisher, celebrate 
his 70th birthday anniversary May 17 
at a roof-garden party given at the 
Times-Mirror Building. A humorous 
brochure depicting high spots in Mr. 
Chandler’s life and work, a de luxe pro- 
duct of the Times-Mirror press, was 
presented to the guest of honor. An 
open-air luncheon and reception were 
features of the occasion. On behalf 
of the Title Insurance and Trust Com- 
pany, an elaborate chart tracing the 
descent of the property soon to be oc- 
cupied by the Times at First and Spring 
streets directly from the King or Spain 
to the present was presented to Mr. 
Chandler 


J. L. KNIGHT ENGAGED 


James L. Knight of the Akron 
Beacon Journal will be united in mar- 
riage June 9 to Miss Mary Ann 
Mather, daughter of former Senator 
and Mrs. N. O. Mather of Akron. 
The ceremony will be performed at 
8:30 o'clock p. m. at the Portage 
Country Club by the Rev. Franklyn 
Cole Sherman of Cleveland. Mr. 
Knight is with the business office of 
the Beacon Journal and is a brother of 


John S. Knight, editor and president 
the Beacon Journal Co. Miss Ma- 
ther is a member of the Junior League 
and prominent in Akron social circles. 
They will leave on a western motor 
trip of six weeks immediately after the 
ceremony. 


ol 


ONTARIO WEEKLIES MERGE 


The Pearce Publishing Company, 
Ltd.. of Simcoe, recently announced 
the consolidation of its IMaterford 


(Ont.) Star with the 
and has commenced 
new tabloid weekly, 
server, which is being issued on Tues- 
day morning. The combined papers 
appear under the name of the Simcoe 
Reformer Thursday afternoon. B. 
M. Pearce is editor of the papers. 


Simcoe Reformer, 
publication of a 
the Norfolk Ob- 


on 





In the 
Suburbs 


and in the better residential 
districts of New York City, 
surveys show that The Sun 
goes and stays in more 
homes than any other week- 
. One of 
the reasons why advertisers 


like The Sun. 


Che oiitehie Sun 


NEW YORK 


day newspaper 
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CHARITY FUND SET UP 
BY GARDNER COWLES 
Publisher of Des Moines Dailies, and 


Wife, Establish $500,000 Trust 
to Give Financial Help to 


May 


26, 


Worthy Institutions 


(Special to E ae & PuBLisHEer) 

Des Moines, la., May 21—A $500,000 
benevolent trust was established here 
May 19 by Mr. and Mrs. Gardner Cowles. 
Mr. Cowles is 
publisher of the 
Des Moines Reg- 
ister and Tribune. 
The purpose of 
the fund, to be 
known as the 
Gardner Cowles 
Foundation, will 
be to give finan- 
cial assistance to 
worthy institu- 
tions. 

The half 
lion trust is 
largest benevo- 
lent fund ever 
established in Iowa. It is in the form 
of cash or dividend paying securities, 
the value of which is estimated on the 
present market. 

The fund, principal as well as income, 
is to be distributed during the next 20 
years, according to present plans. 

Three of their children who live in 
Des Moines have been named directors 
of the Foundation by Mr. and Mrs. 
Cowles. They are Mrs. D. S. Kruide- 
nier, John Cowles, associate publisher of 
the Register and Tribune, and Gardner 

Cowles, Jr., executive editor. 

Des Moines and Jowa institutions will 
be given preference by the Foundation, 
but may not be the only ones to benefit 
from it. Mr. Cowles says the directors 
will be given wide latitude. They will 
fill any vacancies on the board. 

In announcing the establishment of 
the Foundation, Mr. Cowles said: 

“Mrs. Cowles and I have lived our 
entire lives in Iowa, and for more than 
30 years have resided in Des Moines. 
We love the state. During the recent 
years of depression we have been par- 
ticularly distressed at the difficult times 
that many very worthy benevolent in- 
stitutions in Iowa are having. We be- 
lieve that Iowa people who are able 
should help these institutions to sur- 
vive and continue to render their ser- 
vice to the public. It is our hope that 
the gifts distributed by this Foundation 
over a period of years will help in some 
measure to make Iowa a still better 
place in which to live.” 

Both the donors are of 
generation of Iowa pioneers. 

Mr. Cowles was engaged in banking 








mil- 
the 





GARDNER COWLES 


the second 





in Algona, Ia., before becoming a De; 
Moines newspaper publisher in 1903 
He had been also a member of the Iowa 
House of Representatives. 

In 1929 he was appointed by Presiden 
Hoover a member of the Commission oy 
Conservation and Administration of the 
Public Domain. In 1932 Mr. Hoover 
appointed him to the Reconstruction Fi. 
nance Corporation where he served un. 
til a year ago when he resigned. 


NEW CONTRACT IN AKRON 


Printers Have 5-Day Week 
Hours, 8-Hour Shifts 

New wage and working agreement be. 
tween Akron Typographical Union No 
182 and the Akron Beacon Journal ané 
Times-Press became operative Monday 
May 21. It is retroactive to April 6. 

The contract provides a five-day week 
of 40 hours, eight-hour shifts. Mini- 
mum wage for journeyman printers 
machinists and machinists helpers is ¢- 
tablished at $48 per week for day work 
at the rate of $9.60 per day. Nigh 
work scale is $50.50 per week, at $10. 
per night. 

Proofreaders’ scale is $41.50 minimun 
per week, $8.30 per day. Night work 
scale is $44 per week, $8.80 per night. | 

All overtime is on the basis of time | 
and a half of the hourly wage. Doubk 
time is allowed for all Sunday work 
Holiday time is limited to four hours. 

In the event of differences it is stipy 
lated that conciliation be attempted be. | 
tween the workers and employers. Peni: 
ing arbitration, all work is to continue 





of 40 








STUDYING WIRE CHARGES 
The North Carolina Utilities Con- 
mission on May 15 started an investi- 


gation into the charges made by tele 
phone and telegraph companies for 
leased wire services. The investiga 


tion of rates revolves around drop and 
loop charges to ~ress associations and 
other subscribers. W. J. McCam- 
bridge, traffic executive of the Asso 
ciated Press, and J. L. Horne, Jr., pub- 
lisher of the Rocky Mount Telegram 
and president of the North Carolina 
Associated Press members appeared a 
witnesses in addition to public utility 
executives. Another hearing on leased 
wires will be held June 4. 


HAINES, BORG RE-ELECTED 

Harry B. Haines, publisher of th 
Paterson (N. Evening News an 
John 30rg, of the Hacker- 
sack Bergen Evening Record, wet 
unanimously re-elected for the fourth 
time, chairman and secretary-treasuret 
respectively of the Daily Newspaper 
Unit of the New Jersey State Press As 
sociation. 
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WHY ANOTHER WELL-KNOWN DAILY 
HAS INSTALLED G-E 200-HP. DRIVES 





t 
Typical 200-hp., double-motor, direct-current drive 
and full-automatic control panel, similar to those 
recently supplied by General Electric for the improved 


plant of THE INDIANAPOLIS NEWS. 





HE Indianapolis News, in planning recent improve- 
ments to its plant, made a careful analysis of its 
press-drive problem. The new equipment, it was de- 


cided, must not only meet all individual requirements 
of The News’ pressroom but must also assure superior 


performance, with long life and low maintenance, and 
must provide maximum safety for both pressmen and 


presses. 


Selected on this basis, two General Electric 200-hp., 
double-motor, d-c. drives, together with G-E full-auto- 
matic control, are now turning out the daily editions of 


this well-known newspaper. 


Whatever you plan to do—whether to replace, 
modernize, or add to, your present equipment — it will 
pay you to determine what G-E press drives can con- 


tribute to the solution of your problems. The complete 





G-E line includes a-c., d-c., adjustable-voltage, and unit- 


Pressroom and reelroom of THE INDIANAPOLIS NEWS, where two motor equipments. It enables you to entrust ove manu- 
200-hp. G-E drives with full-automatic control are installed on two S-unit facturer with the undivided responsibility for your every 
Scott ** Extra-High-S peed"’ presses geared for 60,000 papers an hour. Features . eae ‘ . 

of this installation, provided to protect presses and pressmen, include: G-E electrical need. Address the printing-equipment special- 


time-interval-start, automatic-reset safety-signal system; paper-break detectors; 
web breakers; cylinder brakes; as well as the conventional push-button stations 


located at convenient points in both rooms. 6—-201, Schenectady, N. Y. 


ist at the nearest G-E office; or General Electric, Dept. 


008-7 


ENERAL @ ELECTRIC 











Editor 


The Classified Pages 





ALERT PROMOTION, STEADY SELLING 
PRESSURE, BUILT CLASSIFIED 


Robert W. Bliss of Janesville (Wis (Wis.) Gazette Tells Inland How 
Gross Sales Were Doubled—All Doubtful Copy 
Promptly “Thrown Out” 


Following are excerpts from an address by Robert W. 


(ii is.) Gazette before the 


last 
RE is t one thing you want 


HI 
4 pe know about classified; how to 
make it profitable. I can offer you the 
experience one newspaper that has 
made classified a vital source of income 
during the months when everything 
else dropped to the bottom. Classified 





ot 


was the last department to feel the 
crash and one of the tirst to sense 
the recovery. The Janesville Gasette 


classified department has shown a gain 
every month since September over the 
same month in 1932 or 1933. 

What are the possibilities of classi- 


fied in 1934? First look at your 
market. Janesville is a city of 21,628, 
according to the census of 1930, but 
we have a market of 75,000, a rich 
market of dairymen and varied indus- 
tries. Gazette circulation is concen- 


trated in this area and our problem 
is to sell the idea that a used car from 


Elkhorn, 26 miles east, may be sold 
to a buyer in Brodhead, 26 miles west 
oft Janesville, that want ads are read 


by 90 per cent of all Gazette readers, 
and that they provide the cheapest way 
of selling. 

In a rural community, such as Janes- 
ville, the classified page is of special 
interest to the farmer, and the farmer 
is the most loyal, dependable reader 
we h It is obvious, then, that classi- 
tied has a tremendous value to circu- 
lation. It is a builder and holder of 
irculation. It is a vital social service 
in the community. It is the only ad- 
vertising bought by the average reader, 
and along with the personal column, 
it provides a personal contact between 


ave 


the newspaper and reader. It is the 
most versatile and timely. 

1934 is an ideal year in which to 
build classified. How would you like 
to have a page, or two pages, guaran- 
teed, daily, at a high linage rate? We 
have that guarantee now, every day. 
and it is heartening to know that even 
if our largest industrial plants shut 


down next week, that page would still 
be guaranteed, and we would continue 
to show profits, but not without constant 
promotion. 

When we first began to promote our 
classified page we were running about 
four columns daily. I know newspapers 
the size of the Gazette today that are 
still running four columns or less when 
they could be reaping the profits of a 
full page daily. 

The first problem was to find a classi- 
hed manager, a live wire who knew 
how to build voluntary and contact 
business. We tried several men claim- 
ing to be advertising men, capable of 
handling our job. They all failed to 
do the job, however, and the first suc- 
cessful manager we had was a young 


tellow who had sold automobile classi- 
hed on the Minneapolis Journal. He 
knew the psychology of selling small 
space and writing original promotion 
copy, and of training telephone solici- 
tors. 

Promoting classified in 1934 is a 
matter of using these same methods. 


We sent our manager to the classified 
managers’ conventions. He met the 
leading men in the field, exchanged 


ideas, carried on correspondence with 
them, and carried out these ideas in 
our own columns. Remember, you are 


in touch with your best classified cus- 
tomers and potential customers every 
day. You have the best medium of in- 
fluencing them in your own publica- 
tion. Promotion costs, therefore, are 
comparatively small. 

The greatest outside aid to our classi- 
fied department in practice was the in- 
stallation of a system of solicitation bill- 


inland Datly Press Association conve 


week. 


Bliss of the Janesville 
ntion in Chicago 


ing, promotion, layout, classification, etc. 
We still follow the general idea for ad 
styles, conservative type faces, billing 
and classification, but our promotion has 
been changed to tit the immediate need. 
While our manager was on the street 
building the automobile and real estate 
classifications, he was at the same time 
training girls for telephone solicitation. 

Larger newspapers tele- 
phone room, under a supervisor, and 
street solicitors’ staff. Our staff was 
divided, with four girls on telephones 
and one or two men on the street. Tele- 
phone solicitations demands intensive 
training, as you know, and turn-over 
in your classified department is very ex- 
pensive if there is much of it. H. J. 
Harrison, the San Francisco 
Chronicle, estimates the cost of train- 
ing a new classified salesman at $400 
to $500. Therefore we were particu- 
larly careful in selecting girls for sales- 
work, and they have all been on our 
staff more than five years. 

What is there to training a girl for 
telephone solicitation? It takes patience, 
detailed study, practice in using the 
voice to obtain the correct inflection, 
and the right psychology. Our manager 
listened in while these girls were solic- 
iting. He checked their salesmanship, 
trained them to use only positive state- 
ments, to avoid argument, to cultivate 
a smile in the voice. To personalize 
this service the name of Mary Brown 
was used, so that the customer felt he 
was talking to an individual instead of 
just an “ad-taker.” 

\t first all ad-takers were known as 
Mary Brown, but customers de- 
tected the difference in voices, and we 
had to change to other fictitious names: 
Miss Joy, Miss Day, and Miss White. 
People enjoy talking to persons whose 
names they know, better than ad-takers, 
we found. 

In order to 
itors must have plenty of 
This is one of the prime 
creating new business, one which we 
learned from experience. Our girls 
scrutinize every weekly exchange and 
clip all likely advertising leads. Many 
of them are too far distant to warrant 
a telephone call, so they are sent a 
complete copy the Gazette with a 
letter of solicitation on which is pasted 
a copy of the ad they ran in their local 


maintain a 


of 


soon 


sell volume your solic- 
good leads. 


factors in 


of 


paper. 
Every possible lead is followed up. 
The classified staff watches the news 


for stories of a new business opening, 
lake resorts, organization of a farmers’ 
cooperative, erection of a chick hatchery 
or a pheasant farm, consolidation of two 
stores, or any other items that might 
lead to prospects. They watch the dis- 


play advertising closely, pick up lead 
items for additional classified solicita- 
tion. Many are called by phone, others 


by personal call. 
Using the telephone saves hours and 
Our solicitors 


expense. call back on 
every ad that expires to ascertain if 
the article was sold, if the woman has 
not something else to sell, if her rooms 
were rented. They pick leads out of 
back issues of 1932, 1931, 1930. The 
calendar calls for future reference in 


a woman who sells flowers 
pies or fruit cakes. When 
a display account is starting they re- 
ceive a lay-off card, but later, if the 
account appears to be progressing satis- 
factorily, the classified department so- 
licits the display account for further 
linage. 

Selling by telephone opened to the 
Gazette a much wider field. The low 


the case of 
or bakes 
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cost of classified comes within the scope 


oi the village and small town store, 
and we solicit them with considerable 
success. Their overhead is low, also 


their wages. We go after contracts of 
six months and one year on these ac- 
counts, and sell contracts by telephone. 
The small town merchant is open even- 
ings and if he sells merchandise city 
people want they will drive 10 to 20 or 


more miles to see it. 

One reason for the large turn-over 
in many classified departments is the 
lack of financial encouragement. We 
have found that a bonus for every con- 


tract makes the solicitors more anxious 
to sell long-time classified programs. 
At the same time every solicitor is 
offered one cent per three-line ad or- 
dered three days or more. The three 
days is a minimum. Insertions beyond 
three days entitle the solicitor to one 
cent per day. But if the ad is killed 
before the expiration of three days the 
salesgirl her bonus. Contracts 
are all automatically renewing except 
one or two special classifications. 

It seems hardly necessary to mention 
the fact that your own newspaper is 
the best means of promoting your own 
classified advertising, yet we read 
exchanges we notice that comparatively 
few really benefit from the great power 
within their own hands. And many 
others who do use their own news- 
papers for promotion, print the old 
hackneyed, stereotyped ads that lost 
their effectiveness 15 years ago. Suc- 
cessful promotion of classified must be 
original, or at least adapted to your 
own medium. 

When we began to bid for auction 
advertising we used big space and con- 
sistent promotion prior to the auction 
spring or fall season. We laid out 
full page ads telling in the simplest 
language just what is an auction ad, 
what it costs, what it must contain to 
be effective, how to write it, and even 
how to conduct an auction. We also 
advertise our free listing service, 
whether the auction is advertised or 
not. Beyond this the Gazette started 
an unusual event. We invited the auc- 
tioneers in our territory to a_ get- 
together dinner. entertained them, and 
gained their good-will. This has be- 
come an annual affair, and the auction- 
eers now recommend the Gazette auc- 
tion page for most sales in this market. 
We offer the auctioneer a 15 per cent 


k yses 


as 











commission for this business. ‘REC 
last fall when we found that 
farmers attending auctions were g BY 
hungry at noon, we sent out our { 
man with sandwiches and hot qs, Walter 
sold at 5 cents each. This lunct den 
vice was available to any farmer a 
tising his auction in the Gazette 
course. It was just another serv; 
the Gazette to win the farmer, a ( 
the end of the season two or ¢ Toro 
lunch wagons or restaurant men » Roosev 
bidding for the business. That » gchieve 
fine. The farmer got a better policy 
probably, and the Gazette's ane gtable b 
lunch service had accomplished its » A. Hir: 
pose. Has this friendly service % jng dir 
worth while? Well, the farmers » York, ' 
look to the Gazette for auction jn: gonvent 
mation, and the auctioneers bring gt the | 
voluntary business that runs bet Altho 
SS and $17 per auction. ery, M 
Any newspaper in a rural com Englan 
nity can develop auction busines covered 
the point where that paper is the; fries. 
cepted auction medium of | the “It is 
mer. It costs little and it pays » thle 1 
profits. plained. 
Since the Janesville Gazette be, te boun 
its concentrated promotion of clas Mr. 
advertising, under the guiding han speaker 
the publisher, H. H. Bliss, our cp J. Buch 
lation has increased by 3,000. Class gent & 
rates have been advanced accordig 6! publi 
Bui don’t misunderstand me. The Exposit 
no quick cure-all for a sick clas @PProve 
department. We have spent years Back of 
many pages of space in developing Bestroy 
classified page. We have made Adve 
takes, and have benefited from ther Busimess 
takes of others. Classified changes » # msin 
stantly, and we find need for 7 
classifications. Our promotion cha: #8» %. 
also, to fit the mind and incling, H. 2 
of the reader. chd 
In the first place promotion mu 


based upon definite, proven facts, 
One trouble with most prcmoti 
classified is that it does not strike 












point. Times have changed. Thea ®! Me 

vertiser insists iupon immediate reel OURO? 
and from small space where he of the 
to order large space. Our promeye* utm 
has been changed to fit this dem At th 
Every streamer we run today Peacock 
every box in the classified page te ronom 
few words a success story. Ea jpold wh 
a testimonial, giving the article # As 
cost of the advertising, sales pref, 1° 
possible And this is the prom . your 
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ATIONAL Headquarters of Sigma Delta Ch 
including the 
stroyed in the Chicago Stock Yards fire of May! 


“A few fundamental records were saved and t 
work of rebuilding the office and re-establishin 
the Personnel Bureau is proceeding rapidly. @ 

&. 


Members who have been registered with t 
Bureau are requested to send in immediately 
new registration forms. 


Employers with business pending are asked* 
communicate with the Director of the Bureau! 


With your temporary indulgence, the servi 
of the Bureau will be returned to normal with 
days. 
college-trained men for journalistic positions ¥ 
receive special treatment at the hands of Bure 
employees who are acquainted with the person” 
even without complete fies, 
serve virtually every staff need. 


We thank our employer friends for their p 
courtesies and assure 
be developed immediately on a scale even bros 
nationally than heretofore. 


SIGMA DELTA C 


JAMES C. KIPER, Director 
Union Stock Yards, 
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Meanwhile, employer requests ! 


can quic 


them that our service * 


Personnel Bureau‘of 
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RECOVERY PLANS HIT 
BY ADVERTISING MEN 


Qi 
Walter Kiehn, Toronto, Elected Presi- 


dent at Convention of Adver- 
ac tising Affiliation in 

te Toronto 

in) (Special to ko1rox & PUBLIsiER) 


Toronto, May 19—While President 


Roosevelt's super-salesmanship will 
ty achieve a measure of prosperity, his 
lun policy will not form a permanently 


gtable basis ior society, according to 1. 
A. Hirschmann, publicity and advertis- 
e ing director of Lord & Taylor, New 
York, who addressed the 3lst_ annual 
convention of the Advertising Affiliation | 
gt the Royal York Hotel today. 
Although he was skeptical of recov- 








ery, Mr. Hirschmann admitted that 
om: England and the United States had re- 
es; eovered more fully than any other coun- 
the; fries. ; ; 
e “It is because theirs is the must flex- 
> gble form oi democracy,” he ex- 

plained. “Being flexible, they are able 
be to bounce back the faster.” 
as Mr. Hirschmann was not the only | 
ay speaker to criticize the NRA. Homer | 
- ce J. Buckley, president of Buckley, De- | 
asa ment & Co., of Chicago, and chairman 
rdie i publicity ior the Century of Progress 


“he. Exposition, said that while he heartily 
< approved of the fundamental principles | 
back of the NRA, he felt that it would 
Bestroy itself by unwise regulation. 
Advertising is even more essential to 
- businesses at the peak of success than 
to rising firms, declared P. D. Saylor, | 
; ce of Canada Dry Ginger Ale, | 








magazine, warned delegates 
mus epgainst exaggerated advertising. “Ex- 
ts, aggerated advertising, he said, ‘was | 
otic ot so bad in the boom days, because 
vie people were leading an exaggerated sort 
The apt life. They were clipping exaggerated | 
toupons from exaggerated bonds. dut | 
; w they are examining each claim with 


My ae . | 
H. Napier Moore, editor of Mac- | 
n’ | 

| 





Tes 


e : he utmost care.” _ oa 
h At the annual dinner, Prof. Stephen 
eacock, author, humorist and political | 
conomist, was the chief speaker. He | 
Fact old what a professor of political econ- | 
~ pny thinks of modern-day advertising. | 
.m “Your temptation always is to over- | 
Mo your stuff,” the McGill University | 
Pproiessor declared. “When you get 4 
ood thing you want to carry it too far. | 
There is too much dealing in fright, and | 
his is true of medical and healing pro- 













essions as well.” 

The professor’s address was punctu- 
tel with laughter as he referred to 
ome of the trends in advertising. 

“The proper type and kind of adver- 
ising performs a most valuable social 
rvice,” Dr. Leacock declared. “Pow- 
ts of production have increased so en- 







as @prmously that today the problem is in 
lay "Belling what we produce. Real, honest 
ndwaedvertising is a social service: false, 
lishin@POgus advertising is a social dis-ser- 
ope.” 

he The convention May 18 and 19 was 
ely fa Atst to be held in Toronto by the 








NOTICE 
TO PUBLISHERS 
A Complete 


COOKING SCHOOL SERVICE 


“We have no hesitancy in 
recommending Elizabeth 
Casey to any publisher de- 
siring to put on a Cooking 
School. She is absolutely 
honest and reliable.” 

CA firm representing NW. Newspapers) 










P We ran 21,000 lines of copy 
for the Daily Leader Cooking 
School, Madison, S. D., held 
last month. We guarantee a 
definite amount of national 
lineage. May we outline our 
plan for you? 


ELIZABETH CASEY 







Editor 


Walter Kiehn, 
Gibbons, Ltd., was 
Other new officers 
are: First vice-president, Robert F. 
Heywang, Pittsburgh; second  vice- 
president, Harold W. Donahue, London. 
Ont.; secretary-treasurer, Donald <A. 
Thomas, Buffalo; assistant secretary, 
Floyd M. Crawford, Buffalo. 


Advertising Affiliation. 
Toronto, of t J 
elected president. 


TO REOPEN FAIR PAVILION 

The pavilion of the Christian Science 
Monitor at the Chicago World's Fair 
will be reopened for the 1934 exposi- 
tion and will include an unusual news- 
paper exhibit, it was announced this 
week. 
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MONTANA WINS TROPHY 

the University of Montana Chapter 
of Sigma Delta Chi, national profes- 
sional journalistic fraternity, has been 
announced winner of the 1932-33 Chap 
ter Efficiency Contest with a total of 
93 points out of a possible 96. Indiana 
was second with 914% and Northwest 
ern third with 90 points. 


SENTENCED FOR ARSON 
Max L. Simon, former publisher of 
the Elizabeth (N. J.) Times was con- 
victed of arson in connection with the 
destruction by fire of the newspaper 
plant. He will be sentenced on Friday, 
June 1. : 
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AMES GOING TO GENEVA 

Edward Carder Ames, Toledo Morn- 
ing Times editorial writer, will go to 
Geneva this summer upon appointment 
by the American committee of the 
League of Nations Association to serve 
as an instructor to American tourists 
in the workings of the league, it was 
announced last week by Philip C. Nash, 
president of the University of Toledo 
and a member of the committee. Mr. 
Ames, who was selected from 50 candi- 
dates, was recently appointed an assist- 
ant professor of English at the Univer- 
sity of Toledo and will assume those 
duties next fall. He will teach jour- 
nalism. 
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THIRTY-SIXTH 
ANNUAL CONVENTION 


QD 
COMMITTEE CHAIRMEN 
1933-34 


TRANSPORTATION 
Harry W. Cutts 
The Times 
Chester, Pa. 

CONVENTION 
Josepu E. FERENBACH 
Daily Record , 
Kitchener, Ont. 

AUDITING 
HORACE POWELL 
The Banner 
Nashville, Tenn. 

NEWSPAPER BOY WELFARE 
H. W. STopGHILL 
Courier-Journal-Times 
Louisville, Ky. 

MEMBERSHIP 
Kar F. Hatt 
Herald and Traveler 
Boston, Mass. 

PROGRAM 
Louts J. HOFFMANN 
The Star and Times 
St. Louis, Mo. 

PUBLICITY 
J. M. BLack 
The Times-Picayune 
New Orleans, La. 

GENERAL WELFARE 
CLARENCE EYSTER 
The Star 
Peoria, Ill. 

ENTERTAINMENT 
T. J. Dowtinc 
World-Telegram 
New York City 

BY-LAWS AND RESOLUTIONS 
C. D. O'Rourke 
The Press 
Cleveland, Ohio 

AUDIT BUREAU OF 

CIRCULATIONS 
H. W. STopGHILt 
Courier-Journal-Times 
Louisville, Ky. 

NECROLOGY 


CLARENCE EysTer 
The Star 
Peoria, LL. 
RAILWAY AND POST OFFICE 


V. L. T. Coorer 

Evening Post 

Charleston, S. C. 
PUBLISHERS’ ASSOCIATION 

Peter A. BLoom 

Daily Mirror 








E very Circulation Mana ger Should Hear 
This Interestin g Adadress— 


“How Newspapers 
Are Circulated 


in London” 


By Mr. T. BLacksurn, CrRCULATION MANAGER 


of the Datry Express, Lonpon, ENGLAND 


ITH daily circulations up in the millions, London news- 
papers are marvels of the journalistic world. At the 1934 
International Circulation Managers Convention, to be held in 
New York on June 19, 20 and 21, Mr. T. Blackburn, circulation 
manager of the great London Daily Express, will tell how 
newspapers are circulared in London. Distributing a million or 


two copies daily 


be of great interest to any circulation executive 


and holding the business—is a feat that will 


The hows and 


whys of such an accomplishment will be productive of many 
ideas that you can adapt for use in your own field. 

And remember, Mr. Blackburn's address is only one of a host 
of interesting and important features in store for you at this 
year’s meeting. Don’t fail to be present. Bring one good idea 
with you—you will return with dozens! 


you Owe ond 


plisher 4” 
your Pu to Attend ! 


d Your self 8, 
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INTERNATIONAL CIRCULATION © 
| | MANAGERS ASSOCIATION. 


36th Annual Convention 
Hotel Pennsylvania, New York City 

















Cooking & Home Making Schools 
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tising of underselling claims. 
\ broader request for tightening of 


the retail code was made at a hearing 
before Deputy Administrator Kenneth 
Dameron at a hearing in Washington 
May 4. 

And it was reported this week that 


the question of underselling slogans may 

be aired in a second report to be made 

by the Darrow committee within an- 

other week or two on the effects of 
the retail code. 

* * 

“pe pede 

of course, 

© per cent 

to wording 


still 


point of the controversy, 
continues to be the Macy 
clause, now grown long as 
and small as to type, but 
appearing frequently at the bot- 
tom Macy ads. The present ver- 
sion: “The endeavor to sell its mer- 
chandise for at least 6 per cent less 
than it could if it did not sell exclu- 
sively for cash is the keystone of Macy’s 
price policy. We are not infallible, 
but we do our best te live up to this 
endeavor within the limits of NRA 
Shorter and more emphatic versions 
appear inside the Macy store itself. 
The Namm_ Store, in’ Brooklyn, 
headed by Major Benjamin H. Namm, 
arch-foe of advertisements that attack 
competitors or claim to undersell them, 


ot 


has been using a slogan, “Brooklyn 
ooks to Namm’s for savings.” At 
first it was written “Brooklyn turns 
to Namm’s for Savings,” but this was 
changed. In its revised form, accord- 
ing to Major Namm, it was approved 
by the Better Business Bureau ot New 
York, and approved intormally by 
Grover Whalen, chairman of the New 
York Retail Code Authority. It appeared 

Namm advertisements from last No- 
vember until early in May, when the 
News, the Journal and the New York 
Times, in which last-named paper the 
Namm copy had just begun to appear, 


declined to ac cept the slogan. 
S AYS Major Namm, charging un- 
WY fair discrimination: 

‘We notified the newspapers from 
the beginning that we would cheerfully 
vithdraw our slogan if other stores 
were requested to do likewise. We 
are strongly opposed to the use of all 
slogans. Our only justification for 
using the present slogan is that it is 





purely a defensive 


measure. 


“If we insist upon our slogan being 
carried, our copy will be refused and 
ve will suffer the loss of such con- 
tinuity of newspaper advertising as we 
seem entitled to in view of our invest- 
ment of almost five million dollars in 
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AD-VENTURES 
By ROBERT S. MANN ° 
ROOKLYN,” it seems, “looks to newspaper advertising alone during the 
Namm’s for savings”—insofar as past ten years 
t lool in the Brooklyn Eagle, the “| have discussed this controversy 
Times and the New York with various other merchants in New 

merica But insofar as it looks York and they all agree, except for a 

the New Yor tily News and the number of reasons which belong to the 

é York Journal, Brooklyn just particular period that we are passing 
eads the Namm advertisements. And through, the; ould, [ believe, join in 

the ve York Times it saw Namm’s a concerted effort to force newspapers 

st one d end this absurd discrimination in fa- 

In various of the Ne York news or of New York’s largest store, a dis- 

rs, Brooklyn and the other bor- crimination which has been going on 
s look to Macy's for 6 per cent for the past ten years. 
sal s t trom what the other “Evidences of this discrimination are 
stores charge, but from what Macy as follows \ year ago our store was 

ld have to charge if it sold for forced to withdraw its slogan ‘It Pays 
credit, as Bamberger’s does, for in- to Pay Cash, while Macy’s was _ per- 
st over in Newark. But perhaps mitted to continue its claim that ‘it 
Bamberger’s is not a good example. undersold by 6 per cent.” A few years 

r Macy controls Bamberger’s, and ago Gimbel’s was denied, for a matter 
ertain rival merchants will produce at of several weeks, the right to advertise 
a moment's notice evidence that on some that ‘Gimbel’s will not be undersold.’ 
articles Macy's advertised price has The same difficulty was encountered 
been only 1 or 2 per cent, or perhaps when Gimbel’s Basement Store tried 
wone at all, below the Bambe rger price. to make a general underselling claim oi 

All of which is a roundabout way of 10 per cent because it sold for ‘cash 
reviewing some of the background and carry.’ Bloomingdale’s also had 
oi a controversy which after years of difficulty, I believe, in getting one or 
irgument is still sizzling unabated in more of its defensive slogans accepted.” 
the New York retail field. + * 

Ihe controversy brought action this i Boy situation is not a happy one for 
week when the board of directors ot the newspapers. One executive con- 
he National Retail! Dry Goods Asso- cerned pointed out that the controversy 
c ‘iation voted to ask the National Re- has proceeded so far that the news- 
covery Administrator tu tighten up the papers are required to split hairs in 
retail code provisions regarding adver- determining what slogans to accept and 


what to reject. Said he: “If we per- 
mit a store to advertise that the public 
looks to it for savings, then some store 
will send in a slogan, ‘The public looks 
to us for 6 per cent savings.’ And if 
that should get by, which it wouldn't, 
some store would try to carry it further. 
“Regardless of what inferences the 
public may draw from the Macy slogan, 
at least the actual wording refers to no 
competing store. That is why the 
lacy slogan is permitted to run.” 


HE resolution of the N.R.D.G.A 
board of directors this week sought 


to have the word “inaccurately” elim- 
inated from Subdivision C, Section 1, 
Article IX, of the retail code, which 
now reads thus: 

“No retailer shall use advertising 
which inaccurately lays claim to a 
policy or continuing practice of gen- 
erally underselling competitors.” 


The insertion of the word “inaccur- 
ately” in this clause was one of the 
changes made in the code after the last 
public hearings had been held and before 
the code was promulgated. The N.R.D. 
G.A. resolution recorded objection to 
this change “without the approval and 
consent of the representatives of the re- 
tail interests who sponsored the code” 


and instructed the association officers 
“to bring this matter to the attention 
of the National Recovery Administra- 


tion and to request that the paragraph 
be restored to the original form.” 
lhe board also approved for submis- 


sion to the National Retail Code Au- 
thority two recommendations by the 
trade practice committee of the N.R.D. 
G.A. Sales Promotion Division. One 
of these would restrict prize contests 
irom creating unfair competition; the 
other would set up rules to govern 


statements about comparative prices. 


raged N. Y. AGENCY 
Ray Lillibridge, Robert Adamson, 
Karl K ‘euden and Stanley J. Quinn 
have formed an advertising and public 
relations business, known as Lillibridge, 
Adamson & Kitchen, 


at 565 Fifth ave- 
nue, New York City. For 25 vears 
Mr. Lillibridge headed a New York 
advertising agency. Mr. Adamson has 
been president of Petroleum Heat & 
Power Company. Mr. Kitchener. long 
a writer for the Sun and the Il orld, 
now represents Douglas Fairbanks in 
America. Mr. Quinn, also a former 
writer and columnist, was managing 
director of American Manufacturers’ 
I-xport \ssociation and ranteee 
auditor of the State of New York. 


for 
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BOSTON AGENCY NAMED 

& Wiswell, Inc., Boston 
has been appointed to handle 
the advertising account of The Lane 
Manufacturing Company of Watertown, 
Mass., makers of Babe-ease paper 
diapers. 


Chambers 
agency, 


NEW YORK AGENCY NAMED 

W. I. Tracy, Inc., New York, 
been appointed advertising agent ior 
Vogeler Bros., Inc., Newark, N. J., 
manuiacturers of Vogeler’s Mayon- 
naise, newspapers will used. 


has 


be 
MYERS AGENCY MOVES 

Willard G. Myers, advertising com- 
pany, has moved from 230 Park ave- 
nue to to 2018 RCA Building, Rocke- 
feller Center, New York, Telephone 
number is CIrcle 7-5572. 

ROCHESTER AGENCY NAMED 

Booth Bros. Co., Inc., Rochester, N. 
Y., has appointed Hutchins Advertising 
Inc., Rochester, N. *’., to handle 
its advertising, 


BANK ACCOUNT TO WILSON 

Edwin Bird Wilson, Inc., 120 Wall 
street, New York, has been appointed 
advertising agent for the Montclair 
Trust Company, Montclair, N. J. 


K. C. SMITH JOINS RAMSEY 
Kenneth Smith, for 14 years with 
Matteson Fogarty Jordan Company, 
Chicago, has joined the Chicago office 
of the L. W. Ramsey Co. 


ESQUIRE TO BURNETT-KUHN 
Esquire Magazine, Chicago, 
pointed Burnett - Kuhn 
Company, Chicago agency, 
advertising. 


has ap- 
Advertising 
to handle its 


REACH AGENCY ELECTED 
Chas. Dallas Reach 
Agency, Newark, N. | 
elected to membership in the 
Association of Advertising 


Advertising 
has been 
American 

Agencies. 


FOOD ACCOUNT PLACED 
The Broadcast Foods Company, Chi- 
cago, makers oi Broadcast Corned Beet 
Hash, has appointed Neisser-Meyerhoff, 
Inc., Chicago agency, to handle the 
account, 


ENOZ TO McJUNKIN 
McJunkin Advertising | Company, 
Chicago, is now directing the advertis- 
ing of Enoz Chemical Company, Chi- 
cago. 





AD TIPS 











Acorn Agency, 1270 Sixth 
York as secured account 
& Co., Cargo rum, New York. 
Ankrum Advertising Agency, 100 No. La 
Salle street, Chicago. Using newspapers 
on Numismatic Company, Chicago. 
Batten, Barton, Durstine & Osborn, 383 
Madison avenue, New York. Placing ac- 
count for the President Suspender Com. 
pany, Shirley, Massachusetts. 
H. W. Fairfax Advertising Agency, 19 
Ilas secured 
Company, Cham- 


New 
Shipman 


avenue, 
of 


East 47th street, New Yor 
account of Mondette 
pagne, New York. 
Ferry-Hanley 
OO Fifth avenue, 


«& 


Advertising 


\ t Company, 
New York. 


Placing or- 


ders with some New York newspapers 
for Ste. Pierre Smirnoff Fils, Inc., Vodka, 
New York. 

Jerome B. Gray & Co., 12 South 12th 
street, Philadelphia, Will make up lists 
during July and August for John Lucas 
& Company, Ine., Philadelphia, manu- 


facturers of 


ete, 


TEXAS 


Properly to cover this great State you must 
use the leaders: 


THE DALLAS MORNING NEWS 

THE DALLAS JOURNAL (Evening) 

THE DALLAS SEMI-WEEKLY 
FARM NEWS 


Published by the oldest business institution 
in Texas. 


JOHN B. WOODWARD, Inc. 


National Representatives 
New York Chicago Detroit San Francisco 


paints, enamels, varnishes, 








JS EK. Main s 
handling ae 


Company, § 


Hughes, 
Rochester 
for John Wites 
Sol, Leroy, 

w. H. H. 
nue New 
some New 
lisberger & 


x olff & Co. 
y Now 


Jones 


Hull & Co., 51 Madison 
York. Placing orders 
York newspapers for R 
Company, New York 

Dana Jones Company, Be ndix Bui 
Los Angeles, Calif. Will make up 
during June for the Morex Remedy ( 
pany, Angeles. 

Phillips, Lennon 
avenue, New York 
Louis Meyer & Son, 

Lord & Thomas, 
New York acing accounts for f 
jois, Inc., Java, Manon Lescaut, Ka 
Evening in Paris, France and Bar 
Gould cosmeties, New York. 

Earle Ludgin, Ine., 180 North Michi 
avenue, Chicago. Will make up 
during June for the Clinton Carpet ( 
pany, Chicago, manufacturers of 
rug and carpet cushions 

Neisser-Meyerhoff, Inc., 400 
gan avenue. Issuing orders 
pers on Sherland and 
Chicage 

William H, 
son avenue, New 
for Tastys In 
ton, N. J 

Charles Dallas Reach, 
Newark, J “lacing 
New York newspapers for the Ca 
Engineering Corporation, New York 

Kyder & Ingram, 37 17th street. | 
land, Calif. Will make up lists dr 
June for the California Nursery 
pany, Niles, California 

Schwimmer & scott, 7 E. W 
drive, Chicago. Using list of newspa 
on Aleazar Hotel, Chicago. I 

United States Advertising 
612 North Michigan avenue, Chicg 
Now placing account for the Chicago 
dianapolis & Louisville Railroad, Chig 


Los 
& Co., 420 
Placing ac b 
gloves, New Yx¢ 
Inc., 247 Park ave 





No. ¥ 
to ne¢ 
Lorraine 


Kankin Company, 342 ) 
ork Placing a 
ust, , Gin and Candy 

30 Clinton s 
orders with s 





Corpora 











Venable Brown Company, 211 East: 
street, Cincinnati, Ohio Will make 
lists during June for the Visitor Saf 


Equipment Company, Ine., Tonawa 
N manufacturers Mak-Ur-Own 
Tabs. Victor Safes and Rand Vis 





hquipment 


Easy Molding Certifii 
would have saved 


this EXPENSE 


‘The molding machine needs 


reports the stereotype 
that 


building,’ 


foreman “and practic 


means a trade in. 


“No, 


so fast. 


it shouldn’t have worn 

It’s the squeeze we be 
these mats. While weé 
about it, [ think I'll order a 
of Certified Mats. They mold 
a lot less pressure and some oft 


to give 


friends are getting great results ¥ 
them.” 


For dependable stereotyping & 
Certified Dry Mats, made in 
U.S.A. 


CERTIFIED DRY M1! 
CORPORATION 
New York, ¥.! 


340 Madison Ave., 
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Advertising Agencies 


NEW AGENCY COUNCIL 
FORMED BY FOUR-A 


Southern Division ~ Split Between 
Western and New “‘Atilantic’’ 
Groups—All Council Of- 


ficers Announced 





Establishment of a new. regional 
council of advertising agencies, to be 
known as the Atlantic Council, and elec 


tion of new officers for the four coun- 
cils for 1934-35 were announced this 
week by John Benson, president of the 


\merican Association of Advertising 
Agencies. ’ ; a 

The new Atlantic Council includes 
the old Philadelphia and Baltimore 


council and the eastern hali of the for- 
mer Southern Council. The latter 
council is abolished, the western half 
going to the Western Council. New 
ofticers of the several councils are 

New York Council: Chairman, F a 
erick C. Bruns, Federal Advertising 
Agency, Inc., New York; vice-chair- 
man, Paul Cornell, Geyer-Cornell Co., 
Inc, New York; and secretary-treas- 
urer, E. O. Perrin, McCann-Erickson, 
Inc. New York. 

New England Council: Chairman, 
Maurice M. Osborne, Maurice M. Os- 
borne, Advertising, 3oston;  vice- 
chairman, J. L. Lavin, Lavin & Co., 
Inc. Boston; secretary-treasurer, Her- 
bert T. Hand, Batten, Barton, Durstine 
& Osborn, Inc., Boston. 

Atlantic Council: Chairman, Law- 
rence I. Everling, The Richard A. 
Foley Advertising Agency, Inc., Phila- 
delphia; vice-chairman, C. Harold Mar- 
ston, Geare-Marston, Inc., Philadelphia ; 
secretary-treasurer, Florence M. Dart, 
The Simpers Company, Philadelphia. 

Western Council: Chairman, M. 


Blair, J. Walter Thompson Company, 
Chicago: vice-chairman, Z. L. Potter, 
Erwin, Wasey & Company, Ltd., Chi- 
cago; secretary-treasurer, mM. . 
Needham, Needham, Louis & Brorby, 
Inc., Chicago. 





PLAN $5,000,000 FUND 

Preliminary plans for coordinated ac- 
tivity by five southeastern states for 
spending $5,000,000 in a cooperative 
community advertising campaign to in- 
crease tourist travel and industrial de- 
velopment were laid at a conference in 
Charlotte, N. C., May 17. Howard 
Coffin, Sea Island, Ga., industrialist and 
resort operator, was elected chairman 
i the movement’s advisory committee. 
W. S. Lee, Jr., Charlotte, presided and 
was elected chairman of organization 
committee. Governors of each of the 
states concerned with movement and 
heads of civic, commercial and other 
promotional organizations were invited 
to attend a meeting at Sea Island late 
in June for the purpose of developing 
the policy of coordination. 


BUICK COLOR PAGE ON COAST 
The Buick Automobile Company made 
arecord in being the first major auto- 
mobile concern to use a page advertise- 
ment in four colors in the independent, 
locally-owned Sunday newspapers of the 
Pacific Coast. On May 27 the Sunday 
magazine sections of newspapers com- 
prising “Associated Newspaper Color 
group will carry a page in four colors 
announcing the new Buick. The copy 
Shows a car in dark blue, with back- 
‘round of orange-red, with lettering in 
white, black and yellow. The adver- 
sing was planned ‘and released through 
Detrv it office of the Campbell-Ewald 
C mMpany. 


DOREMUS AGENCY NAMED 
A. P. Hotaling & Co., San Francisco, 
Ne and liquor distributors, has ap- 
vmted the San Francisco office of 
Yoremus & Co., Ltd., as advertising 
unsel. Frank Kihm, formerly adver- 
‘ing manager of the Anglo-California 
ational Bank, San Francisco, has 
ined that agency’s staff as an account 
ecutive, 





Editor & Publis 


NEW PINEAPPLE CAMPAIGN 


Coast Firm Using 41 Newspapers and 
Color Advertisements 
\ four-month special summer adver- 


tising campaign tor canned Hawaiian 
pineapple \ tz 1 May 25 by the 

apple was started May <> by the 
Pineapple Producers’ Cooperative As- 
sociation, Ltd., San Francisco, using 


41 newspapers in 33 key markets from 
coast to coast, a full color page sche- 
dule and additional large space copy in 
The American Weekly, outdoor postings 
in 44 metropolitan centers and several 
trade journals in the grocery field. 
The winter advertising campaign in 
national magazines and trade journals 
ended in April. 

Sliced pineapple will be featured in 
all copy, with the theme built around 
“Canned Hawaiian Pineapple for Sum- 
mer Energy.” Copy also will lay spe- 
cial stress upon the value of pineapple 
for hot weather diets. 

Large space advertisements will ap- 
pear regularly on Friday food pages of 
newspapers, and coast to coast outdoor 
postings will begin early in July. 

The advertising is directed by San 
Francisco office of the J. Walter 
Thompson Company. 


AGENCY REORGANIZED 
(Special to Eptror & Pusiisner) 

MONTREAL, May 21.—Complete reor- 
ganization of the Desbarats Advertis- 
ing Agency, which has a record of 
more than 40 years in its field, is an- 
nounced. The new company is headed 
by E. Desbarats as president. E. A. 
Goodeve, formerly of A. McKim, Ltd., 
and other Canadian companies, joins 
the organization as vice-president and 
general manager. E. W. Desbarats has 
been appointed secretary, and Duncan 
Desbarats will remain with the com- 
pany as account executive. The former 
Montreal personnel is retained. A new- 
comer to the firm is Leo Lamothe as 
account executive. Mr. Lamothe has 
been associated with Quebec newspapers 
more than 18 years. New quarters 
have been taken at 1184 St. Catherine 
street west. 


NEW AGENCY ORGANIZED 

Harris-Kaufman-Serwer is a new 
advertising agency with offices at 366 
Fifth avenue, New York. The prin- 
cipals of the agency are Clinton G. 
Harris, Frank H. Kaufman and Harry 
Serwer. Mr. Harris and Mr. Kaufman 
were formerly associated with The 
Merchandise Manager magazine, as 
editor and advertising director, respec- 
tively. Mr. Serwer has spent 15 years 
as advertising agent and merchandising 
counsellor. 


WATERS FIRM INCORPORATES 

At the corporate meeting of Norman 
D. Waters & Associates, Inc., adver- 
ag and merchandising specialists, 

New York, which was held May 21, the 
following were elected officers: Nor- 
man D. Waters, president; Charles 
Henry Weissenbach, vice-president; 
H. L. Waters, treasurer; and H. Mal- 
colm Eiseman, secretary. 


GOULD JOINS GOULSTON 


E. J. Goulston, president, Goulston 
Company, Inc., Boston agency, has an- 
nounced the appointment of Harry S. 
Gould as account executive. In addi- 
tion to 15 years as publisher’s repre- 
sentative with Julius Mathews Agency 
and Paul Block Associates, Mr. Gould 
has for the last six years been active in 
the electric appliance industry. 


og’ ACCOUNT TO N. W. AYER 

A. Chapeos Mangueira, of Rio de 
seer 3razil, manufacturer of men’s 
hats, has placed its advertising account 
with N. W. Ayer & Son, Inc., Philadel- 
phia. 


OPENS ADVERTISING OFFICES 

Fred Zabel Advertising Company has 
opened offices at 230 N. Michigan ave- 
nue, Chicago. 


her for 


May 26, 


1934 


PUSHING CHEVRON D’OR 


l‘ranklin Baker, Jr., former president 
of the Franklin Baker Company and at 


present a director of the General Foods 
Corporation, has become head of the 
Baker Products Company, which has a 
large winery at Orlando, Fla., for the 
production of Chevron D’Or, a new 
Orange Sauterne which is now being 
marketed throughout the country. This 
product is being distributed by a sepa- 
rate unit, the Baker Wines and Spirits 
Corporation, which is headed by El 
bridge Adams, as president, and whose 
directors include Mr. Baker, Mr. 


Adams, Charles A. Blackwell and Ralph 
C. ¢ ‘oburn. McCann-Erickson, Inc., 
New York, is the advertising agency. 





STARTS RURAL CAMPAIGN 


Believing that general conditions in 
the small towns and farming areas have 
greatly improved, the National Enamel- 
ing & Stamping Company is launching 
a comprehens Sive advertising campaign 
in farm papers on kerosene stoves, 
kitchen utensils and other items. The 
development of the advertising has been 
under the direction of E. K. Lucas, ad- 
vertising manager, and Reincke-Ellis- 
Youngreen & Finn, Chicago adv ertising 
agency. A few women’s magazines are 
being used for certain products. 


NEW JOB FOR STELLE 


B. Weston Stelle, formerly with F. 
Wallis Armstrong Company, Phila- 
delphia, has joined B syren-Weil-Weston, 
Inc., Philadelphia, as vice-president and 
account executive. Mr. Stelle was with 
N. W. Ayer & Son, Inc., for several 
years and prior to that he conducted his 
own agency in Lancaster, Pa., and 
Phitadelphia. 


BEAUMONT & HOHMAN SHIFTS 


Nelson Carter, formerly with the San 
Francisco office of Beaumont & Hohman, 
national advertising agency, has been 
transferred to the Omaha office of that 
organization in the World-Herald build- 
ing as account executive. Allen Dow, 
formerly with the Seattle office of 
Beaumont & Hohman, has been trans- 
ferred to the San Francisco office. 


FOUR ACCOUNTS TO BOTT 

The Bott Advertising Agency, Inc., 
Little Rock, Ark., has been appointed 
by the following firms to direct their 
advertising: Dewoody Manufacturing 
Co., Pine Bluff, Ark. (Mexican heat 
powder); American Handle Company, 
Jonesboro, Ark.; Kot-Kamper Co., 
Little Rock, Ark., and the Apparatus 
Design Company, Little Rock, Ark. 


BEER CAMPAIGN STARTED 


The Golden West Brewing Company, 
Oakland, Cal., has released its summer 
advertising campaign for Golden Glow 
Beer, using schedules in a large list of 
California newspapers, approximately 
twice as many as were used in last 
year’s first campaign. The advertising 
is under direction of Emil Reinhardt, 
Oakland advertising agency. 


ADDS TWO ACCOUNTS 


Badger & Browning, Inc., Boston, has 
been appointed to direct the advertising 
of the McLaurin-Jones Co., Brookline, 
Mass., maker of gummed papers. Unity 
Feeds, Inc., of Boston, poultry, dairy 
and livestock feeds, has also placed its 
account with this agency. 


WINE ACCOUNT TO GOTHAM 


Schroeder Bros., Inc., of New York, 
importers of fine wines and spirits, are 
placing advertising in newspapers of the 
Met a ttan New York area through 
the Gotham Advertising Company, New 
York. 


WILLIAM JAMESON TO GARDNER 

The account of William Jameson 
Irish Whisky—McKesson Spirits Com- 
pany, distributors—has been placed with 
the Gardner Advertising Company, New 
York office. A national campaign for 


this brand will be inaugurated. 


S. E. ADVERTISERS TO MEET 


The first annual convention of the 
Southeastern Advertising and Publicity 
Conference will be held May 28, 29 and 
30 at the Miami Biltmore Hotel, Coral 


Gables, under the sponsorship of the 
Fourth District of the Advertising Fed- 
eration of America. Advertising men, 
publishers and representatives i the 
aie arts in 14 Southern states have 
been invited to attend. The principal 
topic will on the “Development of 
the Resources of the South through 
Advertising and Publicity.” Plans tor 
combining Florida, Georgia and Ala- 
bama in one district will be discussed 
at the meeting. The coaference takes 
the place of the annual convention ot 
the Fourth District, which includes only 
Florida. Gilbert Hodges, of the New 
York Sun executive board and chatr- 
man of the A.F.A. board, is expected 
to address the conference. 


be 


TO CONTINUE MEDIA WORK 

Miss Edith Whitlock, at present on 
leave of absence after serving 
buyer for Pedlar & Ryan, Inc., New 
York agency, will be associated with 
Max Hacker, newly appointed director 
of media and space-buying for that 
agency, upon her return. This was 
stated at the agency in amplifying the 
announcement of Mr. Hacker's appoint- 
ment. 


SONOTONE CORP. APPOINTS 

Sonotone Corporation, New York, 
maker of the Super Sonotone Bone Con- 
duction Hearing Aid has appointed Top- 
ping & Lloyd, Inc., New York, as its 
advertising agency. Newspapers and 
magazines will be used for rest of the 
1934 advertising program. 


LIVINGSTON AGENCY NAMED 


The Leon Livingston Advertising 
Agency, San Francisco, has been named 
advertising counsel for the Wine Prod- 
ucts Company, San Francisco, manufac- 
turers of Old Smoothie, Checker Board, 
Collegiate and Royal Corps gins. 


as space 


NEW AGENCY AT RACINE 

A new advertising agency known as 
the Globe Advertising Service has been 
formed at Racine, Wis. The proprietor 
is A. Smith; treasurer, H. Patton; 
space buyer, B. E. Steinman; produc- 
tion manager, A. Schmidbauer. 


NEW MEARS ACCOUNT 
The Greater New York-New Jersey 
Milk Institute, Inc., consisting of 114 
wholesale and retail milk distributors 
in the metropolitan area, has appointed 
Mears Advertising, Inc., New York, to 
handle its advertising. 


WARNER GOES TO JAPAN 
Mason Warner, Sr., president of 
Mason-Warner Co., Inc., Chicago ad- 
vertising agency, left last week on a 
15-weeks’ trip to Japan, Hawaii and the 
Philippine Islands. 


TAKE ADDITIONAL SPACE 


Bryant, Griffith & Brunson, Inc., pub- 
lishers’ representatives, have taken ad- 
ditional space at 230 N. Michigan ave- 
nue, Chicago, it was announced this 
week. 


F. J. KIVLAN ADVANCED 
Frank J. Kivlan, who has been as- 
sociated with Kelly, Nason & Roose- 
velt, Inc., New York agency, for the 
last year, has been elected a vice-presi- 
dent. 


OPENS CHICAGO OFFICE 


Al Paul Lefton Company, advertising 
agency with headquarters at Phila- 
delphia, has opened a Chicago office in 
the Tribune Tower with Ray Nelson in 
charge. 


USING DAILIES IN 61 CITIES 
All daily newspapers in 61. cities will 
carry advertising for local automobile 
shows to be staged by General Motors, 
June 2 to 9. 
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STREET BOYS ‘STRIKE’ 
IN CLEVELAND 





Changes in Time and Elimination of 
Some Editions Followed By 
Riots, Destruction of 
Bundles 
(Special to Epiror & PuBLisueEr) 
CLEVELAND, ©., May 22—A_ newspa- 
per boys’ “strike” occurred here last 
Sunday night, when the Cleveland Plain 
Dealer shitted early edition time from 
10:45 to midnight. At the same time 


Plain Dealer 
and executives of the Press 
afternoon dailies, became et- 
lective provi that some editions of 
these papers eliminated and that the 
first editions not sale until 
10:45 ain 

Ihe Plain Dealer 
number of “hustlers” 
the bull dog edition 
the change ot 
papers, the 
(.roups o1 


agreement between the 
Management 


ind News 


an 


be placed on 





shift curtailed the 
required to handle 
Protesting against 
edition time on all three 
refused to handle them. 
seized many bundles ot 


boys 








Sunday ht’s first edition of the Plain 
Dealer 1 destroyed them. On Mon- 
lay morning hardly a boy could be 
tound selling any of the three papers. 

In some cases loys who persisted in 
trvi to make sales were assaulted. 
Several arrests were made by the police 
and one man was slashed in an affray. 
\t one prominent uptown street inter- 
section several hundred Plain Dealers 
were destroyed. A) score ot arrests 
were made. 

Monday a delegation of boys visited 
the city hall to complain to Mayor 
Harry L. Davis and Safety Director 
Martin |. Lavelle. Thev asserted they 
had been clubbed by policemen when 
they trv dissuade newspaper ven- 
1 lit papers. Both offi- 

unch. Chief of Police 





had 


owitz denied police 














vs and said policemen 
simply dispersed gangs who seized and 
tore up Newspapers when they were de- 
t orners 
) ved have no recognized 
union. During the past few weeks 
efforts have been made to form a union 
that t he acceptable to the A. F. 
L.. but probably not more than hali a 
hundred boys joined the organization. 
The trouble, while involving a labor 
lispute, cannot le called a strike. The 
hovs have made no demands unon the 
publishers increased allowances on 
papers sold. In iact, the changes in edi- 
tion times lett many boys without news- 
papers to sell Street sales Monday 
and Tuesday were few and in most in- 
stances policemen guarded boys who 
actually sold papers 
Newspaper routes were not involved 
and papers were sold as usual from re- 
cognized stands in stores, hotels and 


elsewhere. 
The Press and News eliminated two 
early editions and one baseball edition. 
Under the new setup the Plain Dealer 
is the only paper sold on the streets up 
to 10:43 a. m. 
The unusual situation caused 
comment as any 
he several weeks 
Cleveland 
Several hundred 


as much 
regular strike during 
of labor troubles in 





Yellow Cab drivers 
are still on strike. About 2,000 gas sta- 
tion workers have returned to work and 
are negotiating working hours and wage 


scales with their employers. Several 
other small strikes continue to furnish 
news. 


\ reign of vandalism has spread over 


the city and Tuesday 85 extra policemen 
dratted tor service during the gas sta- 
tion tie-up were called back to duty. It 


is estimated that window smashing, 
property destruction and other forms of 
val idalism have caused a loss of several 
hundred thousand dollars in recent 
onths and all the newsnapers are de- 
manding that Mayor Davis suppress this 
form ot Chiet of Police 
Matowitz publicly admitted his men 
cannot cope with the vandals. 
Newsboys Tuesday beg: nm posting 
large placards about the city’s promi- 
nent street corners. Some of these bore 


lawlessness. 


& Publisher 


Editor 


the words: “Why Does the 
ployment Agencies Employ 
Ten Times What We Get? 
Patronize Plain Dealer, 
News.” 
Others read 
We Must 
newsboys 
mothers 


City Em- 
Scabs at 
Do Not 


Press and 


“We Can Not Starve; 
Strike.” Still others -stated 
are “ashamed to tell their 
what they earn.” 





AUDIT BUREAU 


Members Will Observe 


at October Convention 
(Special to Ep1tor & PUBLIsiieR) 

Cuicaco, May 21—Tloday marks the 
20th anniversary of the adoption of 
constitution and by-laws of the Audit 
Bureau of Circulations. 

When the Bureau 
their annual convention 
ber, a celebration of this 2Uth milestone 
will be appropriately observed as the 
foremost example of an industry reg- 
ulating itself, for the good of all, with- 
out governmenté i ad. ©. C. Hara, 
A.B.C. managing director, told Eprror 
& PUBLISHER: 

“Those who have come into the ad- 
vertising and publishing business within 
the last 20 years cannot fully realize 
what a change this practical coopera- 
tion has meant to the business,” com- 
mented Mr. Harn. “Only those who 
were in the business of buying or sell- 
ing advertising prior to 20 years ago 
can appreciate present conditions and 
what the Audit Bureau means.” 


TO AWARD 10 N. Y. TRIPS 
The Charleston (W. Va.) Gasette 
conducting a carrier subscription 
whic started May 15 and 
June 5 in which 10 trips to 
New York, are being offered as prizes. 
The winners will leave Charleston on 
June 15 by automobile and will re- 
main in New York an entire week. 
One of the teatures of the trip will 
be the selection of two carriers from 
the 1} winners tu represent the daily 
in the carrier sales contests at the In- 
ternational and the Interstate Circula- 
tion Managers’ conventions. The se- 
lection will be made Iry A. Pruett, 
Jr., circulation manager of news- 
paper and C. H. Kob rts. 


COACHES’ WRITING LIMITED 


IS 20 


Anniversary 


members hold 
here in Octo- 


is 
contest 
closes 


H. 
the 





3ig Ten football coaches are pro- 
hibited from writing for newspapers 
during the football season, it was an- 
nounced this week, following a meet- 
ing of conference faculty representa- 
tives in Chicago May 19. The coaches 
were also barred irom lending their 
names to commercial endorsements. 
Although the coaches are prevented 


from making commercial endorsements, 
they can develop equipment and use 
their names on it. The regulation on 
sports writing bars a coach from doing 
newspaper articles during the football 
season, but not at other times, thus 
permitting magazine articles. 


TRIBUNE ISSUES MAP 

The Chicago Tribune 
tributing Chicagoland road maps, 
featuring the 40-mile radius from Chi- 
cago’s loop and including an area ex- 


again dis- 


is 


tending 125 miles from the city, touch- 
ing Grand Rapids in Michigan, Madi- 
son in Wisconsin, Peoria and Bloom- 


ington in Illinois and LaFayette in In- 
diana. 
HAS FISHING CONTEST 

The Buffalo (N. Y.) Evening News 
is conducting a fishing contest open to 
all anglers in Buffalo and Western New 
York, and which closes Nov. 30. Cy 
Kritzer receiving entries. All fish 
must be taken om rod and reel, and each 
entry must be accompanied by an affi- 
davit. 


is 


USED LARGE SPACE 


The Paterson (N. J.) Merchants 
Association’s third annual three-day 
sales event was marked by six full page 
ads in the Paterson Call and Paterson 
News and full-page and half-page ads 
in 16 suburban dailies and weeklies. 


for 26, 1934 


May 


PLANNING EUROPEAN TOURS 

Four European tours are being ar- 
ranged by three Quebec newspapers tor 
this summer, two of them by the same 
newspaper. On June 30 two groups 
under the auspices of L’Evenement, 
leave for Europe. One group will visit 
London and England, and return in 
three weeks, while the second group, 
visiting England, France, Belgium, 
Germany and Italy, will return about 
six weeks later. Later on July 14, a 
third party under the Quebec Chron- 
icle-Telegraph will sail for a motor trip 


through England and Ireland. The 
fourth party, sponsored by L’Action 
Catholique, will sail at the end of July, 


returning with the French delegates to 
the Tercentenary celebration at Gaspe 
in August. 


CARRIER WINS SCHOLARSHIP 


James D. D’lanni, who for the past 
six years has handled a route for the 
elkron = (QO.)  Beacon-Journal, — will 
graduate from Akron University, this 
year and will continue his studies of 
organic chemistry in the University of 
Wisconsin under a scholarship recently 
awarded him. He plans to obtain his 
master’s degree and then continue grad- 
uate work until he obtains his Ph.D. 
degree. 





SPONSORED SALES DAYS 
The Sheboygan (Wis.) Daily Press 
cooperated with local merchants in pre- 
senting a Sheboygan May Days, May 


17-10, and issuing a special advertising- 
news section which was distributed to 
about 30,000 homes. To climax the 
sales event the Press staged a May 
Day parade contest with about 1,000 


children taking 
more than 60 
best entries. 


part in competition for 
prizes awarded for the 


OFFERING CHICAGO TRIP 

A three-day trip to the Chicago 
World's Fair is being offered by the 
Terre Haute (Ind.) a to 
agents and carriers who obtain 20 new 
subscribers for either paper. The 
dailies have also arranged to publish 
a complete course of piano instructions, 
consisting of 24 and one 
son each week, beginning with the 


27 issue. 


les- 


May 


lessons, 


ANNUAL CHARITY SHOOT 

The San Francisco Chronicle spon- 
sored its annual charity shuot, May 20, 
at West Alameda grounds of the Golden 
Gate Gun Club. A long list of tro- 
phies were offered to winners, and prof- 
its of the shoot were divided between 
the San Francisco Boys’ Club, Coium 
bia Park Boys’ Club, San Francisco 
Y. M. C. A. summer camp and Boy 
Scouts’ week-end camp. 


SYNDICATING OLD WOODCUTS 


A series of pictures from the old 
Police Gazette and other publications is 
being distributed by the Register and 
Tribune Syndicate, Des Moines. The 
pictures, which were considered risque 
in their day—from 1870 to 1900—are 
the woodcuts now compiled in the book 
“Sins of America.” 


SUBSCRIPTION DRIVE 

The Terre Haute (Ind.) Daily News 
is conducting a subscription contest in 
which it offering $2,500 in cash 
prizes. A Salesmen’s Club has been 
formed and the drive will end July 14. 
Contestants will be paid 10 per cent on 
all advertising and 20 per cent on sub- 
scriptions. 


is 


HELD POTATO PARTY 
The Asheville (N. C.) Citizen and 
Times sponsored a “potato party” to 
raise provisions for distribution to the 
needy by the Salvation Army of Ashe- 
ville. Admittance to the entertainment 
provided was one or more potatoes. 


FARM PAGES ADDED 


The Albany (N. Y.) Knicrerbocker 
Press has added two farm pages in its 
Monday morning issues and Joseph D. 
Eddy has been appointed farm editor. 


N. E. CARRIER TEAM NAMED 

With more than 600 newspaper execu. 
tives and newspaperboys present at th 
carrier sales teams contest in the Nort 
High School Auditorium, Worcester 
recently, Albert Sostilio and Joseph Mil. 
ford, of the Newton Center, Mass., o 
tice of the Boston Herald and Traveler 
were named champions of the carrie 
teams of New England when they de 
feated the Worcester (Mass.) Pos 
team by a single point, scoring 247 oy 
of a possible 300 points. The winner; 
will compete in the national champion. 
ship to be held in New York, June 19. 
21, during the International Circulatign 
Managers’ Association conventipn 
the Hotel Pennsylvania. Harold Sloa, 
circulation manager of the Worcester 
Post, and Karl Hall, circulation map. 
ager of the Boston Herald-Traveler 
were in charge of the contest. 


CARRIERS WIN TRIPS 

Successful carriers in a six-week cir 
culation and service contest conducte 
by the Hollywood (Cal.) Citizen-New 
will be rewarded with trips to Sz 
Francisco and Catalina Island. Tk 
contest was conducted on a -speedw: 
plan, points awarded for new subserip 
tions and good service mp th 
contestants, while complaints and short 
ages on collections retarded them. Th 


four leading carriers, Bob Green, Cli 
ford Drake, Don Gamble and Clar 
Lathrope, who obtained the large: 


number of subscriptions, will be take 
to San Francisco June 2. A group 
46 others will have a two-day tript 
Catalina, May 26 and 27 


PRESENTED SERVICE AWARD 


The New Orleans (La.) Tim 
Picayune Loving Cup for 1932, awarde 
distinguished unselfish service to Ne 


Orieans, was won by Thomas Franc 
Cunningham for his “unceasing and w 
tiring” efforts of a quarter of a cer 
tury in making a reality of his drea 
oi a bridge across the  Mississip; 
River at New Orleans. The cup 


awarded annually by a committee 


outstanding business men. 








DAILY 77 YEARS OLD 

The Council Bluffs (la.) Nonpare 
observed its 77th birthday May 2 } 
publication of a brief item of the fac 
\V. W. Maynard and A. D. Long wer 
the publishers and editors when tk 
paper was first established. Later Mr: 
Maynard sold his interest to W. $ 
Burke, who changed the paper from: 
weekly to a daily 


RAN LOCAL SERIAL 
The Jiashingtoen (Ind.) Jemoer 
recently concluded an advertising a 
circulation campaign during which th 
paper used advertising similar to circ 
advertisements announcing the public 


tion of a 21-chapter serial story. “New 
Flash,” written by Dick Backes, of the 
staff, which was copyrighted. Th 


story centered around local people 
events. 


RAISED FUND FOR POLICE 

\ campaign for public 
has just been closed by the St. Pa 
Dispatch and Pioneer Press, resultit 
in the purchase of four Thompson st 
machine guns and_ nine bulletpro 
vests to equip the St. Paul police @ 
partment in its war against gangste 
The sum of $2,100 was raised. 


subscript! 


CARRIERS COMPLETE TRIP 
Fifteen carriers of the Green 
(Conn.) News-Graphic, winners 1! 
contest, recently returned from a thre 


day educational tour of New Yot 
Philadelphia, Washington and Mot 
Vernon. John M. Kearns, circulate 


manager, chaperoned the group. 


SPONSORED GOLF CONTEST 


The Oakland (Cal.) Tribune sp 
sored its third annual high school g 
championship tournament, May 19, 4 
the Sequoyah Country Club, with nt 
high school teams contesting for 
phies offered by that newspaper. 
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FRATERNITY RECORDS 
DESTROYED IN FIRE 


Sigma Delta Chi Members Asked to 
Forward Their Data to Executive 
Secretary—James C. Kiper 
Succeeds Bates 


(Special to Epttor & PuBLisHER) 

Cuicaco, May 22—An appeal was 
broadcast to members of Sigma Delta 
Chi, professional journalistic fraternity, 
here today by Albert W. Bates, retir- 
ing executive secretary, urging them to 
save any booklets, dues bills, corre- 
spondence, copies of The Quill, and any 
and all materials connected with the 
jraternity. Almost all records of Sigma 
Delta Chi National Headquarters were 
destroyed in the Stock Yards fire of 
May 19. . ; 

Bates, who had just before the fire 
resigned as executive secretary of the 
fraternity, director of the Personnel 
Bureau and business manager of The 
Quill, was instructing his successor, 
james C. Kiper, in his duties shortly 
before the fire broke out. They were 
able to remove from the building a few 
of the fundamental membership and 
financial records, but all other materials 
had to be stored quickly in a fireproof 
yault. This vault, like hundreds of 
other so-called fireproof structures, was 
like paper before the blow-torch heat 
of the Stock Yards flames. All corre- 
spondence files, typewriters, rituals, 
office equipment and supplies of all 
kinds, many record books, histories, 
convention legislative records and rec- 
ords a succession of national officers 
have spent 25 years in accumulating 
were all destroyed in less than 10 
minutes. 

The fraternity will be forced to re- 
build from the membership and financial 
records Bates and Kiper carried from 
the building. 

The Headquarters offices continue to 
be located, at least temporarily, in the 
Union Stock Yards, in a corner of the 
gutted Live Stock National Bank. 
Bates, who was to have taken over his 
new position with Swift & Co. on May 
26, will delay his starting time until 





the rebuilding work has been com- 
pleted. 
The Personnel Bureau of Sigma 


Delta Chi will meanwhile continue to 
serve employers with little or no inter- 
tuption, Registrants are being asked 
to send in immediately for new registra- 
tion forms. Some delay may occur in 
the mailing of the June issue of The 
Quill, pending purchase of new equip- 
ment and making of new stencils. 

Mr. Kiper, of Boonville, Ind., who 
began his duties this week as national 
executive secretary of Sigma Delta Chi, 
Was graduated from Indiana University 
in 1932, and while doing graduate work 
there during the past two years he has 
held the position of assistant to the 
dean of men. He was president of the 
Indiana Chapter of Sigma Delta Chi 
and served as editor of the Indiana 
Daily Student. 





CHICAGOANS COPY APPEARS 


World’s Fair Promotion Group Spends 
$9,000 in Newspapers 
(Special to Epttor & PusiisHeEr) 

Cuicaco, May 21—As announced in 
the May 19 issue of Epitor & Pup- 
LISHER, Chicagoans, Inc., a civic com- 
— Organized by Mayor Kelly to 
Oost Chicago and the World’s Fair, is 
pestsing newspaper copy this week to 
30 dailies in the middle west and south, 
announcing the nation-wide radio pro- 
fram over CBS May 25, the night be- 
ore the opening of the 1934 Century 
Ol Progress, 
q bp 100-line copy will appear May 25 
Nd again June 1, when another national 
radio broadcast will be featured over 
NBC network. Talent on the May 25 
_ June 1 broadcasts, sponsored by 
os Chicagoans, is being donated by na- 
{ ma advertisers in the interests of the 
air and Chicago. 


About $9,000 is being spent in news- 
Paper copy, 


Editor 





STATE-WIDE GUILD BEING 
FORMED IN OKLAHOMA 


(Continued from page 12) 











tor at A. & M. College, Stillwater, was 
chosen secretary-treasurer. 

The constitution of the state organi- 
zation provides that it will be temporary, 
pending action of the American News- 
paper Guild toward permanent national 
organization. A meeting for permanent 
organization is required to be called 
within 30 days after the national guild 
convention in St. Paul in June. Any- 
one eligible for national membership 
is eligible for state membership. State 
dues have been set at 10 cents a month. 


GUILD FORMING IN CHICAGO 


L. C. Graham Named Temporary 
Chairman—General Meeting June 3 
(Special to Eptror & PuBLisHeEr) 

Cuicaco, May 21—Chicago news- 
papermen are organizing a local chapter 
of the American Newspaper Guild, 
Epiror & PUBLISHER learned this week. 
L. C. Graham, Chicago Daily Times, 
has been chosen temporary chairman 
and Fred Meyers, United Press, tempo- 
rary secretary. 

The local chapter will hold a general 
organization meeting here on the even- 
ing of June 3, at which time several of 
the national guild officers will attend, 
enroute to the first annual guild con- 
vention in St. Paul. ; 

It is understood the local group is 
drafting a constitution that is decidedly 
different from that of the New York 
City Guild, whose constitution has been 
the general pattern from most other 
guild chapters. The Chicago chapter 
constitution will not be a “defensive 
document,” according to Tom Grause, 
United Press, chairman. It will stress 
the professional aspects of the guild 
more so than the working conditions of 
news writers. 

Permanent officers will be chosen by 
the local group at the June 3 meeting. 





Convention Delegates Named 
(Special to Epttor & PuBLIsHER) 

Wasuincton, D. C., May 23—The 
Washington chapter of the American 
Newspaper Guild has elected three dele- 
gates and four alternates to attend the 
national convention of the Guild at St. 
Paul, June 4-8. 

The delegates are Daniel A. de 
Souza, Evening Star, president of the 
Washington chapter; Robert M. Buck, 
Daily News, and Louis Heath, U. P. 


Grand Rapids Guild 


The Grand Rapids, Mich., branch of 
the American Newspaper Guild has 
been organized with 14 members. Tem- 
porary officers are: President, John M. 
Kelly ; vice-president, Russell C. Land- 
strom; secretary, Carleton Cady; treas- 
urer, Eugene F. Williams; other mem- 
bers of the executive committee, J. 
Francis McCarthy, Laurence F. Jessup 
and Alta Lawson. 




































«‘Never 


slow down!” 


says the 









Autopaster 
to the Press. 
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NEW LOW 
RATES 


ON ELECTROTYPES 
STEREOS ano PLATES 





Effective immediately Railway Express announces a reduction 
in shipping costs of stereos, electrotypes and advertising and 
illustrating plates from 35c minimum to 25c minimum! 

Many advertising agencies, publishers, engravers and electro- 
typers are specifying Railway Express because this nation-wide 
service means RUSH all the way from pick-up to delivery. 
Railway Express delivery service knows no closing hours and 
promises delivery nights and Sundays included. 





ELECTROS e STEREOS e ENGRAVINGS ec ETC. 
Pound Rates—Minimum 25c 
MATS—Pound Rates—Minimum 25c 
ADVERTISING MATTER 


Printed, Engraved, Etc., 1¢ for each 2 ounces or frac- 


tion thereof—Minimum 15c—Value Limit $10.00 











We give a receipt on pick-up and take a receipt from the con- 
signee showing date and hour of delivery. This service is main- 
tained in all principal cities and towns. What better way to safe- 
guard against emergencies and closing dates? For information 
or service merely telephone the nearest Railway Express Office. 


The Best There Is in Transportation 
SERVING THE NATION FOR 95 YEARS 


RAILWAY 
EXPRESS 


AGENCY, Inc. 
NATION-WIDE SERVICE 














Editor 


Retail News and Notes 








By 
VROCE! Brands. Students of 
New York University under the 
tion of Prot. Bader analyzed 2,394 
purchases by about 1,300 customers in 
44 representative metropolitan grocery 
tores (18 stores and 38 inde- 
pendent store which 11 were class 
A, I‘ ere class B, and 9 were class 
( and found that 1,583 items, 64 per 
cent i the total, were asked for by 
he C stores had a_ higher 
han the A independents in this 


08.4 per cent against 55.5 per 





those specifying brands 62 
were national brands and 38 
In the chain stores the per- 


of items specified which were 
national brands was only For all 
the stores 51 per cent the items 
analyzed were national brands. On un- 
specified requests the clerk’s suggesion 
was taken in 89 per cent of the cases 
in chain stores, and in 95 per cent in the 
independent stores. 


50. 


oO f 


7 > * 
“ QOTET!” Says the Proofreader. An 
item on the business page of a 


great metropolitan daily, reporting the 
substantial gains in millinery sales all 
over the country as the result of pro- 
motion for the new summer season on 
women’s hats, earried this 


a Ss pat  mis- 
print in its headline: “New Season 
Helps Hot Sales.” 


* * 7 
—s Piece Goods Coming Back? 
According to figures compiled by 
the National Federation of Textiles, 
Inc., April, 1934, advertising of piece 
goods was a record breaker. In eleven 
leading cities department store linage 
this classification was 85 per cent 
more than in April, 1933 (silk 39 per 
cent more; cotton 222 per cent more; 
wool 64 per cent more; rayon, etc., up 
444 per cent: and other materials, up 
7 per cent), and this April was 13 per 
cent above this March. Of the April 
» total 52 per cent was 
on silk and 28 per cent on cotton. 
* » * 
ETURNED Goods. Member stores 
of the Columbus (O.) Retail Mer- 


on 





1s 








Age 


piece goods lin 


chants Association have agreed to call 
for no returned articles of size and 
weight such that they can be conve- 


niently handled by customers; and to 
make no COD’s below the value of one 
lar...Abraham Schindel, vice-presi- 
dent of the Kresge Department Store, 
Newark, thinks that the return goods 
evil may be solved by employing Ju- 
nior League girls in the return goods 
room, so that they will know what re- 
turns cost...The National Retail Dry 
Goods Association is still opposing the 
Knitted Outerwear Code Authority's 
prohibition of returns of worn gar- 


do 


ments to the maker except for repair. 

\pparently the ruling of the Code 

Authority has resulted in careless in- 
spections in the factory 
= * * 

W ISDOM of Eminent Retailers 

leda I. A. Hirschmann, Lord 


& Taylor advertising and publicity di- 


rector, and adviser to Mayor LaGuar- 














dia: “Roosevelt is one of the best sales 
promoters ever known in the United 
States Whatever progress he has 
made has heen through sales promo- 
t Ss as it is possible to pro- 
mote prosperity by confidence and the 
ght propaganda he has done so. But 
we are due for a different kind of so- 
il system Unless it can be worked 
t the evolutionary principle, we 
i ipt ive terrific upheaval.”’... 
Kennet llins of Gimbel’s: “Adver 
tising « regulated law suc 
esstull » major hope lies in con- 
str t by trade 
ti of act 
edec t it what 
cal pr er] and _effectivel do . 
| Nystrom, president Limited 
Variety Stores: “While it is pos 
sible ugh association under — the 
NRA to raise prices or fix prices at 
lesired point, there is nothing that 


RICHARD WEBSTER 


can be set down in a code of fair com- 
petition that will make the consumer 
buy.”...Lincoln Filene, i column 
article on Unemployment in 
the Sunday New York Times, says he 
does not believe in employe contribu- 
tions to an unemployment fund.” The 
employe will contribute his share as a 
taxpayer. By merely being out of work 
the employe is making a definite con 
tribution. He is not responsible for 
involuntary unemployment Our eco- 
nomic system is responsible ior it.”... 
Harford Powel, of Hubbard, Kimball 
& Powel, advertising agents, urges more 
boys’ wear advertising in Sunday news- 
papers, possibly with the aid of comic 
strips. 


a 


> 
Reserves 


* * * 


OMPARATIVE Sales Figures. The 
4International Statistical Bureau ot 
New York estimates an increase ot 
nearly 11 per cent in the general mer- 
chandise sales of the country this April 
over last year same month. Total sales 
volume of department stores, general 
chains, mail order houses and variety 
stores this April $368,706,000 against 
last April’s $336,490,000. March and 
April sales combined were almost 24 
per cent better this year than last—and 
March-with-April is a sane unit for 
comparison, since it includes the heavy 
Easter buying either year. 

Sales in less-than-a-dollar variety 
stores were less in April this year than 
in March. The seasonally adjusted in- 
dex of the Federal Department of Com- 
merce dropped from 95 in March to 
87.5 in April; but in April, 1933, it 
was only 77.5. 


Drug Trade News reports increases 
in general spring business in drug 
stores—10 to 25 per cent in Indianap- 


olis, 15 per cent in Kansas City, 34.4 
per cent in Salt Lake City. And spe- 
cially heavy increases in fountain busi- 
ness—35 or 45 per cent in Indianapolis, 
20 per cent in Kansas City, 12% to 33 
per cent in Atlanta. (These figures are 
from a few stores of representative 
character in each city.) 

I’, W. Woolworth Company sales for 
the first four months of 1934 were up 
14.4 per cent. For the same period last 
year sales were off 11.5 per cent... 
Montgomery Ward & Co. for the quar- 
ter ending April 30, 1934, had a net in- 
come of $2,261,097, against net loss 
first quarter, 1933, of $2,196,099. Of 
the total net profit, the retail division 
produced the largest share—$1,202,733. 
The mail order profit was $954,642. 
Factories and other branches, profit 
$318,722...The Walgreen Company re- 
ported a net income for the six 
months ending March 31, 1934, of al- 
most $900,000; for the corresponding 
period in 1932-33 the profit was $522,- 
152. This increase in net income of 
over 72 per cent was on a sales increase 
of 22 per cent...Wieboldt Stores for 
the quarter ending April 28, 1934, had 
net sales of $4,506,500, an increase of 
21.8 per cent over the same quarter in 
Peoples Drug Stores April sales 
were $1,323,844—5.9 per cent more than 
in April, 1933: and four months’ sales 
were $5,347,019 this year—6.5 per cent 


more than the first four months of 
1933...First National Stores, Inc., sales 
four weeks ending April 28 were 


$8,278,475 


. 


-8.3 per cent better than the 
same weeks in 1933 

San Francisco department store sales 
for April were 3.4 per cent better than 
for April and March com- 
bined more than 20 per cent above last 


a year ago; 








vear: and for the first four months a 
little ‘over 19 per cent increase above 
1933. 
* * » 

on meeraueree B. ¢ rbes 
i repeat this one \ G-] k hen 
coach driving through Southern Illinois 
Wis stopped by three | hway police to 
discover if it exceeded state specifica- 
tions for motor trucks. One of the 
policemen bought a refrigerator before 
he leit. 
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OOKS and Price Maintenance. 


Suggestion from various quarters: 
If books must be sold at publishers’ 
recommended retail price, why not price 
maintenance for drugs and patent medi- 
cines? It is true that book advertising 
is as old as that of proprietaries. But 
remember the time limit of six months 
on book price maintenance and the tact 
that most books have a painfully short 
selling life. Not a parallel...In But- 
falo J. N. Adam & Co. is dropping its 
book department—Bibles and dictiona- 
ries will be sold at the stationery 
counter 

* » * 

TEM Retail Eagle Advertising. 
4¥ Hardly had the leading department 
stores of New York decided to present 
the new Retail Code Eagle in their 
May 20th Sunday advertisements, when 
on Thursday the 17th a Blomingdale’s 
page advertisement showed on a map 
department store increases in each Fed- 
eral Reserve District with facsimile 
newspaper clippings on the trade up- 
turn and the display lines: “Truly, the 
Blue Eagle Is a Blue Bird of Happi- 
Published in the interest of pa- 
tience and perseverance by Blooming- 
dale’s.”...On Sunday the B. Altman 
advertisement on the retail code was 
devoted to “renovising sales.” 

* * * 


hess. 


HALL the Premium Go? An in- 

dustry with an annual business of 
200 million dollars and 125,000 men on 
its payroll will know the reason why! 
And the National Retail Tea and Cof- 
fee Merchants’ Association bears testi- 
mony that not a single member of this 
organization failed during the depres- 
sion in spite of severe competition. 
They use premiums—and_ incidentally 
find that premiums with the initial or- 
der are better than those given after a 


certain volume of sales have been 
reached. 
* * * 

INKS Are Better. Not a_ bank 

failed in the United States in the 
first four and a half months of 1934, 
and there has been an enormous in- 
crease in bank deposits, says the Comp- 
troller of the Currency...The Amer- 


ican Banker reports 40 banks reopened 
in the third week of May...Warren 
Randolph Burgess, deputy governor of 
the Federal Reserve Bank of New 
York estimates total amount owed by 
banks to the Federal Reserve System 
at the end of the 1933 crisis at $1,400,- 
000,000—and now at only $40,000,000. 


MILL WORKERS’ PAY INCREASED 
A 10 per cent wage increase for its 
mill workers has been 


announced in 
Quebec by Price Brothers and Com- 
pany. The increase will be retroactive 
to May 1. Employes benefiting are 


those in the company mills at Kenogami, 
Janquieres and River Bend, Que., and 
those in the hydro-electric plants. A 
six per cent salary increase for all em- 
ployes of the Anglo-Canadian Pulp and 
Paper Mills, together with time and a 
half for overtime, was announced by 
directors of the mill in Quebec. 





A PUBLISHER COMMENTS ON 


“HOME ECONOMICS” 


THE COMPLETE 
COOKING SCHOOL 
SERVICE 





For the ninth consecutive year 
we write to say, “Thank you.” 
It really should be a source of 
satisfaction to you to receive nine 
sincere letters of this character. 

From an Indiana Newspaper) 
aa 





Booking Now For 
1934 Fall Season 


HOME ECONOMICS 
SERVICE CORPORATION 
247 Park Ave. New York 
ESTABLISHED 1924 














AGENCY MEN INVITE) 
TO A.N.P.A. MEETING 


Session of Mechanical Conference ;, 
Be Devoted to Discussion of Tech. 
nical Problems of Agencies and 
Newspaper Production 
Representatives of advertising agence 
and of newspaper mechanical depar 
ments will discuss their common pro. 


lems at one of the sessions of the m 
chanical conference of the Americglll 
Association, gf 


Newspaper Publishers 
be held in St. Louis, Monday to Weds 
nesday, June 4-6. ; 

This session, which represents a @ 
parture from the usual program prog! 
dure, will be held on Wednesday mom! 
ing. 
ranged for—Harry Gamson, productig! 
manager, Erwin Wasey & Co., Chicag) 


—in order that there might be pleat 7 


of time for open discussion. j 

A general invitation to advertising, 
agency men to attend this session fgg 
been issued by the A.N.P.A. At pa 
conferences members of the joint cop 
mittee of the A.N.P.A. and the Ame 
can Association of Advertising Agencg 


have spoken on mechanical problems g/ 
advertising, but this year the discussig)? 
will be considerably broadened with tk) 


open invitation to agency men. 
A large representation of agency ma 
is expected at the meeting. 








MANAGING EDITOR APPOINTED | 
(Special to Epitor & PuBiisHer) 
Toronto, May 21—]. L. Burton Lew: 
former editorial writer of the Toron: 
Evening Telegram, has joined the Han 
ton (Ont.) Herald as managing editor 
Mr. Lewis represented the Telegrar 


Only one speaker has been ae 













VW 


H. H. Ky 
Company, 
Henry B. 
H. B. Ht 
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and other Canadian papers in Washing. 
ton up to two years ago when he r 
turned to Toronto, and 
wrote articles for the New York Tim 
Herald Tribune and other Americe 
papers. Mr. Lewis started his new 
paper career on the Pacitic coast. 


Wire a home office 


staff of 110 newsmen, 254 re- 
porters throughout the state 
and afcabin monoplane (Good 
News IV) THE DES MOINES 
REGISTER AND TRIBUNE 
covers[the state news of Iowa 
as thoroughly as most metro- 
. politan newspapers cover 
their own cities. 
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SIGNALS ARE RED, AGENCY 
CONVENTION TOLD 





(Continued from page 4) 

















H. H. Kynett, head of Aitkin-Kynett 
Company, Philadelphia (left), with 
Henry B. Humphrey, founder of the 
H. B. Humphrey Company, Boston. 


the consumers are striving to achieve 
their goals in order to satisfy their ad- 
justment tendencies and not because of 
an intellectual desire to serve mankind. 
“Are the claims made by a business 
for its product wrong simply because a 
business makes them rather than an 
individual? Are the advertising claims 
of Consumers Research to be accepted 
as the truth, the whole truth, and noth- 
ing but the truth simply because they 
| aremade by Consumers Research? Pro- 
| iessor Harry Walker Hepner of Syra- 
' 








use University, says quite rightly in 
is valuable book, ‘Human Relations in 
Changing Industry’ ‘The average 
| manufacturer's statement regarding the 
| chemical contents of his products is 
more reliable than the average farmer’s 
statement about the contents of his 
te’ He might have said: ‘The av- 
erage manufacturer’s statements regard- 
ing his products is more reliable than 
the average business reformer’s state- 
ment about saving the country.’ ” 
Dr. Nystrom told the convention that 
shortsighted attempts at price-fixing 
under the NRA codes “will go farther 
and faster toward bringing commun- 
im to this country than any propa- 
sanda coming out of Russia or anything 
tat may be said or done by ‘parlor 








——  —_— 


“Price-fixing provisions 
teck the NRA and all of its benefi- 
Mt purposes. My appeal is to busi- 

smen to drop these efforts before 
—} tis too late,” he said. 

We may now apparently safely say 
‘at the worst of the business depres- 

Nis past. The low point was touched 

1933. We are now on the upward 
trend. The number of people who are 
mployed is greater. The purchasing 

Wer is increasing. As more people 
‘nd employment and as wages and in- 
mes increases the masses of consum- 
r vill again be able to rise to higher 
lards of living. 

The net effects of the changes that 
‘Ve so far taken effect are, however, 
ly the re-employment of a consid- 
‘¢ number who had been thrown 

work and who had _ therefore 

1 pressed below the poverty line. 

¢ total wages paid out have shown 
‘orable gains, the average incomes of 
ple employed are showing little or 

*ittrease. Families with but a single 
‘ad winner, have, therefore, enjoyed 


may yet 














small additions to their standards of 


'S true that rapidly rising prices 








Editor 


stimulated purchases for a time. So 
long as there was a prospect of prices 
rising still higher there continued to 
be a good deal of anticipatory and spec- 
ulative buying. This movement con- 
tinued throughout the latter part of 
1933 and down through part of March 
of this year. After Easter sales of 
consumers’ goods and in most lines be- 
gan to fall off and have been generally 
disappointing ever since. As a con- 
sequence, both wholesale and _ retail 
prices have soitened. Speculative buy- 


ing has ended. A reaction has set in 
and the end is not yet in sight. It 
should be clear to everybody that the 


price raising and price fixing provisions 
introduced under the NRA code sys- 
tem during the past year, have over- 
reached themselves and are today lar- 
gely if not entirely responsible for the 
present decline in business.” 

One talk that sounded more like the 
older days of advertising conventions was 
that of Miss Margaret Dana, consultant 
on small-town markets. She told the 
agency men that they did not know the 
possibilities of the small-town markets, 
and recited surprising stories of the = 
of high-priced goods with the aid ¢ 
weekly newspaper advertising es 
the well-known agricultural depression. 

“It’s not safe to judge a man’s buying 
power by his working clothes,” she said. 
“I don’t expect to see any farmer out 
plowing in white knickers. But the 
small-town dealer these days has to keep 
on his toes if he is to keep up with the 
desires of his customers. If you make 
Main street hanker for your goods, in- 
stead of using grim appeals, you will 
produce surprising results.” 

Willard Thorp, until recently director 
of the U. S. Bureau of Foreign and 
Domestic Commerce, told the conven- 
tion of the statistical material soon to 
be available as a result of two CWA 
projects—a census of American busi- 
ness as of the year 1933, and a real 
property inventory conducted with the 
aid of the Bureau of the Census. The 
latter study revealed that the number 
of families “doubled up” in housing ac- 
commodations almost equals the num- 
ber of vacant houses, so that there is no 
surplus of residences, and that only 
about 30 per cent of all residences are 
in good condition, without need for re- 
pairs. 

At the annual banquet, Frank Crown- 
inshield, editor of Vanity Fair, was a 


speaker, beside Mr. Harriman. An- 
nounced to talk on “Advertising by 
Statute,” Mr. Crow ninshield instead 


said he would talk on “Sin,” and for 15 
minutes he kept the diners in an uproar 
by his sarcastic thrusts, with the Tug- 
well bill an especial target. 

At the Wednesday session 
and radio advertising had the stage. Dr. 
Miller McClintock, director of the Er- 
skine Bureau for Street Traffic Re- 
search, Harvard University, spoke on 
“Auditing Traffic and Measuring Mar- 
kets.” C. M. Jansky, Jr., of Washing- 
ton, president of the Institute of Radio 
Engineers, talked on technical aspects 
of radio transmission. 

A closing session was devoted to 
round-table discussion of agency oper- 
ating problems. 


outdoor 


MUNGER > RECOVERING 
Royal Munger, Chicago Daily News 
financial editor, who recently under- 
went an operation for removal of his 
appendix, is reported to be recovering 
satisfactorily at the Billings Memorial 
Hospital in Chicago. 


NAMED CITY EDITOR 
John Schanz has resigned as copy 
reader on the Buffalo Times, to become 
city editor of the Reading (Pa.) Times. 
A. L. Brainard, former editor of the 
Kenmore (N. Y.) Record, has replaced 
Mr. Schanz on the Times. 





MEETING PLACE CHOSEN 

Annual convention of the North Caro- 
lina Press Association will be held July 
11-13 at Lees-McRae Banner 
Elk, according to a a reached by 
the executive committee of the group 
meeting in Raleigh recently 
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that pulls. It sells both merchant and 
transient advertiser. 

Here is one. “Still receiving calls.” 
Electric refrigerator—Used Norge and 
Copeland, good condition. Reasonable. 
Phone 1362.” And the ad appeared 
for the first and only time that same 


day, May 5th; 15 persons inquired, 
etc. That’s the kind of promotion 
people understand in 1934. Every so- 


licitor on every call-back asks for tes- 
timonials. When names can be used 
we use them, otherwise not. 

Sometinies we use a full page of 
testimonials, each with a comment on 
cost of the ad, profit made or amount 
of sale, the number of calls, number 
of prospects unsatisfied. We have also 
used testimonials of merchants for all 
they were worth. In all our promo- 
tion copy we use very plain language, 
bare facts, with comment. We show 
the reader in the simplest, most graphic 
way, how to write a want ad. We use 
blind ads now and then to locate read- 
ers who have things to sell—turkeys at 
Thanksgiving; fruit cakes at Christ- 
mas; bicycles in summer; resort cot- 
tages. 

Before the Gazette began its intensive 
classified campaign we were running 
four columns or less daily. It amounted 
to about 10 per cent of our gross ad- 
vertising business. Through consistent 
promotion this was increased to 15.3 
per cent of gross business, which, in 
fact, meant doubling the classi- 
fied sales. 

Every good classified manager knows 
that confidence in his medium is built 
through careful elimination of the gyp 


gross 


houses. You will realize how impor- 
tant that is if you read the Reader's 
Digest issued in April—an article titled 


‘Gypping the Jobless.” Our one prin- 
ciple is, “If there’s a doubt, throw it 
out.””. Of course, we lose a little, but 
not in the long run. Every advertiser 
must furnish credit references, if he is 
not known. None, except well-known 
business houses, are allowed to adver- 
tise for help wanted, requesting invest- 
ment on money. 
In conclusion, 
1934? Here are 
practicable in the 
Write promotion 
classifications, 
personal calls 


can be done in 
some ideas that are 
small city classified. 
to build your low 
and follow up with 
and telephone solicita- 


what 





tion to build that division. Go after 
merchants in small towns in your ter- 


ritory. Pick out their saleable mer- 
chandise. The day before Memorial 
Day put your solicitors on the tele- 


phone to build a page of display classi- 
fied ads commemorating victims of all 
wars. This is the time for summer 
resorts, golf, swimming beaches, eating 
places up the river, boating—we sell 
contract display classified for a resort 
page once a week, Friday. Also we 
boosted our linage by selling nursery- 
men, seedmen, flower growers, ferti- 
lizer accounts, feed stores, and tool 
makers on a weekly Thursday Garden 
page. 

These ideas are not new, but they 
are adaptable to 1934 methods, and 
they will produce profits. 


PAPER FIRM REPORTS 
(Special to Epttor & PuBLisHER) 

MontreaL, May 21—Earnings of the 
Canadian International Paper Company 
showed some improvement in 1933, ac- 
cording to the annual report just re- 
leased. The company was handicapped, 
however, by unfavorable newsprint 
prices, and there was a net loss for the 
year 1933 of $3,912,831, which compares 
with a net loss of $4,694,522 in 1932. 
Sales aggregated $31,881,847 against 
$30,227,721 in 1932. Net revenue after 
operating expenses stands at $4,678,536 
against $3,649,798. After depreciation, 
interest and reserve for unpaid dividends 
and other items and including balance 
of $46,981 from 1932 the debit balance 
for the company is shown at $5,730,929. 
While the net loss for the year is $3,- 
912,831 a further item of $1,865,080 is 
set aside to provide a reserve against 
investment in stock of ‘Newsprint Bond 
and Share Company, bringing total de- 
ficit for the year of $5,777,911. 





WALLA WALLA DAILY SOLD 

(By telegraph to Evitor & PuBLIsHER) 

Watta WaLLA, Wash., May 22—The 
Walla Walla Union, morning paper, 
purchased three years ago by the Spo- 
kane Spokesman-Review, this week be- 
came the property of John G. Kelly’s 
WWalla Walla Bulletin, evening paver. 
The price was said to be around $75,000. 
Mr. Kelly will continue to publish the 
Morning Union with no change in 
format or personnel contemplated for 


the present. Kelly announced that R. 
W. Fisher, editor of the Union, will 
be retained and Frank G. Mitchell, 


Bulletin business manager, wil! be gen- 
eral manager of both papers. The 
Sunday editions of both papers will be 
combined. 
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RADIO REPORTING OF CHICAGO FIRE 
CALLED ‘HYSTERICAL’ BY PRESS 
Many Rumors Broadcast During Conflagration—Daily Drovers’ 
Journal Building Destroyed—Big Staffs Assigned to Story 
by Newspapers 


By GEORGE A. 


>. In covering the 
great) Union vards fire here 
Saturday atternoon and evening, with 

estimated total damage of $8,000,000, 
Chicago newspapers and the City News 


ICAGO, 21 


stock 


May 





burning 
burned. 
nouncing is designed to get the 


BRANDENBURG 
excited. But don't blame the boys who 
pictured themselves as standing on the 


ce ck, 


The 


or one just about to be 
technique of radio an- 
listeners 











Ruins of Chicago Daily Drovers’ Journal Building, shown in foreground. All 


printing equipment was a total loss. 
right foreground, together with ruined 


Bureau again demonstrated their enter- 
prise and reliability, while radio sta- 
tions, although giving the listening pub- 
lic a thrilling word picture of the con- 
flagration, broadcast many hysterical re- 


ports, which, in some cases, were 
greatly exaggerated. 

It was a general topic of conversa- 
tion today in local newspaper offices 
that radio had again displayed its 
inability accurately to report spots 


news that was breaking along a wide 
front. Newspapermen readily agreed 
that radio had _ performed noteworthy 
service in mobilizing firemen and police 
off duty to report to the scene of the 
tire, together with asking citizens of 
Chicago to stop using water for sprink- 
ling, but they voiced indignant condem- 
nation on the manner in’ which the news 
of the fire was broadcast to the public. 
Inexperienced radio news broadcasters 
became hysterical with excitement and 
recited many wild tales from their point 
of view on tops of buildings close to 
the fire, while experienced newspaper 
reporters risked their lives to get actual 


iacts of the greatest fire in Chicago 
since the holocaust of 1871. 

The Chicago Tribune today com- 
mented upon the highly-colored radio 
reports, which caused every newspaper 
office to be flooded with telephone in- 
quiries from anxious relatives in all 


parts of the country, out-of-town news- 
papers as far away as London, England, 
and other groups, such as the \merican 
Legion, offering their services, fol- 
lows: 

“In the early stages of 
broadcasts told of the 
fronting the entire 
and the public was led to believe that 
the peril was greater and the damage 
iar more extensive than a cold survey 
yesterday justified. At one time it was 
feared that two or three square miles 
were endangered, but actually the tire 
was confined to an area of about eight 
city blocks, or one-eighth of a square 
mile.” 
The Chicago Daily News summarized 

radio broadcast of the fire in an 
editorial May 22 entitled “Radio Rum- 
ors,” which follows, in part: “It would 
be generous, perhaps to disparage the 
valiant efforts of the radio announcers 
who tried to tell the sence about the 
stockyards fire. They told the world a 
lot of things that weren’t so, and suc- 
ceeded in getting many people vastly 


as 


the fire, radio 
great danger con- 


stockyards district 





Wreckage of small presses can be seen in 


type cases, makeup tables and chases. 


excited, even when the bulletin con- 
cerns nothing more thrilling than a new 
toilet soap. 

“There were thrills enough in Sat- 
urday night’s big fire if one stuck to 
the bare facts. But radio has its own 
methods. The radio boys, untrained 
in news gathering, undisciplined in the 
value of accuracy, were doing the best 
they could to live up the young tradi- 
tion of their craft. 


“Smoke-choked, bleary-eyed and su- 
perheated, in constant peril of their 
lives, according to their own often re- 


peated assertions, they stuck to their 
mikes and hysterically broadcast every 
alarming rumor that reached their ears. 
They had to rely on rumor because from 
their roof point of vantage they could 
see little, and be sure of less, that was 
really happening. The real facts were 
being gathered by trained new spaper 
men, Ps technique it is to sift grain 
from chaff. 

“If radio, on such occasions, is to be 
more than a useful transmitter of offi- 
cial messages, is to assume the function 
of broadcasting news on its own initia- 
tive and under its own direction, it 
must learn to discipline itself.” 

Because early reports had exagger- 
ated the extent of the fire when there 
was fear of its spreading, Mayor Kelly 
and other public officials received tele- 


grams from cities none the 
country. Mayor Kelly spoke by trans- 
\tlantic telephone to the London Iler- 


ald, which had received reports of much 
greater damage being caused by the fire 
than actually occurred and wished to 
verify them. The mayor assured the 
London newspaper that the fire was 
contined to an area one-eighth of a 
square mile and that it had been com- 
pletely under control Saturday night 
The tire, because of its widespread 
intensity within the stockyards area, 
proved to be a difficult disaster to re- 
port, but local newspaper staffs quickly 
Mabilived and gave their readers graphic 
accounts and pictures. The first alarm 
came in at 4:15 p. m., at a time when 
afternoon newspaper staffs were at a 
low ebb in man power. But as the 15 
special alarms continued to come in, 
news staffs of every newspaper rallied 
to action and reporters and photog- 
raphers were rushed by taxicabs to the 
scene, while a battery of rewritemen 
were assembled to take down telephoned 
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reports of the great blaze. Many in- 


teresting experiences were related today 
by reporters and photographers who 
rushed into the blazing interno with 
the firemen. The battle for telephone 
lines to local newspaper offices was 
comparable to the efforts of Chicago's 
firemen in fighting the tire. Reporters 
told of the experience of using a tele- 
phone in a certain drug store or saloon 
across from the stockyards, only to re- 
turn a short while jater to find the 
building in flames. For about 30 min- 
utes nearly .all telephone communica- 
tion was cut off while smoke and heat 
delayed operations in the telephone ex- 
change building near the yards. 

One of the tragedies of the great 
fire was the total demolishment of the 
Chicago Daily Drovers Journal Build- 
ing, with an estimated of nearly 
$500,000, according to Ward A. Neff, 
publisher. Every bit of mechanical 
equipment, including valuable presses, 
Linotypes and other machinery, together 
with records, were lost. Ninety per cent 
of the loss was covered by insurance, 
Mr. Neff said. 

Replacement of the Journal building 
will begin as soon as arrangements have 


loss 


been completed, Mr. Neff stated today. 
Meanwhile, the Drovers Journal, which 
has never missed an issue in 62 years, 


was published today in temporary quar- 
ters under the direction of Charles E. 

Snyder, editor. The Journal building 
consisted of a three-story structure and 
a one-story annex. The only valuable 
property rescued by the Journal was its 
mailing list. Records were destroyed 
when a heavy piece of machinery 
crashed upon the vault, breaking off a 
corner and causing the vault to split 
open, exposing its contents to tire and 
water. 

Housed in the 
the national 
Delta Chi, 
fraternity. 
nity’s 
ing to 
retary. 


William E. 


Journal building was 

headquarters of Sigma 
professional journalistic 
Virtually all of the frater- 
records were destroyed, accord- 
Albert W. Bates, executive sec- 
Ilutchinson, business man 
ager of the Drovers Journal, denied 
stories to the effect that the paper’s 
radio station WAAF broadcast first re- 
ports of the fire direct from the roof 
of the Exchange building. Three of 
the station’s men were caught on the 
roof of the nine-story building and had 
to be rescued by firemen. 

“We made no announcements of the 
fire at all,” said Mr. Hutchinson. “We 
have lots of fires out here. Not ~_ 
ing how serious this one would be a 
first we avoided mentioning it oe 
we didn’t want to start crowds of 
people coming out here. ‘By the time 
we realized how serious it was the 
power had been cut off and we couldn't 
broadcast if we wanted to.” 


REIDL ELECTED PRESIDENT 

John Reidl, editor of the Appleton 
(Wis.) Post-Crescent, on May 10 was 
named president of the Wisconsin As- 
sociation of the Associated Press to suc- 
ceed Stephen Bolles, editor of the Janes- 
ville Daily Gasette. 


HEARST ADDS STATION 
WISN, Milwaukee, Purchases WHA) 


from Marquette University 

(Special to Epttor & Pustister) 
MitwavukeE, Wis., May 22—& 
nouncement that WISN the Iiscong) 
News station, has purchased WHaAjl 


the Marquette University radio statig! 


here, has been made by Gaston | 
Grignon, general manager of WIS 
The agreement was signed by J. L. Kay 
man, business manager of the Rag 
Division Hearst Enterprises, Inc., \; 
York, and Prof. William R. Dukt 
representing Marquette University, 4] 
application to transfer the license 
equipment has been filed with the fede 
radio commission and action is expect 
shortly. 

Both WISN and WHAD are pio 
Milwaukee radio st ations, the form 
first going on the air in 1922 as WIA 
Later it was changed to WSOE 


and 
1928 acquired the WISN call-lette 
WHAD received its license in 1 


and during the greater part of the tip 
has operated principally as an edy 
tional station. The two shared 4 
same wave length, with WISN beg 
on the air daily from 7 a. m tom 
night with the exception of 45 miny 
each morning and one hour each afte 
noon and night, during which tig 
WHAD broadcast. The Wiscons 
News station will continue the bre 
cast of unusual education features 
interest to the general public, in. 
dition to its regular studio and Colum. 
~~ features. 

Ed. Harvey has been appointed ney 
program director, coming to Milwatiy 
from Pittsburgh, where he was af 
ated with KDKA and more recert 
as program director of WCAE. 
“Our Family” sketches have been 
feature of Pittsburgh stations for 4 
last four years. and he was responsi 
for the recent Stephen Foster memord 
tribute broadcast. 
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DENMARK 


““DAGENS NYHEDER,"’ morning daily 
of Copenhagen, is the first Danish 
newspaper in commercial and é- 
nancial prestige. It isalso the news 
paper of the substantial homes and 
its daily special pages and supple § 
ments provide for every member 
of the family. 

“‘DAGENS NYHEDER” has anaudited 
weekday circulation of 54,548 ccpies 
33,466 in Copenhagen, 21,082 in 
the Provinces. Its audited Sunda 
circulation is 83,229 copies; 43,70 
in Copenhagen, 39,521 in the res 
of Denmark 
66°, of this circulation is in sub 
scriptions, 34°, in street sales. 


“DAGENS NYHEDER” 


morning daily of Copenhagen, Denmat 





JOSHUA B. POWERS, INC. 
226 East 42nd Street, New York Cit 
Chicago London Paris Berl: 
Buenos Aires Rio de Janeiro Sao Path 

















Upper Crust... 


“We admit” other 
publication men, “that 
the Herald Tribune holds 
the upper crust of the New 
York market.”’ But . . . if 
this vital paper is read by 
321,000 families 
it would look as though it 
got through the crust and 
right through the loaf! 
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TOT infrequently in his book, “ 
N Thunder,” (published by 
Scribner's Sons, New 
Durstine refers to the movie 
which he carried on his recent 
through Europe and into Russia. 
“The only way to get pictures today 
in Europe is to take them,” he writes in 
one place. “Later it may be found that 
they are verboten, but nobody dues any- 
ng about it—except in Russia. There 
»y politely retain all exposed films for 
censorship.” 
“Red Thunder” gives the impression 
of having been written with a movie 
camera. Without pretending to tell a 
connected story, and with comparatively 
little of opinion, it tells in one brief 
4 fash after another interesting things that 
Mr. Durstine saw in Russia, Germany, 
and Austria—things that shed light on 
how the people live and what they think 
about. 
Naturally, since Mr. Durstine is vice- 
president and general manager of the 
. advertising agency of Batten, Barton, 
$Durstine & Osborn, Inc., he paid par- 
“Bicular attention to the distribution of 
Heods in Russia, and he tells about it in 
“8, chapter, “A Country Without Trade- 
“Bnarks.” Here the opinion is unmis- 
ukable, as the writer parallels the Rus- 
san system with a description of pro- 
msals in the United States Congress to 
ave the Bureau of Standards test and 
gade practically everything the con- 
smer buys. 
| There is no consumer advertising in 
Russia, he says, quoting Inreklama, the 
pice established by the Soviet in New 
“ork to handle “plain, unvarnished, 
wort statements about products which 
pay be useful to Russian factories.” 
rhere is no way for the housewife of 
ussia to get a particular product at 


York ) 


trip 





ey 









i 


ly Ber food store; so advertising of that 
St Broduct would do no good. In the 
h Bores he describes, people buy what they 
‘© Han get, not what they most want. The 
Ne Bousewife cannot plan in advance; she 
le Brust see what the food shop has, and 
bet Bhat her food card will let her get. 

,{ “Down at the corner is the excep- 
hon,” writes Mr. Durstine. “The win- 





ws are full of alluring things to buy. 
he place is crowded and the merchan- 
Wonder of won- 
pers, there are rows on rows of canned 
merican fruits and vegetables! The 
, Pplanation is simple. This is a Torg- 
"fm shop where Russian roubles are not 
wpe and only foreign money can be 
t fed to buy. 

me The shop is packed. The customers 
yy: Fe not only foreigners. The Russians 
IC. femselves are buying here and buying 


’ 


ye | . 
a se 1s well displayed. 


il 
res 


Citfith American money. They could buy 
_ ssian-canned food, for under the di- 
ft tion of an American domestic science 
pert the Russians are learning to can. 
— Hh can is clearly marked to prevent 
tion. The only fact which the 


They may have changed their roubles 
They 


ark X does not give is the condition of 
food when the can is opened. So 
se > Russian customers prefer to buy 
 Torgsin store. 


dollars at a sacrifice. 
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have taken risks to do it. But buy here 


they will, even at the prices at which 
American goods are sold. No Soviet 
bureau of standards has put its mark 


of approval on these cans. No printed 
advertising of these products has been 
allowed to reach these people. But here, 
in far-off Russia, the word has spread 
that there is one thing which, though 
they cannot read. they can depend upon 
For that they look, and then they buy 
with confidence. The thing they look 
for—and find—is the trade-mark which 
the American maker has put upon his 
product. It means more than any 
bureaucrat's approval. Perhaps it al- 
ways will in America, too."—R. S. M. 


ICH in history are the newspapers 

of Ohio. Ohio journalism had its 
beginnings in 1793, a decade before the 
admission of the state to the Union, 
and since that time it has been lively 
and progressive. 

Osman Castle Hooper, professor 
emeritus of journalism at Ohio State 
University, Columbus, has summed up 
this interesting history in a book re- 
cently published by the Spahr & Glenn 
Company, Columbus. As a_ sectional 
study of the journalistic maze of the 
country, it is an exceedingly valuable 
contribution, and one that will likely 
prove indispensable to students of na- 
tional journalism. 

It was Ohio in which E. W. Scripps 
first stretched his journalistic wings, 
and other well-known names are con- 
nected with the newspapers of the state 
—among them William Dean Howells, 
Joseph Medill, Murat Halstead, David 
R. Locke (Petroleum V. Nasby) and 
Whitelaw Reid, not to mention War- 
ren G. Harding and his Marion Star. 
Anecdotal and factuai material on their 
activities and accomplishments are given 
liberally by Mr. Hooper. 

After telling the early history of 
Ohio journalism, Mr. Hooper describes 
journalistic history in certain commu- 
nities of the state, Cincinnati, Cleve- 
land, Columbus, Toledo, Dayton, and 
in the various counties. The book ends 
with a discussion of newspaper or- 
ganizations from 1849 down to the 
present. 

With 112 dailies and 378 weeklies, 
journalism in Ohio is of great impor- 
tance nationally, and Mr. Hooper has 
treated it adequately and interestingly. 
—J. W. P. 

* * * 
HE June issue of Harper’s Magazine 
is of extraordinary interest to news- 
papermen by reason of three articles 


touching specifically on the press. 
Roger Burlingame strikes out at those 

who have been viewing with alarm en- 

croachments by the government on in- 


In 


dividualism and freedom of speech. 
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May 


“Freedom and the 
he makes this speculation : 


an article headed 


Lone Wolf,” 








Suppose our Pr esi dent becomes in fact a 
dictator; sup] forbade all criticism of 
himself, his ac rati on, his party, or his 
political t; suppose, for instance, a 


censorship as strict 


as that of Italy 








vr even 
as that of Germany. Suppose that at the 
same time he oves all the censorship now 
imposed by stry and business. Should 
we then be more or less free in speech and 
writing than we are now? 
Mr. Burlingame then shows _ that 
both the radio and the press are “en- 
slaved” by their advertisers. The 


writers, too, he says derive their living 
ultimately from industry. Actually “no 
freedom of the pen and very little free- 
dom of speech” exists now. 

Another article, “Goodwin Tries to 
Save the Church,” by Charles W. Fer- 
guson, tells of the widely known plan 
to pledge pew holders to buy certain 
trademark articles for the mutual finan- 
cial benefit of themselves and the manu- 
facturers. “The church,” he concludes, 
“has treacherously overstepped _ itself 
financially, and has (by accepting the 
Goodwin plan) sold out to the world, 
the flesh and the banks.” 

The third article tells the background 
of “The Irish Sweeps.” It is written by 
John J. McCarthy. One section deals 
with the huge machinery for dissemi- 
nating publicity concerning the lottery. 
—jJ. W. P 

* * = 
MAGAZINE called The Literary 

Workshop, designed to be represen- 
tative of the literary achievement of stu- 
dent writers of United States colleges 
and universities, recently made its ap- 
pearance. It is published at 229 W. 
a street, New York. . Editors are 

Edward A. Sand and Richard C. Sidon, 
and Sylvia Chatfield Bates is advisory 
editor. 

. The first issue carried short stories, 
descriptive stories and sketches, and 
verse. The magazine is attractively 
printed and laid out. There was no 
mention made as to how often it would 
be printed, but “4 issues for 50c” is 
advertised. 
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LIBEL VERDICT REVERSED 

The Appellate 
the decision of 

ster in the 


Division has reversed 
Justice O. Byron Brew- 
libel action of Harry Good- 


row, of Rouses Point, N. Y., against 
the New York Times and reinstated the 
$8,000 verdict returned by a Clinton 
county jury. Following the trial coun- 
sel for the Times moved to set aside the 
verdict as excessive and Judge Brew- 
ster said he would do it unless the 


plaintiff accepted $1,000. 


NEW DAILY PLANNED 

A new morning daily paper is to be 
started at Johnson City, Tenn., about 
June 1. It will be known as the John- 
son City Press, published by Munsey 
Slack, publisher of the Bristol Herald- 
Courier, and who formerly published a 
newspaper at Johnson City. Mr. Slack 
is reported to have bought machinery 
at West Palm Beach, Fla., which will 
be shipped to Bristol. 
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“ PRINTING ” 
and 
“ MARKETING & DESIGN” 


Send $8 to the Publisher 


WORLD'S PRESS NEWS 


Cosmopoliten House 
48, Fetter Lene London, E. C. 4 








FOREMOST IN NEW YORK 
Established 1905 


NEWS ACENCY 


NEW YORK N.Y 


Deaiers and Distributors 
OUT-OF-TOWN 
BACK NUMBER 
AND FOREIGN 
NEWSPAPERS 
STOCK ROOM AND OFFICE 


TIMES BUILDING 


TIMES SQUARE 
BRyant 93-0344 































































VYelephone: 





38 


Obituary 


ARS. JEAN STANSBURY 
N HOLDEN 


, aged 92, artist, poet 
and widow of Edward Goodman 
Holden, tor many years an editorial 
writer of the Wetroit I‘ree Press, died 
May 19 at Tyron, N. C. 

Joun I. KeEkkINs, 70, who retired 
aiter 37 vears of service as Associated 
Press operatur in the office of the 
Syracuse (N. \.) Herald, died last 
week in lis home in that city. 

ArtHUuR FF. McGratu, 55, assistant 
state auditor and former newspaper- 


man, died of pneumonia at | itkin Hos- 
pital, Neptune, N. J., May 19, after a 
three-weeks’ illness. Previous to his 
entrance into politics he wrote for the 
New dork Times and New York World 
and the Jersey City (N. J.) Jersey 
Journal. 

MARTIN BERNARD 
ertising department, 
J.) Record, 
illness. 

W. C. Srarr, publisher of the Red- 
County (Minn.) Sun since 1910, 
died May 18 at the age ot 75. 


Down, oi the ad- 
East Orange (N. 
died recently aiter a short 


wood 


FRANCIS A. BLAKE, 75, pioneer news- 

paper publisher and owner of the Jer- 
ritorial Luterprise, Virginia City, Nev., 
during the height of the mining boom 
in the seventies, died at his home in 
San Jose, Cal., May 14. He is sur- 
vived by two sons, Louis and Frank, 
publishers of the Santa Clara (Cal.) 
Journal, weekly newspaper. 
Rate W. Casto, 30, co-publisher 
the Roane County Reporter, a weekly 
newspaper at Spencer, W. Va., died 
m the LU. S$. Veterans’ Hospital at 
Huntington, W. Va., after a short ill- 
ness. He was treasurer of the Demo- 
cratic state executive committee and 
president of the Traders’ Trust and 
Banking Company of Spencer. 

A. P. Burr, veteran newspaper- 
man, died May 18 at Yazoo City, Miss., 
aiter an iliness of several weeks. In 
recent months he had been connected 
with the Yasoo Sentinel and served as 
correspondent for the Memphis (Tenn.) 


ot 


08, 


Commercial Appeal. Prior to that he 
had been with several newspapers in 
the south. 


NeLson A, WILLIAMSON, 
his home in Memphis, Tenn., May 13. 
Mr. Williamson was a former mem- 
ber of the old Memphis Evening Ap- 
peal staff, and for the past eight years 
was employed by the Daily News, a 
recorder of court proceedings. 

Knox McGer, 57, editorial writer 
iur the Winnipeg (Man.) Tribune, 
iormerly editor of the Winnipeg Tele- 
gram aad Saturday Review newspapers, 
died May 9. He had more than 40 
years’ experience in newspaper work 
and was considered a pioneer western 
Canadian writer. 

S. Roy Westey, 40, editor and pub- 
lisher, Port Elgin (O: it.) Times, died 
last week in his home in that city fol- 
lowing an illness of three weeks. His 
wife and two daughters survive. 

Major FREDERICK WALLER 
LAREN PATTERSON, owner of the 
Manassas (Va.) Journal and for six 
years financial editor of the IVashing- 


54, died at 


Mac- 


30, 


ton (D. C.) Post, died May 16 at the 
Mount Alto Hospital, Washington, 
aiter an illness of about a'year. He 
was a distinguished veteran of the 


World War. He was wounded in the 
Meuse-Argonne drive and was awarded 
the Distinguished Service Cross for 
gallantry. Following the armistice, he 
served with the army graves registra- 
tion service until 1923, when he re- 
turned to Washington as financial edi- 
tor of the Post. He survived by 
his wite. 


is 


ANDREW 
San 


YOUNGER Woop, 
Recorder 
newspaper, died May 
lin Hospital, San Francisco, following 
a week's illness. He collapsed at his 
desk with a heart attack and was taken 
to the hospital. For 47 years he was 
with the Recorder and its predecessor, 
the San Francisco Law Journal. 
Tuomas D. Fennessy, 69, 


63, 
daily 
18 at the Frank- 


editor, 
legal 


i rancisco 


for many 


Editor & Publisher for May 


joreman of the Los Angeles Ex- 
composing room, died May 15 
Wadsworth Hospital, Sawtelle 
Home. 
30YLAN 
editor of 
News and later an 
Lake City newspaper, met death, May 
17 in Nevada County, California, in a 
fall from a faulty trestle on the Tuba 
River near a mine in which he and his 
brother, Leroy A. Palmer were inter- 
ested. He started his career on the 
editorial staff of the Grand Rapids Her- 


years 
aniuner 
at the 
Soldiers’ 
PALMER, 58, form- 
the Chicago Daily 
editor of a Salt 


EUGENE 
erly city 


ald. Later he went to the Chicago 
Daily Journal and then went to the Chi- 
cago Daily News as city editor. Leav- 
ing newspaper work he became inter- 
ested in real estate and insurance in 
Salt Lake City and later entered the 
investment field in San Francisco. He 


is survived by his wife, a daughter, 
a son and three brothers. 

Joux WEsTHAFER BARNHART, presi- 
dent of the Barnhart Press and promi- 
nent Nebraska newspaper publisher, 
died May 12 in Omaha. Mr. Barnhart 
was editor and founder of the follow- 
ing papers: Sterling News, 1877- 1878: 
Tecumseh Journal, 1879-1881, which he 
founded in partnership with the late 


Charles W. Pool, formerly secretary of 
state; Elk City Echo, 1885-1888 and 
the Auburn Nehama County Herald. 


From 1881 to 1884 he was joint owner 
of the Lincoln Daily State Democrat, 
with General Victor Vifquain and later 
with Albert Watkins. 


ARTHUR WARNER 


Associate Editor of The Nation and 
Former Newspaperman Dies 
Arthur Warner, 59, associate editor 
of The Nation and a frequent con- 
tributor to the New York Times 
Magazine, died May 23 in New York 
Mr. Warner was a leader in radical 
political thought and author of articles 

on sea topics. 
In the early part of the century he 
became a reporter for the New York 


Evening Sun and later for the Paris 
edition of the New York Herald 
Later he was head of the copy desk 
on the New York Evening Post. 

In 1919 Mr. Warner became asso- 
ciate editor of The Nation 


AGENT STABBED TO DEATH 

Norman V. Beerholm, 26-year-old 
manager of Beckman & Beerholm, De- 
troit advertising agency, was stabbed to 
death in broad daylight May 19 by 
Alvin Meyer, 48, of Detroit, while 
seated in an automobile in a Detroit 
parking lot  w ith Meyer's estranged 
wife, Elda, Meyer, who was caught 
and turned over to police by a parking 
lot attendant, and Mrs. Meyer separated 
three months ago. 


M. TWAIN PLAQUE PLACED 

Composed of students whose chief 
interests lie in the tield of journalism, the 
University of Nevada Press Club cul- 
minated a vear of activity by placing 
a metal plaque upon the Territorial 
Enterprise Building in Virginia City, 
Nev., in commemoration of Mark 
Twain, who started his career as a 
writer on the Comstock in 1862. Mak- 
ing the pilgrimage from Reno to Vir- 
ginia City were 30 Press Club mem- 
bers, accompanied by the head of the 
School of Journalism, Professor A. L. 
Higginbotham. \ dedication address 
was given by Edward Montgomery of 
Burlingame, Cal.. president of the or- 
ganization. 

WON AERONAUTICAL PRIZE 

Robert K. Field, an employe of the 
advertising department of the Provi- 
dence (R. Evening Bulletin, won 
the distinguished service award made 
annually the National Committee on 
Aeronautical Development for the year’s 
outstanding development in aeronautical 


29 


by 


engineering. Field, a lieutenant in the 
U. S. Air Corps Reserve, designed a 
radio-controlled airplane, tests of a 
model of which proved its worth to 


such an extent that a full-sized plane, 


with the Providence youth’s apparatus 
installed, is now being built. Field is 
only 18 vears old. 


9 


~~ 
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CHARLES H. HILL 


N. E. Newspaper Supply Company 
Salesman Dies of Heart Attack 
(By telegraph to Evtror & Pusiisier) 
Cuicaco, May 23—Charles H. Hill, 

65, midwestern sales representative for 
the New England Newspaper Supply 
Company, died here suddenly of an 
heart attack May 21 at the Morrison 
Hotel. Mr. Hill had been associated 
with the New England Newspaper Sup- 
ply Company for 13 years and was well- 
known to newspaper publishers and me- 
chanical superintendents throughout the 
middle west. 

Prior to his association with the late 
Theodore T. Ellis, Mr. Hill was super- 
intendent of the old Detroit Journal 
pressroom for nearly 20 years. He was 
in apparent good health, having at- 
tended the Inland Daily Press Associa- 
tion convention here last week. He was 
stricken in his room at the hotel Mon- 


day noon. He is survived by two 
daughters and one son. 

Mr. Hill was a member of Interna- 
tional Printing Pressmen’s Union and 


17 fraternal organizations. Funerai 
services are to be held from his home at 
Grosse Point Park, Mich., tomorrow. 
\ttending the services from Chicago are 
the following: Colin Campbell, Fred 
Young and William F. Grenier of the 
New England firm; John W. Harm, 
Chicago Daily News mechanical super- 

intendent; and Leo C. Doran, Niles- 
Nelson, Inc. 


SCARBOROUGH RETURNS 
Harold E. Scarborough, head of the 
London bureau of the New York Her- 
ald Tribune, left for England aboard 
the liner Champlain $ Saturday, May 12, 
after a short visit to this country. 


SPONSORING BYRD BROADCAs;; 
Originating from station WLW, (; 
cinnati, the Cincinnati Post sponsoy 
a broadcast to the Byrd Antarctic ¢ 
pedition on May 20, which was & 
ried over the NBC red network x 
rebroadcast to Little America by ; 
General -Electric short wave transy 
ter W2XAF, Schenectady. Greeti 
were given by Ralph H. Quinn, pe 
lisher, Carl D. Groat, editor and 
David Dietz, science editor of | 
Scripps-Howard newspapers. The j 
lowing newspapers will also spon 
broadcasts to Byrd's party; June 
Pittsburgh Sun Telegraph; June 
Richmond News-Leader; July 1, 
Louis Post-Dispatch; July 15, a 
Commercial Appeal; July 29, Atla 
Journal; Aug. 12 Milwaukee Pec 
Aug. 26, Portland (Me.) Press-Herg 
Sept. 9, Aansas City Star, and S& 
23, Indianapolis Star. To date bro 
casts have been sponsored by Alb 


Times-Union, Washington Star, 8 
ton Herald Traveler, Syracuse P 
Standard, Buffalo News, Hartj 
Times, New York Times, Springi 
Re publican, Philadelphia Ei ening | 
ger, Detroit News and the Nati 


Press Club. 


A. P. GROUPS ELECT 
Oscar Stauffer, editor, Arkansas ( 
(Kan.) Traveler, was re-elected sz 
chairnian of the Associated Press x 
meeung of . ‘. members in Tope: 


May 17. J. O. Hayes, San Jose (CG 
Mercury-He raid, was elected presi¢ 
of the Associated Press Califor 
group at its annual meeting in the Bi 
more Hotel, Los Angeles, recently, a 
Frank B. Goodman, editor, San Div 
Tribune vice-president. V. Fre 
Heppe, division news editor, San Fr 


Los Angeles m 
elected secretaries. 


cisco, and Brian Bell, 
ager were 


| 
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WHAT OUR READERS SAY 








“RADIO CENSORSHIP”’ 
To Epiror & PustisHer: I would 
like to suggest that there is another 
side to the question you discussed in 
your editorial in your issue for May 19, 
entitled “Radio Censorship.” Let me 
put it this way. Suppose, for the sake 
of argument, that by government fiat, 
only forty larger newspapers were 
allowed in the country, eight in each 
of five zones, with their advertising 
coverage limited to their own_ zones, 
and all the rest severely limited in 
coverage, size and circulation. Sup- 
pose, moreover, that under government 
javor, two large newspaper owners had 
got control of all of these forty bigger 
newspapers with the exception of one 
or two. In that -_ there would, I 
imagine, be a great outcry against 
newspaper nd 
Now I concede that the analogy, like 
all analogies, is not complete, but it is 
complete in the point at issue. There 
are forty cleared channels on the air, 
by order of the Radio Commission. 
Stations on all other wave lengths are 
limited to a very narrow power and 
coverage, and are on the unfavorable 
positions on the dial. Of the stations 
on these forty cleared channels, thirty- 
seven have network affiliations with 
the two large chains, and many of them 
are in addition owned or controlled by 
them. There are, again by government 
fiat, only three independent stations on 
cleared channels: WOR in Newark; 
WWL in New Orleans; and WLWL 
in New York, with this difference, that 
WLWL has only one-eighth of the full 
time a day, while WPG, a Columbia- 
leased station, has the other seven- 
eighths. Here is certainly a monopoly, 
The amendment, therefore, on which 
you commented, by which a percentage 
of the facilities would be allotted to 
religions, labor, and educational activi- 
ties, is not asking for an encroachment 
by government on radio; it is just the 
opposite. It is asking to restore to 
cultural forces the facilities that should 
never have been allowed to be taken 
away from them by government. It 
is not asking Congress to grant “power 
in government to control the physical 
instruments of communications,” as you 
put it; that power already exists; it is 
asking that the power be limited for 
the common good. Besides, as for con- 
trolling communications themselves, 
which is the lesser evil: censorship 
which is private, commercial, and irre- 
sponsible, or that which is public and 
responsible? The amendment was de- 
signed to afford an alternative to that 
dilemma. 
Witrrip Parsons, S. J., 
Editor of America, 


WE LOSE A RED APPLE 
lo Epiror & PuBLisHER: We were 
greatly interested in the favorable com- 
ment you made, in your editorial of 
May 19, concerning a classified adver- 
lsement which appeared in the New 
York Times under the heading ‘ ‘Sum- 
mer Homes & Camps.” You will be 
interested in the enclosed letter from 

advertiser. 

The eee York Times 

W. Carro_t, 
Classified Pe tht Re Manager. 


Dear Sir: 
I have your letter of inquiry about 
the results from my recent advertise- 
ment in The Times for a summer cot- 
~ We had 214 replies up to now, 
nd they are still coming in. The excel- 
face of the greater number of offers 
4 bewildered us somewhat in reach- 
mg a choice; indeed the process of 
ation has been quite saddening, 
we expect to arrive at a decision 
1a day or two. 
he clipping you enclose from Epr- 
¢ PUBLISHER has me all “fussed 
Will you convey to them my ap- 
reciation of the bouquet—nevertheless 
Would | have you add that they are 
@ wet” as to the authorship of the 
Pus in question, and I shall expect 





















Editor 


them to mail me one red apple, by par- 
cel post, prepaid. 
Wan. W. KLINE, 
Chancellor Hall, Philadelphia. 


LIQUOR ADVERTISING 


To Epitor & PUBLISHER: The writer 
wishes to commend very highly your 
editorial in the issue of May 12th, en- 
titled “Liquor Advertising.” 

The rapidity with which a number 
of publications are going after this liquor 
advertising, confirms, in the writer’s 
mind, the reason why these publications 
really felt so bitter toward the dry era. 

To read some of these advertisements, 
a young person might believe that there 
is no chance of any success in this life 
unless some particular variety of gin is 
used. 

Those of us who were fortunate 
enough to be born in the ’80s have a 
great advantage over the younger gen- 
eration, who did not see the bungling 
way in which the distiler and the brewer 
handled the situation in the ensuing 
years. 

I hope that you will keep the good 
work up. 

F. W. McKEE, 
Sec.-Treas., The Salem China Co. 
Salem, O. 


ANALYZE NEWSPRINT PROBLEMS 


Financiers Tell | Canadian Committee 
of Overproduction in Industry 
Attempts to organize and conserve 

the newsprint industry in Canada over 


EDITOR & PUBLISHER 
Classified Advertising 
RATES 


SITUATIONS (Cash with Order) 
1 Time — .50 per line 
3 Times — .40 per line 

ALL OTHER —< 


ash with 





per 

Count six words to the line 
White space charged at same rate 
per insertion as earned by frequency of 
insertion. Minimum space, three lines. 
The Editor & Publisher reserves the right to 
classify, edit or reject any copy. 


Brokers 


per line 








Desirable Daily Papers, California, Illi- 
nois, Michigan, Pennsylvania, New York, 
Maryland, North Carolina. All well 


established, well equipped, earning divi- 
dends. Prices, terms reasonable, J. B. 
Shale, Times Building, New York. 


& Publisher for May 
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the period from 1923 to 1930 had been 
defeated partly because new companies 
kept starting up and brought on over- 
production, Gundy, prominent 
Canadian financier, told the House of 
Commons committee on banking and 
commerce in Ottawa, May 22. 

Mr. Gundy led the committee 
through the maze of intricate merger 
operations which drew into the Canada 
Power and Paper Corporation a large 
number of leading pulp and paper pro- 
ducers in Canada. 

No great profits had accrued to any 
person as a result of the merger opera- 
tions, Mr. Gundy declared, and he per- 
sonally stood to suffer a heavy loss. At 


the present time the corporation, re- 
cently organized as the Consolidated 
Power and Paper Corporation, owed 
the banks about $14,000,000 he said. 
This was secured by inventories and 
securities. 


The mergers had been carried out 


in an attempt to eliminate causes of 
friction which threatened to destroy 
the industry, Mr. Gundy said. He de- 


nied that profit had been the chief fac- 
tor, but admitted that fear of the grow- 
ing power of the International Paper 
Company might have featured as one 
influence leading to the expansion. 

Sir Herbert Holt, eminent financier, 
who testified the next day, said that 
the company he was interested in, the 
Consolidated Paper Corporation, for- 
merly Canada Power & Paner Co., did 
everything they could to curtail the pro- 
duction, but there were new companies 
formed which increz sed production by 
4,400,000 tons a year. “These are the 
people [ consider largely responsible 
for the present situation,” the financier 
said, “and the only solution I have is 
for the governments of the six provinces 
to agree on a mill quota. 





Circulation Promotion 





Insurance Campaigns conducted on profit 
sharing basis. Policies by highest rated 
Companies. Write Allen Registry Bureau, 
Harrisburg, Pa. 





Better Daily Newspapers in every section 
of the country are using and unreservedly 
endorsing Partlewe Plan circulation-build- 
ing campaigns, more than ever before. 
For quick definite A. B. C. circulation in- 
crease, regardless of business conditions in 
your field, write or wire collect The Charlies 
Partlowe Company, Occidental Building, 
Indianapolis. 





Promotion, to bring “better times.” Hud- 
son De Priest & Associates, world’s record 
circulation builders. 246 6th Ave., N. Y. C 





Extra Fine Bargains right now in profitable 
weeklies, semi-weeklies, various sections. 
A few good dailies. Len Feighner, Pythian 
Bldg., Nashville, Mich., or J. W. Mapoles, 
Murphy’s Hotel, Richmond, Va. 





I list and sell only better class daily (no 
weekly) newspapers. I am perhaps in 
position to contact properties which you 
may desire to buy but you cannot contact 
direct. All correspondence confidential. 
Louis Eddy, Bloomington, Il. 


Editorial Service 








Capable New York editorial service. Ex- 
clusive news, features, interviews. A-569, 
Editor & Publisher. 





Newspaper Counsel 


Thoroughly practical surveys covering any 





or all departments, also consultation 
special problems, strictly confidential. 
A-590, Editor & Publisher. 





Newspapers for Sale 





For Sale—Half interest rapidly growing 
daily, very rich field. $5,000 cash, balance 
$5,000 3 years. A-598, Editor & Publisher. 





Newspapers Wanted 





Have $8,000 as down payment on middle 
west paper; all dealings confidential. 
A-608, Editor & Publisher 





Newspaper Man of long experiences wishes 
to buy eastern weekly or small daily. New 
England preferred. A-600, Editor & Pub- 
lisher. 





Opportunities for Buyer 
are listed on our Classified 
you don't find what you 
week, insert a small ady 
stating your needs. 


and Seller 

page If 
want this 
ertisement 


Help Wanted 


General Manager for daily paper exclusive 
mid-western town of 15,000. Must have 
background of experience and proven abil- 
it Also must be in position to invest 
$25,000 to $35,000 in stock of company. 
Permanent and profitable connection for 











capable newspaper executive. Address 
A-599, care Editor & Publisher. 
Manager for Weekly, only paper in town 


3,000 eastern Indiana. Good background 
and references required. A-614, Editor & 


Publisher. 





estab- 
Editor 


Wanted—Syndicate 
lished sports feature. 
& Publisher. 


salesman for 
Apply A-610, 








Situations Wanted 





Advertising Manager or Solicitor—Present 
position, local and national manager, five 
years on daily. 7 years constructive sell- 
ing on dailies. Thorough merchandising 
knowledge. Proven ability as producer dur- 
ing depression University journalism 
graduate, married, family, age 30. Ex- 
cellent references, including present em- 
ployer. Commission or salary. Robert 
Speer, Express, Kirksville, Mo. 

ors caiiiaalaslanigi 
Director—Available June 1, 
fitted for position of highest 





Advertising 
executive, 38, 





responsibility. Sixteen years wpa a 
experience daily ne yep dial in ie 
Conn. and Fla LOCAL, NAT IONAT. 
PROMOTION, MERC TA NDISE. Morning, 
evening or combination. Sales director 
using proven “CREATIVE IDEAS” system 
to increase revenue. A-1 references, past 
and present. Let’s talk about your prob- 
lems. A-595, Editor & Publisher. 

Circulation Manager—Young New Eng- 
lander, employed, desires change. Proven 
record, 10 ars’ experience. A-612, 


Editor & Publis her. 





I SAVED 
a newspaper publisher $52,000 a year, improved 
his product and got along amicably with the 
printing staff, and have his letter to prove it. 
Expert all departments. Letters from best 
authorities show my responsibility and cap- 
ability. Available any city. Write for interview. 
MECHANICAL SUPERINTENDENT 

Box A-617 Epitor & PuBLisHER 














Circulation—Man, young, ambitious, backed 
by enviable record of handling every 
phase of circulation work with outstand- 
ing results, desires connection with daily 





desiring to expand. Anywhere. A-571, 
Editor & Publisher. 

Circulation Manager—Employed, desires 
change. can build circulation without 
using unnatural stimulants, and get the 
money. Proven record. Best references, 
A-607, Editor & Publisher 





Situations Wanted __ 





Classified Advertising Manager— Twenty- 
five years’ experience, 24 of which as ad- 
vertising manager, desires connection, Am 
in prime of life and thoroughly capable of 
filling place on large or small publication. 
Record shows I can build linage and can 
handle department harmoniously and with 
maximum results. I know how to battle 
real competition; am not a chair warmer 
but a real go-getter. In last twenty-five 
years have been Classified Advertising 
Manager on Kansas City Star-Times, 
Portland Oregonian, Dallas News-Journal, 
five years in Hearst organization, and, for 


last eight years, classified advertising 
manager Long Beach Press-Telegram and 
Sun. Any of the business managers of 


above-named papers will gladly tell of my 
ability. W. E. Douglas, 10 Atlantic Ave- 
nue, Long Beach, Cal. 


experienced; efficient, 
unusual selling 
will 
that 
under 
611, 


Classified Manager, 
economical executive with 
ability and an expert on promotion. 
ZO anywhere. Record demonstrates 
this man is a linage builder, even 
adverse conditions. Age 35, college, A 
Editor & Publisher. 





reporter, rewrite 
Expert craftsman, 
personable. Seven 
Gilt-edged refer- 


Editorial—Copyreader, 
man, telegraph editor. 
hard-working, loyal, 
years’ varied experience. 





ences. Go 1,000 miles from New York. 
$35 weekly. A-584, Editor & _Publisher. 

Editorial—Small or medium sized daily 

can secure exceptional man. Yale gradu- 

for modest compensation. He 

reportorial experience, and 


manager of  pational 
years. His qualifications 
include proved writing ability, thorough 
knowledge of advertising, an _ excellent 
business and cultural background He de- 
sires permanent connection leading to ex- 
ecutive position. Box No. A-592, Editor 
& Publisher. 


s’ 
rtising 
mé anufacture r 5 





Editorial—15 years’ 
correspondent, copy reader, 
general assignment reporter, 
investigator in Europe and New York. 
Willing to go anywhere. Best references, 
G. Wales, Box A-606, Editor & Publisher. 


experience as foreign 
feature writer, 
and special 








Mechanical Superintendent or composing 
room foreman, efficient record, hard 
worker, an organizer, metropolitan experi- 
ence, union. A-609, Editor & Publisher. 
Newspaper “Advertising Managing Director 
wants a job with work. Highest endorse- 
ments. Married. Address P. O. Box 4193, 
Pittsburg, Pa., Bellevue Branch. 





Trade Journal Editor, 33, 8 years’ 
rience Al publications. Editorial 
makeup. Highly recommended, 
Editor & Publisher. 


expe- 
and 
A-604, 








Mechanical Equipment for Sale 





Wanted, best cash offer: 20- -page Duplex 
Tubular Press. Practically new, rebuilt 
1931. 20 Chases, 20 Steel Form Tables, 
new Stereo equipment. Cline auto con- 
trol 50 h. p. motor, A-615, Editor & Pub- 
lisher. 

Wanted, best cash offer: Six Linotypes— 
3 model 14, 1 model 8, 1 model 1; Ludlow 
with 20 fonts mats; 1 Elrod and 1 Duplex 
heavy duty mat roller. \-616, Bditor & 


Publisher. 





Equipment Wanted 


Wanted—To buy the following double-page 
equipment: chase, turtle casting box, trim- 
mer, shaver, Address A-587, Care Editor 
& Publisher, 


NEWSPAPER 
PROPERTIES 
Bought, Sold and Appraised 


All negotiations confidential 


Palmer, Suter & Palmer 


Established In 1899 
360 Madison Ave. New York 

















Advertise Now 


When publishers are mak- 
ing staff changes and ad- 
ditions; and don’t forget 
to send, along with your 
ad, a record of your experi- 
ence and list of references. 


Classified Service 


EDITOR &'PUBLISHER 
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By MARLEN PEW 


H'! YWOOD BROUN, president of 
the Newspaper Guild of America, 
asks it we do not think unions have 
been beneficial to musicians and actors, 
ergo, no harm would come’ from 
unionized editorial forces. We reply 
that the cases are not parallel—news- 
paper writers are creative forces, 
whereas actors and musicians read their 
lines. There is no union of playwrights 
or composers. Creative people must 
he tree to express themselves on any 


topic, must be at 
without prejudice. 


liberty to observe 


* * 


AM one who believes that organized 

trades umionism has been and is an 
essential in this society, the only eco- 
nomic defense laboring men have been 
able to devise to prevent the infliction 
of downright seridom, but I do not 
believe that trades unionism is the last 
word in civilized progress. I do not 
believe it applies outside of the realm 
of mechanical production. 

Mr. Broun wants a union of reporters 
somewhat because he wishes to serve 
class-conscious political and economic 
movements. He firmly believes that the 
only way newspapermen can wrest a 
larger share of the newspaper dollar 
irom publishers is to accept the force 


methods oi the unionized mechanical 
departments. We, on the contrary, be- 
lieve that society will be best served 


by non-partisan newspaper observers 
and reporters and that a professional 
organization will prosper better than a 
union 
* * * 

ty the 50,000,000 Americans that are 

normally employed in gainful pur- 
suits only 2,000,000 were dues paying 
members of the American Federation of 
Labor in January of this year, their 
ranks somewhat augmented through 
NRA at this date, but still representing 
a small minority of all American work- 
ers. It is easy to forget the unorganized 
mass, since it is inarticulate. My chief 
complaint against the A. F. of L. has 
lreen that it has so signally failed, both 
in good times and hard times, to make 
its service available to the vast bulk 
of American labor. Most of the 
works . the trades unions are praise- 
worthy, but some have been as despic- 
able as anything ever done by the mean- 
est exploiters of labor. (We were 
on'the labor beat a good many years.) 
rhe picture is not without its flaws. 
At any rate, A. F. of L. is nothing 
tor independent newsmen to tie to, es- 
pecially when properly officered and 
capably conducted professional Guilds 
can get more money and _ better working 
conditions for members than could any 


affiliate of A. F. of L., as demon- 
strated the case of Philadelphia 
Record, the only newspaper that so 


far has signed a contract with its edi- 
torial employes under NRA. That, by 


the way, was a real instance of collec- 
tive bargaining—“bargaining” taken in 
the dictionary sense of both giving and 
taking Furthermore, I have the no- 
tion that the labor movement will be 
better off without a news writer's 
union. It would embarrass it sorely. 
We know the disposition of our craft 
Publishers will never consent to a union 
of newswriters with outside affiliations. 
In a fighting mood, President Howard. 
of the International Typographical 
Union, recently said: “We will wel- 
come the newsmen with open arms,” 
and he brashly discussed the strike 


weapon as being available, but experi- 
enced newsmen took that conversational 
sauce with proper condiments. Presi- 
dent Howard, a practical man, would 
never attenspt to pull a printers’ strike 


in sympathy with a strike of newsmen. 
lf union printers cannot be delivered 
in sympathy with union pressmen, it is 
unlikely that they would for 
reporters. 


“go out” 


x * * 
UCILDSMEN who are studying this 
question of unionization, which will 
soon be voted on at the St. Paul con- 
vention of the American Guild, ought 
to make up their minds on the follow- 
ing points: 

Can a union of reporters maintain 
news neutrality, when affiliated with a 
national labor body that depends for 
success upon political action and propa- 
ganda? 

Which should come first in the loyalty 
of a news writer—his newspaper's pol- 
icy or his union’s policy? 

A loyal trades unionist should not 
fail to conform to A. F. of L. regimen- 
tation and that is the obligation union 
reporters would accept. Mr. Howard 
points out that union printers often un- 
complainingly set up non-union edi- 
torials, but is that comparable to the 
writing of non-union editorials or news 
items which vitally concern labor-capital 
affairs? Isn’t typesetting mechanical 
and writing creative? 

Will the reading public, in which 
there were only goed dues-paying 
members of the . of L. last Jan 
uary, place coed reliance on the 
fairness of news reports if it is under- 
stood that editorial departments are 
bound by the pledges of the A. F. of 
l > 


Would you, as an editor, consent to 
the unionization of your staff? Would 
you even be willing that all your re- 
porters should be pledged Republicans, 
Democrats, Socialists, | Communists, 
Baptists, Methodists, Catholics, He- 
brews, Fascisti, members of the Cham- 
ber of Commerce, Eagles, Lions, high- 
brows, low-brows, saints or gangsters? 
Would you not want a staff free to 
write candidly, without prejudice, on 
all factional matters? Can you ask 
your publisher or editor to consent to 


‘something which you would not accept 


if in his chair? 

Is it not true that the mere threat of 
unionization of editorial forces has done 
much to retard the Guild movement, the 
most spontaneous and inspiring craft 
development in the history of the Amer- 
ican press? Is not the proper, sensible 
method of bringing the Guilds to frui- 
tion, organization along professional 
lines, as originally proposed, and when 
strong enough to merit it, gain the 
economic objectives that are planned— 
the justice of which is well admitted 
in the newspaper circle? 

Which is the better way out, the vio- 
lence of a demand backed by strike 
threat, or professional organization and 
bargaining by process of reason and 
demonstrable justice? 

Can’t newspaper writing be made to 
merit a professional status? 

* ~ * 

EYWOOD BROUN asks: “If the 

publishers will not bargain with 
Guilds, if they dismiss employes for even 
joining this movement, how are you go- 
ing to defend yourself and your cause 
except through trades union action?” 
Guildsmen who have been influenced by 
this question should ponder whether or 
not it is extreme. Some publishers have 
heen led to believe that the Guild is 
only a stalking horse for newsmen’s 
unions, with A. F. of L. affiliation. 
There is some reason for this fear, 
and Mr. Broun has been the chief fac- 
tor. Without question it has been as 
wrong and hot-headed to dismiss a 
newsman because of Guild affiliation 
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as it has been to say that the only way 
out is to turn to the A. F. of L. The 
simple truth is that the Guild organi- 
zation job is incomplete. Most pub- 
lishers have been fairly disposed to- 
ward the Guild movement, if it were 
to be a professional guild. Collective 
bargaining is just getting under way, 
now embarrassed by the union threat. 
In New York, for instance, the Pub- 
lishers’ Association received a commun- 
ication from the local guild and asked, 
as it had a right to do, for credentials. 
Some New York newspapers and ser- 
vices have not been organized by the 
Guild. Their employes do not accept it. 
for reasons best known to themselves. 
The Publishers’ Association was justi- 
fied, since it acts for all of its members 
alike, to demand credentials, but some 
excitable elements in the local guild 
immediately assumed an attitude of per- 
secution. A. F. of L. talk grew louder. 
Obviously, organization comes first. 
The New York Guild claims 1,600 mem- 
bers, a wonderful feat, but until it in- 
cludes the staffs of all of the news- 
papers, it cannot present credentials to 
the Publishers’ Association. Collective 
bargaining with individual publishers, as 
in the Toledo and Philadelphia cases, 
has been more effective. If and when 
the union scare is disposed of, real 
progress should be made in gaining 
guild economic objectives. Some pub- 
lishers may resist, but many will act in 
fairness, even generously. Our ques- 
tion to Guildmen is: Do you think it 
possible to sweep newspaper publishers 
off their feet by any union labor threat 
from their editorial employes? I do 
not, especially in an issue involving 
such press fundamentals as reporter 
loyalty and news neutrality. 
* ok * 

(>= of the pleasant events of the 

Springtime in the colleges, in my 
view, was the granting of the Missouri 
University medal of honor for distin- 


guished service in journalism to the 
Rev. Guy Emery Shipler, editor of 


The Churchman, liberal publication of 
the Protestant Episcopal’ church. Dr. 
Shipler started his journalistic career as 
a member of the staff of the Boston 
Traveler, in our day there as managing 
editor. He has never permitted his 
religious work to cramp his newspaper 
style. The reverse has been equally 
true, for he has been the able rector of 
the Episcopal Church of the Epiphany 
in Cincinnati, St. Peter Episcopal 
Church of St. Louis and even now 1s 
rector of St. 

Dr. Shipler, well remembered by us 
as a reporter who came back with what 
he was sent for, has been on the staff 
of The Churchman since 1917 and its 
editor during ten years. The Church- 
man is 130 years old and presents to 
the public one of the livest, certainly 
one of the most courageously honest, 
editorial pages twice a month in the 
whole publication field. It is a journal 
of criticism and opinion and is far re- 
moved from the lack lustre religious 
journals of sainted memory. This is 
the first instance of the Missouri medal 
going to a religious paper. 

Said Dr. Shipler: “When I went into 
the field of religious journalism, I was 
told by former associates in the daily 
newspaper work that I was _ under- 
taking a hopeless task. 

“Religious journals 
drab, they asserted—a 


were dull and 
fact I well knew 


—and nothing could be done about it. 
I was convinced that they were mis- 
taken. 

“Why shouldn’t a religious journal 
be a great crusading newspaper in 
behalf of a better social and religious 
order? If religion ideally touches all 
of life, why shouldn't a religious jour- 


nal be one of the most interesting and 
thrilling of representatives of life? On 
that basis, remembering always that the 
fundamental requirement of all jour- 
nalism is to be interesting, we have pro- 
duced The Churchman. 

“Perhaps the chief reason why re- 
ligious journals in the past have been 
such pallid reflections of good journal- 
ism is the fact that superannuated 
ecclesiastics were usually selected for 


Paul’s, of Chatham, N. J.- 





the job of editorship, whether they }; 
any experience in journalism or 
lt happened that I had been traip 
both as a parson and as a daily ney 
paper man.” 
o * 7 

ILLIAM HOSTER says ; 

recollection is that the “Perdicg 
alive (or living) or Kaisuli dead” bat 
cry was first uttered by John Hay g 
Republican state convention in \ 
York, and Carl Groat, editor of Cin 
nati Post writes: “I think you err 
vaguely attributing the ‘Perdicaris aj 
or Raisuli dead’ quotation to Gus k; 
ger. My _ understanding, —_ gathe: 
around your and my old stam 
ground, the State, War ‘and Navy Bu 
ing, is this: The late Eddie Hood 
A.P. was called in by the Secretar 
State for advice on what to do in th 
crisis. ‘What would you suggest? 
Hood was asked. ‘I'd say, Perdicz 
alive, or Raisuli dead,’ the reporter ; 
plied. And the Secretary answered 
think I'll send that.” Dashing for 
A.P. ‘phone Mr. Hood added: ‘I thin 
will, too.” This is the legend that clix 
to the walls of the State Departmey 

George Manning in part conti: 
Mr. Groat’s opinion, writing as j 
lows: 

“In 1904, Perdicaris, an Americ: 
citizen, was captured by the ban 
Raisuli and was held for $75,000 
som. Raisuli was operating int 
mountains of Morocco and it was & 
lieved he was making a split with: 
Sultan of Morocco. 

“The situation became serious- 
American citizen captured and held’) 
a bandit in the mountains of Moro} 
and the Sultan doing nothing about: 
President Roosevelt determined to ¢ 
mand of the Sultan that he have Pe 
dicaris released. He prepared a m 
sage to the Sultan running about 2i 
words, telling all the whys and whe: 
fores and then demanding that the Si 
tan restore the American citizen to] 
custody. : A I 

“That was long before the days | 
open White House conferences. Co visitir 
Roosevelt had about a dozen pals i 
W. ashington correspondent corps Wi) “the ok 
were let in at the back door early: 
the morning when the Colonel was ty} 
ing a shave. He would chatter to tle 
while the barber worked. Sometimy 
one of them would drop around dum) 
the afternoon and he would talk / 
vately. That was the time the Col Of 
invented the method of sending up % 
trial balloons from the White He! brand 
If the news met a favorable og 4 
sponse the reporter would be hai 
“os T. R. as a hero, but if it wents 19 per 
the ill-fated newspaperman would jé “conch 
the Ananias Club. 

“In the crowd were Robert _ < produ 

O’Brien, now chairman of U. 
Commission; William Walter tag 
still with the Seattle Times; Ira b 
nett, until recently editorial writer 
Washington Post; Jim Hornaday 
dianapolis News, and a dozen ot! 
Also Edward M. Hood, who covert! 
State Department and Embassies 
Legations for the A.P. 

“Edward Hood (who died 2 3 
ago) dropped in at the White . 
during the afternoon. Teddy had 
finished writing a masterpiece t 
Sultan of Morocco. The Colonel hat 
it over to Ed and asked him what 
thought of it. Hood read it ands 
it was too long, too chatty, etc. 
that it should be boiled down to-@' 
words that the bad man in the m 
tains would understand. 

“The Colonel asked Mr. Hood ¥* 
he would say. Ed replied: ‘Just ma} 
like this—Perdicaris alive, or Ra 
dead.’ The Colonel slapped the © 
said it was fine, and sent the > 
message over across the street to} 
Hay, the secretary of State. Mr. #4 
transmitted the message to the Su 
on June 22, 1904. According to >” 
bsnl files it read: ‘Perdi# 










Empi 
grocel 


[ 





They 
buy 2 


alive or Raisuli dead.’ } 

“That was all there was to 1t' 
cept that the Sultan announced he w=} 
pay the ransom to Raisuli—but not oy 
believed him, and Perdicaris was 
mediately released.” 
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“Brand-Consciousness” of the 


EMPIRE STATE 


Worth Millions to Summer 
Advertisers of 


Sold FOODS ~~ + ~ 


Nationally 














7AN\ CAREFUL survey recently conducted under the 
WY en.“ 


4 e . 
XG of the most important urban sections of the 


Empire State—reveals highly interesting figures in retail 










direction of a nationally known university in one 


“| grocery sales. 


A number of students took part in this investigation, 


“visiting both independent and chain grocery stores with 


the object of learning the brand preferences of purchasers. 


| They reported on 1,300 customers whom they watched 
buy 2,394 articles. 


Of these, 51 per cent were labelled with national 


‘| brands, 40 per cent represented private brands and only 





“9 per cent were bulk purchases. 


nt Sore 


This indicates pretty 


i conclusively where nationally advertised grocery food 


Lino: 
Tar! 


rma. 





‘products stand in the minds of these consumers. 


Multiply this same “brand-consciousness” by the rest 
of the Empire State, and then some indication may be 
had of the colossal part played in the mass sale of food 
products of all types to the 13,000,000 people living in 
the First Market of the Union. 

The successful advertiser of nationally recognized food 
brands selling in the First Market sometimes finds that 
his New York State sales approach, or surpass the totals 
of all the other regional trade areas in the United States. 
New Yorkers literally will “eat up” hundreds of millions 
of dollars worth of food this coming Summer. 

There never has been a greater example of a population 
that “buys by the brand,” than that presented annually 
by the Empire State. The extent is made possible in 
national brands—largely through consistent advertising 
in the 28 papers here listed issued in these 18 trade centers. 





Rates 
—_— 
Circu- 2,500 10,000 
lation Lines Lines 
**Albany Evening News.............. (E) 40,009 13 13 
**Albany Knickerbocker Press....... (M) 27,478 12 12 
**Albany Knickerbocker Press........ (S) 39,939 17 17 
**Amsterdam Recorder-Democrat....(E) 9,026 .05 05 
ttAuburn Citizen-Advertiser......... (E) 8,166 065 055 
**Binghamton Press................: (E) 37,677 .12 12 
**Buffalo Courier-Express........... (M) 115,971 25 25 
**Buffalo Courier-Express............ (S) 155,205 .30 -30 
wo **Buffalo Evening News............+. (E) 184,730 35 35 
ake’ **Corning Evening Leader............ (E) 8,701 05 05 


*Elmira Star-Gazette Advertiser.(E&M) 30,231 ll -ll 
**Gloversville, Johnstown Morning 

Herald & Leader-Republican.(E&M) 

SR ios sctenccccscuscees (E) 





Rates 
Circu- 2,500 10,000 
lation Lines Lines 
itJamestown Morning Post.......... (M) 12,694 5! 
**Kingston Daily Freeman........... (E) 8,924 05 05 
**Newburgh-Beacon Daily News...... (E) 15,068 .09 .09 
**New York Times. ...............-. (M) 470,853 -90 -838 
CO DO WO os cc cccccccsscces (S) 741,564 1.20 1.117 
tNew York Herald-Tribune......... (M) 326,002 72 698 
tNew York Herald-Tribune.......... (S) 440,605 -76 -745 
**Niagara Falls Gazette.............. (E) 22,458 .08 .08 
*Rochester Times-Union............ (E) 70,393 
*Rochester Democrat & -40 40 
Gs cd vccccscesscccces (M&S) 75,715 
PRE i nddecccccdctceseseve (M&E) 23,187 07 05 


*A. B. C. Publisher’s Statement, Oct. 1, 1933. 

tPublisher’s Affidavit for 12 mos. Oct. 1, 1933. 
**A. B. C. Publisher’s Statement, April 1, 1934. 
ttPublisher’s Affidavit April 1, 1934. 








CIRCULATION 


should be sufficiently 


CONCENTRATET 


to do a selling job 


Concentration is not an accident—it 
is a policy. Scripps-Howard instruc- 
tions to each circulation manager are: 


“Do not spend one dollar for circula- 
tion outside the natural trading area 
of your city.’’ 


It is this policy which enables the Scripps- 
Howard Newspapers to offer the highest 
concentration of circulation available 
in one unit for national advertising. 





CONCENTRATE YOUR ADVERTISING WHERE GREATEST PROFIT CAN BE MADE 
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SCRIPPS > HOWARD 


MEMBERS OF THE UNITED PRESS .. . OF THE AUDIT 
1 BUREAU OF CIRCULATIONS ... AND OF MEDIA RECORDS, INC. 
NEW YORK . World-Telegram WASHINGTON . . News INDIANAPOLIS . Times HOUSTON ... Presse YOUNGSTOWN . Telegram KNOXVILLE News-Sentinel 
CLEVELAND . . . Press CINCINNATI . Post DENVER . Rocky Mt. News AKRON . . . Times-Press FORT WORTH . . Press EL PASO . Herald-Poet 
PITTSBURGH . . . Press BUFFALO . . Times TOLEDO .. . News-Bee BIRMINGHAM . . Post OKLAHOMA CITY . News SAN DIEGO .... Sun 
SAN FRANCISCO . . News COVINGTON Kentucky Post COLUMBUS . . Citizen MEMPHIS . Press-Scimitar ALBUQUERQUE . Tribune EVANSVILLE . . Presa 
—Kentucky Edition of Cincinnati Post 
National Advertising Dept., 230 PARK AVENUE, NEW YORK + CHICAGO + SAN FRANCISCO + DETROIT + LOS ANGELES + ATLANTA + PHILADELPHIA + DALLAS 
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